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Announcing  the  arrival  of  new 
Deep  Heat  Extra  Strength  as  the 
latest  addition  to  the  Deep  Heat 

range,  from  the  brand  leader. 

Bonus  offer  available  from  your  wholesalers  now 
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Prescribing  intorniation 

Presentation  Each  5ml  contains  120mg  Paracetamol  BP. 
Uses  For  the  relief  of  pain  (including  teething  pain)  and 
feverishness.  Dosage  and  administration  Children  3-12 
months:  2.5-5ml  four  times  daily;  1-6 years.  5-IOml  four 
times  daily.  Not  more  than  4  doses  should  be 
administered  in  any  24-hour  period.  Do  not  repeat  doses 
more  frequently  than  4-hourly.  Dosage  for  children  under 
3  months:  At  physician's  discretion.  Contra-indications, 


warnings,  etc.  Contra-indications:  None  known. 
Precautions:  To  be  used  with  caution  in  the  presence  of 
renal  or  hepatic  dysfunction.  Side-  and  adverse  effects: 
Side-effects  are  rare  in  therapeutic  doses.  Reports  of 
adverse  reactions  are  rare  and  are  generally  associated 
with  overdosage.  Isolated  cases  of  thrombocytopenic 
purpura,  haemolytic  anaemia  and  agranulocytosis  have 
been  recorded.  Nephrotoxic  effects  are  uncommon  and 


have  not  been  reported  in  association  with  therapeul 
doses  except  after  prolonged  administration.  Overdosa. 
may  cause  hepatic  necrosis.  Basic  NHS  costs  Calf 
Infant  Suspension:  1  litre,  £4.32  (PL3/5067).  Sugar-F) 
Calpo!  Infant  Suspension:  1  litre,  £4.32  (PL3/0244). 
Further  information  is  available  on  request. 
The  Wellcome  Foundation  Ltd 
Crewe,  Cheshire  Wellcoi 
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CALPOL  NEWS: 
NEW  PACK,  NEW  PRICES. 


From  12th  September  1989  the  1  litre 
Calpol  Infant  Suspension  dispensing  pack  will  be 
priced  at  the  new  level  of  £4.32. 

On  the  same  date  Wellcome  will  also  be 
introducing  a  new  1  litre  Sugar-Free  Calpol  Infant 
Suspension  dispensing  pack,  again  at  £4.32. 

The  price  of  these  packs  is 
equal  to  the  Drug  Tariff  price  of 
paracetamol  suspension, 
and  it  is  our  understanding 
that  pharmacists  will  be 
expected  to  use  these 
Calpol  1  litre  packs 
for  dispensing  all 
NHS  prescriptions 
for  Calpol 


0 


This  price  equivalence  will  also  make  it 
economical  to  meet  all  generic  prescriptions 
for  paracetamol  suspension  with  one  of 
the  above  branded  Calpol  suspensions. 

Stocks  are  available  now  from 
your  usual  wholesaler. 
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FOUNDATION  LTD 
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COMMENT 


Council  has  issued  another  policy  statement  on  the 
supervision  of  dispensing  (p638).  But  this  time  it  is 
much  shorter,  and  we  suspect  that  for  many  of  the 
membership,  much  sweeter  than  the  January  version  with 
its  model  dispensing  procedure.  That  detailed  and  complex 
package  has  been  superceded  by  a  statement  which, 
although  longer  than  the  Code  of  Ethics  guidance  notes  on 
supervision,  is  a  model  of  brevity  and  clarity  in  comparison. 

In  January  the  aim  was  to  set  down  a  general  structure 
which  individuals  could  use  as  a  basis  for  their  own  model. 
Pharmacists  could  dispense  each  and  every  script 
themselves,  or  allow  certain  POMs  to  be  dispensed  and 
handed  out  by  certificated  assistants  without  further 
intervention,  and  in  certain  instances,  in  the  brief  absence 
of  the  pharmacist.  The  new  policy  does  not  allow  for 
dispensed  POMs  to  be  handed  out  in  a  pharmacist's 
absence  nor  is  there  mention  of  certificated  persons,  only 
"suitably  trained"  staff.  But  the  aim  is  nonetheless  to 
encourage  the  exercise  of  professional  judgment. 

Then,  as  now,  it  is  for  the  pharmacist  to  apply  his  unique 
professional  skills  and  knowledge  to  determine  when  and 
how  to  engage  in  the  dispensing  and  supply  process  for  the 


primary  benefit  of  the  patient.  It  is  the  lack  of  this  particular 
pharmaceutical  capability  that  so  disadvantages  dispensing 
doctor  patients. 

It  is  because  the  new  policy  does  not  overtly  "relax" 
the  requirement  of  the  Medicines  Act  that  the  handing  out 
of  a  dispensed  medicines  be  supervised  (eg  when  it 
becomes  a  supply  corresponding  to  retail  sale),  that  no 
amending  legislation  is  now  required.  However,  reading 
between  the  lines,  this  latest  policy  allows  that  particular 
scripts  identified  by  the  responsible  pharmacist  can  be 
given  out  by  a  non-pharmacist  capable  of  undertaking  the 
task  if  the  pharmacist  is  at  hand.  The  policy  does  not 
require  a  ' '  final  check ' '  by  the  pharmacist  but ,  crucially ,  his 
availability  to  "intervene,  advise,  and  check"  is 
emphasised. 

This  is  not  quite  the  brave  new  world  envisaged  by 
Nuffield  where  professional  constraints  replace  the  legal, 
but  it  is  a  step  in  that  direction.  The  profession  should 
welcome  it .  And  if  Council  is  moved  to  later  take  steps  to 
allow  the  handing  out  of  selected  prescriptions  in  the  brief 
absence  of  the  pharmacist  as  suggested  by  Ashwin  Tanna 
(p609),  then  another  positive  step  will  have  been  taken. 
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Act  now  to  sign  up 
homes,  says  PSNC 


Take  action  now  to  sign  up 
residential  homes  in  relation  to 
providing  advice  and  the 
administration  of  medicines,  says 
Steve  Axon,  secretary  of  the 
Pharmaceutical  Services 
Negotiating  Committee.  "As  with 
any  matters  concerning 
remuneration,  any  necessary 
action  to  qualify  for  payment 
should  be  taken  without  delay" . 
The  problem  in  following  this 


good  advice  is  that  the 
Department  of  Health  has  been 
overtaken  by  the  timetable  of 
events.  Widespread  shortages  of 
the  necessary  training  packages 
have  already  been  reported,  and 
C&D  finds  that  many  FPCs  have 
not  yet  received  drafts  for  the  two 
necessary  forms.  However  the 
FPC  circular  is  believed  to  have 
been  sent  out  in  Wales. 

Registration  of  pharmacies  is 


Information  which  will  be  required  on  application  form  to  provide  supplemental  services. 

a.  provision  of  advice  to  residential  homes ; 

b.  the  keeping  of  patient  medication  records  for  period  ending  on  31 
March  

To  FPC 

1.  Name  and  address  in  Pharmaceutical  List  

2.  Name(s)  of  pharmacist(s)  who  will  provide  the  service  

3.  Training  courses  completed  and  copy  of  certificates 
attached  

4.  I/We  apply  to  provide  the  following  service: 

a* .  advice  to  the  residential  homes  below,  on  the  terms  set  out  in 
the  Drug  Tariff.  I  have  completed  any  necessary  registration 
under  the  Data  Protection  Act  1984. 


b*  a  patient  medication  record  system  on  the  terms  set  out  in  the 
Drug  Tariff. 

Signature  Date  


Model  form  of  agreement  for  residential  homes  included  in  draft  FPC  circular 

I    manager*/person    in    control*  of 

 residential  home  which  is  registered  under  the 

Registered  Homes  Act  1984,  reference  No.  request  to 

provide  advice  on  the  safe  keeping  and  correct  administration  of  drugs 

supplied  to  residents  of  this  home  from    to 

31  March  19.... 

I  understand  that  records  of  visits  made  and  of  the  nature  of  advice 

given  will  be  kept  and  will  be  made  available  to  the  FPC 

for  inspection  and  I  agree  to  provide  such  facilities  and  co-operation  as 
may  be  requested  and  are  necessary  for  the  provision  of  the  service. 

I/We  agree  to  provide  advice  on 

the  safe  keeping  and  correct  administration  of  drugs  supplied  to 

residents  of  home, 

for  the  period  ending  on  31  March  19. . . . 

The  services  provided  will  include: 
■  an  initial  inspection; 

B  subsequent  visits  at  intervals  of  not  more  than  three  months; 
H  advice  on  the  safe  keeping  and  correct  administration  of  drugs; 
81  the  keeping  of  records  of  visits  made  and  advice  given. 

This  agreement  may  be  terminated  by  one  month's  notice  in  writing 

given  by  either  party  to  the  other  and  to  the  FPC. 

Number  of  residents  at  (date)  

Signed  (manager/person  in  control). 

Date  

 (Pharmacist).  Date  

(*delete  as  appropriate) 


required  before  October  31,  if 
payments  for  the  1989-90  financial 
year  are  to  be  claimed,  according 
to  the  draft  FPC  circular.  It  goes 
on  to  say  that  for  the  first  year 
only,  in  order  to  encourage  an 
effective  level  of  take-up, 
contractors  who  qualify  for 
payment  by  November  30  shall  be 
paid  as  if  they  had  provided  the 
service  for  the  whole  year 
commencing  April  1 . 

Fears  that  independent 
pharmacists  could  find  themselves 
squeezed  out  of  the  scheme 
(C&D  last  week  pp564,  592,  593) 
have  centred  around  the  provision 
of  sophisticated  controlled  dosage 
systems.  Mr  Axon  advises 
pharmacists  "to  offer  to  match 
any  service  offered  by  any  other 
party,"  when  discussing  the 
contract  with  the  manager  of  the 
residential  home. 

The  National  Pharmaceutical 
Association  this  week  again 
repeated  its  concern  that 
controlled  dosage  packaging 
should  not  detract  from  the 
complete  package  as  set  out  in 
Part  XIVA  of  the  Drug  Tariff. 
'  'The  object  of  the  arrangement 
with  residential  homes  is  not  to 
provide  a  'glossy  wrapper'  for 
daily  doses , ' '  says  NP A '  s  head  of 
information,  Mary  Allen.  "The 
problem  comes  if  managers  of 
residential  homes  are  influenced 
by  such  packages." 


The  NPA  emphasises  that  it  is 
willing  to  discuss  the  information 
that  it  has  on  controlled  dosage 
systems  with  members.  But  they 
do  not  wish  to  divulge  this  to  all 
non-members  at  this  time. 

"The  cost  of  the  glossy 
wrapper  can  cost  up  to  £400  to 
set-up  and  some  12p  per  week  per 
drug  to  maintain.  It  is  essential 
that  we  carefully  study  what  is 
currently  on  offer  and  compare 
this  with  the  traditional  container, 
before  making  recommendation  to 
our  members, ' '  Mary  Allen  says. 

The  Department  of  Health 
made  it  quite  clear  this  week  that 
the  service  must  be  provided 
personally  by  a  pharmacist  who 
has  done  the  training  course.  It 
cannot  be  delegated  to  support 
staff. 

PSNC  is  frustrated  at  the 
delay  in  notifying  FPCs.  The  draft 
was  apparently  agreed  three 
weeks  ago. 

C&D  reproduces  (left)  the 
draft  model  forms  of  agreement 
between  the  manager  of  a 
residential  home  and  the 
application  to  the  FPC  to  provide 
this  service  and  for  PMRs.  Note 
that  the  agreement  provides  for 
termination  by  one  month's  notice 
by  either  side.  These  forms 
indicate  at  least  the  points  that 
could  be  discussed  at  a  meeting 
with  residential  home  managers 
as  a  first  step  to  secure  a  contract. 


Drug  promotion  in 
Third  World  attacked 


Ethical  pharmaceutical  companies 
were  criticised  in  Granada's  TV's 
"World  in  Action"  programme 
this  week. 

The  programme,  dealing  with 
diarrhoea  in  Third  World 
countries,  took  pharmaceutical 
companies  to  task  for  heavy 
advertising  spends  on  ineffective, 
relatively  high  cost  products, 
when  simple  oral  rehydration  was 
the  "very  best  treatment". 

"World  in  Action"  accused 
the  companies  of  double  standards 
in  recommending  use  of  their 
products  for  treatment  in  young 
children,  knowing  this  was  not  the 
case  in  the  Western  world.  Notes 
on  side  effects  were  said  to  have 
been  omitted  from  instructions- 

Three  products  were 
targeted,  ADM  —  a  pectin 
containing  preparation 


manufactured  by  Wellcome, 
Imodium  from  Janssen 
Pharmaceuticals  and  Upjohn 's 
Kaopectate  with  neomycin.  The 
promotion  of  other  antibiotics  for 
the  treatment  of  diarrhoea  was 
also  criticised. 

Wellcome  agree  that  oral 
hydration  therapy  is  now 
considered  to  be  of  primary 
importance,  but  say  many  patients 
use  products  containing  kaolin, 
and  that  the  use  of  pectin  is  listed 
in  many  text  books. 

Upjohn  referred  C&D's 
inquiries  to  the  USA,  as  they  have 
ceased  to  market  the  products  in 
the  UK.  Janssen  comment  that 
Imodium  is  only  available  on 
prescription  in  Kenya  for  the 
treatment  of  children  and  that  they 
do  not  advertise  the  product  to  the 
public. 
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Change  of  name  for  FPCs 


Family  practitioner  committees 
are  to  be  known  as  family 
practitioner  services  authorities 
when  the  NHS  Bill  is  enacted  in 
the  New  Year. 

Announcing  the  change  at  the 
annual  conference  of  the  Society 
of  FPCs,  Kenneth  Clarke, 
Secretary  for  Health,  said  his 
Department  would  no  longer 
oversee  family  practitioner 
services  and  the  regional  health 
authorities  would  take  over  his 
appeal  function  in  respect  of 
remuneration  in  April  1991  and 
service  cases  from  April  1992. 

General  managers  would  give 
the  smaller  FPSAs  direction,  set 
the  priorities  and  take  the  lead  in 
making  the  changes  happen. 
FPSAs  would  also  be  charged  with 
getting  relationships  right  with 
local  representative  committees 
(LMCs,LPCs,etc). 

Department  officials  revealed 
that  a  new  structure  for 
dispensing  subcommittees  and 
pharmacy  practice 
subcommittees  was  implicit  in  the 
move  towards  the  delegation  of 
FPSA  duties,  although 
negotiations  had  not  yet  begun 
(see  Council  report,  p638). 

In  her  re-election  address  as 
president  of  the  SFPC,  Mrs 
Renee  Myers,  Brent  and  Harrow 
FPC ,  reminded  FPC  members  of 
the  change  from  the  days  when 
people  coped  with  minor  ailments, 
reserving  the  doctor  for 
emergencies.  Now  that  almost 
every  problem  resulted  in  a 
prescription  "the  pendulum  has 
swung  too  far".  She  hinted  that 
minor  ailments  should  be  dealt 
with  in  the  pharmacy. 

The  answer  to  cutting  the 
drugs  bill  might  be  to  reduce  the 
numbers  of  prescriptions  written, 
not  the  value  of  the  medication  on 
the  form,  concluded  Mrs  Julia 


Cumberlege,  a  member  of  the 
NHS  Policy  Board,  in  her  keynote 
speech. 

This  theme  was  taken  up  in  a 
workshop  on  PACT  data 
presented  by  Northumberland 
FPC  which  showed  that  when 
high  cost  items  were  isolated,  the 
top  five  high  cost  practices  still 
emerged  as  high  cost  practices. 
What  made  a  difference  to  overall 
costs  was  reducing  the  number  of 
items  prescribed.  Cardio- 
vascular, gastro-intestinal  and 
respiratory  drugs  accounted  for 


half  the  total  cost.  Interestingly, 
no  financial  advantage  could  be 
found  for  dispensing  doctors  by 
referring  to  their  net  ingredient 
costs. 

A  motion  was  carried  calling 
for  generic  drugs  dispensed  under 
the  NHS  to  be  identifiable  on  the 
packaging  in  English,  to  include 
the  manufacturer  and  country  of 
origin,  to  have  a  standardised 
means  of  identification  in  terms  of 
code,  shape  and  colour,  and, 
where  applicable,  to  be  presented 
in  calendar  packs. 


Safeway  win  appeal 
at  Southwood 


Safeway  have  won  their  reheard 
appeal  against  Hampshire  PPSC's 
refusal  of  a  contract  for  their  in- 
store  pharmacy  at  Southwood, 
near  Fareham.  The  pharmacy  in 
the  store  dispensed  its  first  NHS 
prescriptions  on  October  5. 

Safe  way's  original  application 
was  refused  by  the  PPSC  in 
Autumn  1987  and  the  company's 
appeal  was  turned  down  on  the 
grounds  of  detriment  to  other  local 
pharmacies. 

Safeway  objected  to  the  way 
the  appeal  was  conducted,  with 
interested  parties  interviewed 
separately  and  no  opportunity  for 
cross-examination,  and  sought  a 
judicial  review.  But  just  before  the 
case  was  due  to  be  heard,  the 
FPC  backed  down  on  the  grounds 
of  expense  and,  on  advice  from 
the  Department  of  Health, 
"surrendered  gracefully"  in  May. 

Safeway's  superintendent 
pharmacist  Richard  King  says  the 


company  has  been  vindicated  with 
the  result,  against  which  there  is 
no  further  appeal.  He  believes 
Southwood  has  a  discrete 
population  that  only  now  will  be 
properly  served  by  a  pharmacy. 


C&D  holiday 
chart 

Any  subscriber  wanting  further 
copies  of  the  Chemist  &  Druggist 
holiday  chart  for  1990  inserted  in 
this  issue  should  write  to  the 
Editor.  Up  to  four  copies  will  be 
sent  free  if  requested  when  a 
cheque  or  postal  order  made  out 
to  C&D  for  £0.50  to  cover 
postage  and  packing  is  sent  to  The 
Editor,  C&D,  Benn  Publications 
Ltd,  Sovereign  Way,  Tonbridge, 
Kent  TN9  1RW. 


Supervision 
support 

Council  member  Ashwin  Tanna 
says  he  believes  pharmacists  will 
wholeheartedly  welcome  the 
RPSGB  Council  policy  statement 
on  supervision  this  week  (see 


It  has  been  more  than  three 
years  since  there  was  any 
unanimity  among  Council 
members  on  supervision,  but 
Council  was  now  unanimous  that 
the  statement  should  be 
published,  Mr  Tanna  told  a 
meeting  of  the  Society's  Coventry 
Branch  on  Tuesday.  But  its 
statement  did  not  imply  any 
change  in  the  current 
interpretation  of  the  law  relating 
to  Section  52(c)  of  the  Medicines 
Act,  or  so  he  understood. 

This  requires  a  pharmacist  to 
be  present,  to  be  aware  of  the 
handing  out  of  the  dispensed 
medicine,  and  to  be  in  a  position  to 
intervene  if  the  pharmacist 
considered  it  necessary.  "All  the 
statement  will  do  is  to  restate  the 
way  in  which  all  pharmacists  are 
supposed  to  supervise  the  supply 
of  medicinal  products  which  are 
not  GSL. 

"I  believe  the  membership 
wishes  to  change  the  way  in  which 
non-GSL  products  are  supplied, 
rather  than  merely  re-stating  the 
present  position.  The  most 
effective  way  of  dealing  with  this 
would  be  to  leave  the  legal 
requirement  to  supervise  as  it  is, 
and  to  create  exceptions,"  Mr 
Tanna  said. 

This  would  require  a  change  in 
legislation.  An  amendment  of  this 
kind  would  also  mean  that  the 
definition  of  "supervision"  would 
not  have  to  be  altered  in  any  way, 
allowing  the  removal  of  the 
criminal  conduct  element,  he  said. 
"Otherwise  it  will  not  be  possible 
for  a  pharmacist  to  allow  the 
dispensed  medicine  to  be  given 
out  in  his  absence. " 

Mr  Tanna  said  that  the 
"creating  of  exceptions"  in  the 
legislation  was  his  own  personal 
view  and  not  Council's. 

He  said  he  would  divide  the 
supervising  of  dispensing' '  into 
two  phases. 

1.  This  week's  Council  statement, 
which  would  increase  patient 
confidence.  "The  public  will 
recognise  that  it  is  the  very 
presence  and  expertise  of  a 
pharmacist  which  distinguishes 
pharmacy  from  all  other  places 
where  medicines  are  being  sold. ' ' 

2.  An  agreement  by  Council  in 
principle  to  seek  an  exemption 
from  the  current  requirements  of 
Section  52  of  the  Medicines  Act  by 
means  of  legislative  change.  This 
would  permit  a  medicine  to  be 
handed  out  in  the  brief  absence  of 
a  pharmacist  after  it  had  been 
dispensed. 
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THE  NEXT 
RM>OX 
BR4HD 
LEADER 

ma  BE 

HERE  IN 
AFEMV 
MOMENTS, 


It's  been  a  long,  hot  summer,  but  how  many  feminine  bath  and  shower  products  have 
you  sold?  Now  Radox  revives  this  lucrative  market  with  new  Radox  Moments.  A  range 
of  creme  bath,  creme  soap  and  shower  creme  in  three  distinctive  fragrances.  All 
starring  in  the  latest  Radox  commercial,  part  of  the  popular  £4.25  R^cloX 
million  TV  campaign.  Stock  the  range  and  watch  the  profits  pour  in.  ^^OTt^ZfltS 


07" 

'RaikK 


Pharmacy  for 
BA  holiday 
superstore? 

British  Airways  are  hoping  to  have 
a  pharmacy  in  their  holiday 
superstore,  First,  in  London's 
Regent  Street. 

Porter  Nash  Medical  opened  a 
drug  store  in  the  precinct  last 
week  to  sell  holiday  requisites 
such  as  water  purifiers,  insect 
repellents,  mosquito  nets,  blood 
administration  kits,  vitamins, 
toiletries  and  GSL  medicines.  The 
intention  is  to  register  the 
premises  as  a  pharmacy,  working 
in  close  co-operation  with  the 
medical  centre  which  offers 
immunisation  and  other  services 
to  travellers.  The  medical  centre 
has  been  transferred  to  First  from 
the  previous  BA  ticket  shop  in  the 
same  street. 


Unichem  chairman  David  Mair  (second  left)  and  chief  executive  Peter 
Dodd  (right)  greet  the  acting  Governor  General  of  the  Bahamas,  Sir 
Henry  Milton-Taylor.  Sir  Henry  opened  the  Unichem  Convention  in 
Nassau  last  week  (see  pp630-635)  and  spoke  of  the  mantle  of  medical 
insurance  pharmacies  provide 


PSNI  COUNCIL  REPORT 


Council  turns  down  PQET 
funding  proposals 


The  Council  of  the  Pharmaceutical 
Society  of  Northern  Ireland  has 
turned  down  a  proposal  that  the 
post  qualification  education  and 
training  of  pharmacists 
subcommittee  (PQET)  should 
have  to  bid  for  finance  from  a  fund 
primarily  designed  for  the 
management  training  of  Health 
and  Social  Services  Board  staff. 

Council  decided  to  take  up  the 
matter  with  the  permanent 
secretary  to  the  DHSS  after 
discussing  PQET  funding  in  detail 
at  its  September  meeting. 

The  Central  Services  Agency 
has  been  approached  by  Council  to 
ask  that  a  similar  package  to  the 
Great  Britain  residential  homes 
and  patient  medication  records 
self  study  programmes  be  made 
available  in  Northern  Ireland. 

The  proposed  officers  for 
1989-90  are:  president  R.G.P. 
McMullan;  vice-president  R.E. 
Holliday;  and  honorary  treasurer 
R.G.  Dillon. 

The  following  applications  for 
registration  under  the  reciprocal 
agreement  which  exists  between 
the  Great  Britain  and  Northern 
Ireland  Societies  were  granted. 
Paula  Mary  Collette  Delargy,  16 
Broughshane  Road,  Ballymena, 
co  Antrim. 

Alison  Mary  Keenan,  215  River 
Road,  Dunmerry,  Belfast. 
John  Michael  Timoney,  102  Moss 
Road,   Lambeg,   Lisburn,  co. 
Antrim. 

The  secretary  reported  that 
the  officers  of  the  Guild  of  Hospital 
Pharmacists  for  1989-90  are: 


chairperson  Miss  Andree 
McCollum,  secretary  Collette 
McBride,  membership  secretary 
Winnie  Strang,  and  treasurer 
Miss  Ann  Bowen. 

Miss  Margaret  Watson  has 
decided  not  to  apply  for  re- 
election to  the  Council  which  she 
has  served  with  distinction  for  15 
years.  Miss  Watson,  who  was 
president  in  1980-81  and  was 
elected  a  Fellow  in  1984,  was 
presented  with  a  gift  from  her 
colleagues  on  Council  in 
appreciation  of  her  service. 

Society  AGM 

The  president  Tom  Hunter 
declared  Messrs  Robin  Elred 
Holliday,  John  Harvey  Galbraith, 
Joshua  Kerr,  Ronald  Gerald 
Patrick  McMullan  and  John 
Damian  Gerard  O'Hare  re- 
elected for  a  period  of  three  years 
from  October  2  at  the  64th  annual 
meeting  held  on  September  28. 

Mr  Hunter  reported  that  it  had 
been  a  very  busy  and  exciting  year 
for  the  Council  and  the  Society. 
The  premises  had  been 
completely  refurbished  and  were 
officially  opened  on  October  26, 
1988  by  the  then  Parliamentary 
Under  Secretary  of  State  for 
Health,  Mr  Richard  Needham. 

During  the  year  three 
president's  "At-homes"  had 
been  held.  All  were  well  attended 
and  it  is  hoped  that  succeeding 
presidents  will  continue  to  host 
this  type  of  event. 

The  two  Queens  University 


representatives  on  the  Council 
both  took  their  leave  during  the 
year,  the  president  reported  — 
Professor  Ron  Grigg  on  his 
appointment  to  the  School  of 
Organic  Chemistry  at  Leeds  and 
Professor  Pat  D'Arcy  on  his 
retirement  to  Cambridge. 

The  president  recorded  his 
pleasure  at  the  establishment  of 
the  practice  research  group  at 
Queens  University.  Dr  T.A. 
Maguire  has  been  appointed  as 
research  fellow,  initially  for  a 
period  of  three  years. 

The  best  wishes  of  the 
meeting  for  a  speedy  recovery 
were  sent  to  Mr  G.E.  Mcllhagger 
who  is  a  patient  in  the  Mater 
Hospital  and  to  Dr  T.  Maguire 
whose  sister  has  been  seriously 
injured  in  a  road  accident. 

In  conclusion  Mr  Hunter 
thanked  the  vice-president  and 
members  of  Council  who  gave  so 
willingly  of  their  time. 

The  honorary  treasurer,  Mr 
R.G.  Dillon  presented  the 
accounts  of  the  Society  for  the 
year  ending  May  31,  1989.  The 
deficit  on  the  income  and 
expenditure  account  of  £2,361 
compares  with  a  surplus  of  £1 ,062 
in  the  previous  year.  Mr  Dillon 
examined  in  detail  the  income  and 
expenditure  account,  balance 
sheet  and  C.W.  Young 
Scholarship  fund.  He  thanked  Mr 
Hannawin  (chairman  of  the 
Finance  and  House  Committee) 
for  his  hard  work  and  the 
secretary  for  his  assistance. 

Earlier  the  president  asked  for 
a  minimum  of  £10  from  each 
working  member  for  the 
Benovolent  Fund.  The  president 
reported  that  this  had  resulted  in 
increased  funds  but  that  there  was 
still  room  for  improvement. 


The  National  Pharmaceutical 
Association  is  running  its  first 
course  for  pharmacy  assistants  in 
Northern  Ireland  starting 
November  4.  The  course  is 
already  running  in  England  and 
Wales. 

The  College  of  Technology, 
Belfast  will  host  the  first  course, 
which  will  be  held  on  six 
successive  Saturday  mornings 
through  to  December  9.  Each  two 
hour  session  will  provide 
assistants  with  the  basic  clinical 
and  scientific  information  on  those 
drugs  they  most  frequently 
handle. 

Tutors  are  Mrs  Muriel 
Singleton,  a  senior  lecturer  in 
Queen's  University  and  Dr  Kate 
McClelland,  a  retail  pharmacist 
and  part-time  lecturer  at  the 
College  of  Technology. 

Contact  either  Kate 
McClelland  or  Mike  Moran  at  the 
College  (0232-327244  ext  426)  for 
further  details.  Assistants  should 
register  before  October  18. 


GPs  criticised 

Over  prescribing  by  GPs  was 
again  condemned  by  Mr  Kenneth 
Clarke,  the  Health  Secretary, 
when  his  insistence  on  the  need  to 
reform  the  NHS  received 
enthusiastic  backing  from  the 
Conservative  Party  Conference 
on  Tuesday. 

He  said  it  was  discovered  after 
a  patient  died  recently  in 
Oxfordshire,  that  he  had  sweet 
jars  of  tablets  containing  4,112 
Valium  and  807  Mogadon  tablets. 

Mr  Clarke  questioned  why  so 
many  doctors  continued  to 
prescribe  tranquillisers  in  huge 
quantities  to  patients  for  months 
on  end  when  they  could  be  used 
only  for  short  periods  and  could  be 
ineffective  and  addictive  after  the 
first  four  weeks. 


Premises  up 

The  number  of  pharmacies 
registered  with  the 
Pharmaceutical  Society  rose  by 
nine  in  September  to  bring  the 
total  to  11,664.  The  last  four 
months  have  seen  a  slow  rise  in 
the  number  of  pharmacies ,  with  a 
net  gain  of  53,  compared  to  130 
closures  in  the  first  five  months  of 
the  year. 

In  England  (including  the 
London  area)  there  were  15 
openings  in  September  and  eight 
closures  (one  in  London).  There 
were  two  openings  in  Scotland  and 
no  changes  in  Wales. 
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DoH  issues 


S 


The  Department  of  Health  last 
week  advised  that  all  dietary 
supplements  containing 
germanium  should  be  withdrawn 
from  sale. 

The  warning  has  been  issued 
to  pharmacists  through  family 
practitioner  committees.  Trade 
associations  for  health  food 
manufacturers  have  issued  a 
similar  warning.  There  is  no 
definitive  list  of  germanium- 
containing  preparations,  which  are 
sold  in  pharmacies,  health  stores 
and  by  mail  order,  in  tablet, 
capsule  and  liquid  forms,  says  the 
Department.  The  name 
germanium  usually  features  on  the 
front  of  the  label. 

Germanium  is  a  naturally 
occurring  mineral  found  in  the 
diet,  and  the  normal  dietary  intake 
is  around  lmg  daily.  Its  use  as  a 
supplement  originated  from  Japan, 
spreading  to  the  USA  about  five 
years  ago,  and  the  UK  a  couple  of 
years  ago.  It  is  believed  to  have 
immuno-stimulant  properties  and 
is  used  by  sufferers  of  ME ,  AIDS 
and  other  diseases. 

Japanese  evidence  shows  that 
consumption  of  doses  in  the  range 
50-250mg  daily  over  periods  of 
4-18  months  can  cause  severe 
kidney  damage  leading,  in  some 
cases,  to  kidney  failure  and  death. 
There  is  also  evidence  that 
serious  toxicity  affecting  other 
organs,  including  the  heart,  can 
occur,  says  the  Department. 
Adverse  effects  can  affect  both 
healthy  individuals  and  those 
suffering  from  conditions  like 
diabetes  and  liver  failure. 

The  National  Association  of 
Health  Stores,  which  fully 
supports  the  Department's 
action,  has  advised  health  food 
stores  to  withdraw  these  products 
from  retail  sale,  says  the  DoH. 
The  Health  Food  Manufacturers' 
Assocation  has  advised  its 
members  to  suspend  sales  of 
germanium-based  dietary 
supplements  pending  the  DoH's 
review  of  further  information. 

The  Association  believes  that 
all  supplements  sold  by  its 
members  use  the  carboxymethyl 
germanium  sesquioxide  (GE-132) 
form  —  which  scientific  evidence 
has  shown  to  be  safe  —  and  not 
germanium  dioxide,  a  potentially 
toxic  form.  The  Association  is 
collecting  evidence  to  present  to 
the  Department  in  order  to  arrive 
at  a  safe,  accepted  daily  intake. 

Ronald  Jackson,  from  the 
DoH's  pharmaceutical  division, 
reiterated  the  Department's 
warning:  "Unequivocally  all  forms 
of  germanium  are  toxic, ' '  he  said. 


TOPICAL  REFLECTIONS 


Fight  for 
homes 


I  don't  know  about  you,  but 
the  last  thing  I'm  looking  for 
is  a  fight,  particularly  over 
our  residential  homes 
business.  For  at  least 
twenty  years  I've  been 
serving  a  number  of  local 
establishments,  as  have  my 
nearby  colleagues.  To  some 
extent  we  are  in 
competition,  although  none 
of  us  appears  to  have  done 
the  rounds  to  try  to  lift  an 
account  from  another  con- 
tractor. We  have  gained  and  lost  accounts 
sometimes,  but  realising  the  value  of 
consistent  script  volume,  all  of  us  strive 
mightily  to  give  a  damned  good  service  to 
these  customers.  We  deliver  when  asked, 
maintain  proper  records  —  in  our  case 
patient  records  for  the  last  two  years  — 
offering  advice  and  direct  help  when  it  is 
needed.  We  monitor  patient  scripts, 
querying  items  with  the  GPs,  and 
ensuring  unbroken  supplies  on  those 
occasions  when  there  are  delays  in  the 
transmission  of  scripts.  Apart  from 
fulfilling  our  professional  responsibilities  to 
mutual  satisfaction  of  self  and  client,  the 
knowledge  that  our  competitors  would  be 
glad  to  have  the  business  provides  a 
stimulus  to  continued  excellence. 

But  now  we  hear  of  a  threat  to  our 
position,  which  seeks  to  step  over  any 
local  working  arrangements,  however 
satisfactory,  by  means  of  direct 
approaches  to  local  social  services 
departments.  Boots  are  making  a  strong 
play  to  clean  up  the  lot  using  their  Manrex 
system  as  a  lever.  I've  never  felt  more 
vulnerable,  but  have  to  hope  the 
independent  homes  will  think  enough  of 
my  service  to  stay  with  me  until  I  have 
gauged  how  to  compete  on  near-even 
terms  with  the  multifaceted  giant.  I  wish 
I  could  have  ears  at  the  next  LPC  meeting 
where  there  may  be  some  testy  questions 
asked  of  the  company  members! 


Creditable 


In  the  report  of  its  last 
meeting  the  NPA 
announced  it  had  negotiated 
a  deal  with  the  Midland 
Bank,  offering  the  use  of 
Mastercard  and  Visa  credit 
cards  without  us  paying  a 
start-up  fee,  and  operating 
on  a  2.9  per  cent  discount. 
Not  bad,  I  guess,  if  you  can 
generate  sufficient  new 
business  —  which,  if 
grossed  to  £20,000  in 
transactions,  would  bring 
the  discount  down  to  2.5 
per  cent.  More  interesting, 
perhaps,  is  the  reduced  flat 
rate  fee  of  £0.16  per  transaction  for  the 
newer  Switch  card. 

I  can  see  this  becoming  a  popular 
proposition  for  the  purchase  of  capital 
goods  if  the  upper  limit  is  reasonable.  As 
yet,  in  my  secondary  suburban  site  I 
haven't  felt  enough  demand  to  take  in 
cards,  but  once  I  can  get  my  average  sale 
up  it  may  prove  worthwhile.  It  may  even 
prove  an  aid  to  increased  sales,  although 
I  haven't  enough  experience  to  judge.  Can 
you  tell  us? 


Fishy 


There's  no  doubt  about  it.  People  do  read 
the  papers,  watch  the  box  and  listen  to  the 
radio.  From  my  sales  increase,  it  is 
apparent  the  news  of  unsaturated  fish  oils 
as  a  preventive  factor  against  heart 
disease  has  saturated  public 
consciousness.  I  have  had  to  re-order  cod 
liver  oil  and  Maxepa,  not  my  fastest 
sellers,  by  any  means. 

I  keep  thinking  of  Eskimos,  who  are 
reputed  not  to  suffer  from 
arteriosclerosis.  I  see  all  these  unlikely 
customers  stuffing  themselves  with  fish 
oil,  almost  desperately,  and  then  get  this 
vision  of  them  becoming  swarthy, 
discarding  normal  garb  in  favour  of  furs 
and  fur  boots,  which  the  wives  will  chew 
in  the  long  Winter  evenings  to  keep  them 
flexible. 
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YOU  ARENT  THE 
'LL  BENEFIT  FR' 
NEW  SKIN  CAR 


RANGE. 


Our  new  range  of  own  brand  skin  care  products  hasn't  been 
tested  on  animals.  It's  also  fragrance  free,  with  no  colour  additives. 

All  of  which  should  appeal  greatly  to  the  ever-growing  band 
of  'green'  consumers.  Especially  when  they  see  its  attractive  pack- 
aging and  even  more  attractive  price. 

Like  all  our  own  brand  products,  it's  available  exclusively  to 
UniChem  members. 

And  with  a  33.3%  P.O.R.,  Gentle  will 
benefit  you  as  much  as  your  customers 
and  the  animals.  In  fact,  the  only  ones  who 
won't  are  the  competition. 

UniChem  Limited,  UniChem  House,  Cox  Lane,  Chessington,  Surrey  KT9  1SN.  Tel:  01-391  2323 


UniChem 


NTERPOMTS 


LOreal  range 
cares  for  dry 
ends 

L'Oreal  have  launched  Nouriance, 
a  haircare  range  specially 
designed  for  dry  hair. 

The  range  comprises:  daily 
cleansing  milk  shampoo  (250ml 
£  1 . 59)  which  is  said  to  add  vitality 
and  shine  to  dull,  dry  hair;  daily 
moisturising  conditioner  (200ml 
£  1 . 79)  which  has  been  formulated 
for  regular  use;  daily  nourishing 
cream  remoisturiser  (150ml 
£1.99)  and  a  dry  ends 
stengthening  serum  (25ml  £2 .99) . 

To  coincide  with  the  launch, 
trial  sizes  of  the  cleansing  and 
conditioning  products  are  available 
(£0.39). 

The  brand  will  be  supported 
with  a  £3m  media  spend  with 
television  advertising  towards  the 
end  of  the  year. 

Merchandising  material  has 
also  been  designed  for  the  range. 
It  includes  window  cards,  floor 
stands,  display  trays  and  shelf 
units  for  both  trial  size 
products.  L'Oreal.  Tel:  01-937 
5454. 


Roche  to 
distribute 
Neutrogena 

Roche  Products  have  been 
appointed  distributors  for 
Neutrogena  UK  Ltd. 

The  company  will  take  over 
distribution  from  November  1 . 

Neutrogena  say  the  latest 
phas^  in  their  UK  development  is 
due  to  expansion  of  their  hair  and 
skin  care  ranges  as  well  as  an 
overall  market  growth  and  several 
successful  launches  under  their 
current  distributor  LRC  Products. 

They  say  Roche  products 
represent  a  compatible  retail  base 
with  their  consumer  product 
range  and,  like  Neutrogena,  detail 
doctors  and  dermatologists. 
Roche  Products  Ltd.  Tel:  0707 
328128. 


Training  baby  to 
drink  with  Jackel 


Jackel  International  have 
introduced  a  three  stage  drinking 
cup  system  into  the  Pur  brand 
range. 

The  system  (£4.99)  includes  a 
basic  polycarbonate  cup  with 
three  interchangeable  lids 
designed  to  help  baby's  progress 
from  bottle  to  normal  drinking, 
says  the  company. 

The  training  programme 
comes  in  three  stages,  with  a 
separate  lid  for  each  stage. 

The  first  is  a  teat  lid  and  cover, 
which  is  said  to  encourage  the 


child  to  hold  the  cup,  while  still 
sucking. 

The  next  stage  includes  a 
trainer  lid  and  spout  which  is 
aimed  at  reducing  the  baby's 
dependence  on  a  teat  during 
feeding. 

The  final  stage  is  a  twist-on 
dribble  lid  which  is  said  to 
introduce  the  baby  to  normal  cup 
drinking. 

There  is  also  a  twist-on  travel 
lid  to  avoid  spillage  in  transit,  say 
Jackel  International.  Tel:  091-250 
1864. 


Crookes'  video  gives 
dry  skin  tips 


To  help  refresh  and  facilitate 
greater  understanding  of  dry  skin 
management,  Crookes 
Healthcare  have  developed  an 
educational  training  video  for 
pharmacy  assistants. 

It  includes  information  on  the 
composition  of  skin,  the  causes 
and  affects  of  dry  and  irritated 
skin,  medical  solutions  and  case 
histories,  all  presented  by  a 


hospital  dermatologist. 

Some  20  per  cent  of  adults 
suffer  from  severe  dry  skin  and  a 
further  25  per  cent  suffer  from 
minor  conditions,  say  Crookes. 
Those  interested,  should  speak  to 
the  local  Crookes  Healthcare 
territory  manager  or  write  to ,  PO 
Box  12,  Leen  Gate,  Nottingham, 
NG7  2GB.  Crookes  Healthcare. 
Tel:  0602  507431. 


Vantage  kid's 
bathtime  is 
so  gentle 

AAH  Pharmaceuticals  have 
launched  a  children's  gentle 
formula  foam  bath,  in  response  to 
requests  from  both  Vantage 
members  and  customers. 

The  special  formula  enables 
the  foam  bath  to  work  at  the  lower 
temperatures  of  water  more 
suitable  for  children,  the  company 
says. 

Packed  in  11  unbreakable 
bottles  (£0.99),  the  foam  bath  is 
sufficient  for  more  than  30  baths. 
AAH  Pharmaceuticals  Ltd.  Tel: 
0928  717070. 


Care  put 
Siopel  cream 
back  in  tubs 

Care  Laboratories  have  re- 
introduced Siopel  cream  in  tubs. 
The  move  is  due  to  customer 
demand  for  the  water  repellant 
antiseptic  cream,  say  Care. 

The  250g  tub  retails  at  £2.99, 
and  the  launch  is  being  supported 
by  a  mailing  to  health  care 
professionals.  Care  Laboratories 
Ltd.  Tel:  0625  535577. 
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6From  the  makers  of  Kodak 
atteries  comes  their  most 
owerful Promotion  ever. . .  yy 

6 A  remarkable  Promotion . . . 
iking  Kodak  Batteries  with 
odak  Video  Tape  at  this 
tportant  selling  time  is  pure 
znius... 

\CSimply  brilliant,  just  send 
packs  of  Kodak  Xtralife 
atteries  for  a  FREE  Kodak 
\deo  Tape  worth  £3.99 RRP  yy 


DON'T  MISS  IT!! 

MAKE SURE 
IT'S  SHOWING 
AT  YOUR  STORE!! 

OFFER  CLOSES  31,7.90 


Heavyweight  Kodak  battery 
advertising,  including  TV 

Huge  advertising  campaign 
specifically  for  promotion. 
Striking  PO.S.  package. 


Ki 'dak,  Xtraiife  are  irade  marks 


COUNTERPOINTS 


Wella  relaunch 
specialist  conditioners 


A  healthy 
Red  Kooga 
competition 

English  Grains  Healthcare  are 
running  a  Red  Kooga  window 
display  competition  throughout 
the  Autumn. 

The  competition  is  open  to 
pharmacists,  counter  staff  and 
window  dressers.  All  displays 
must  be  photographed  and  entries 
submitted  before  November  17. 
The  first  prize  is  an  all  expenses 
paid  holiday  for  two  in  Paris,  and 
there  are  consolation  prizes  of 
Red  Kooga  merchandise. 

English  Grains  will  also  be 
supporting  Calcia  with  two 
national  promotions  scheduled  for 
late  Autummn  and  early  1990. 
These  will  focus  on  the 
importance  of  supplementary 
calcium  intake,  say  English 
Grains  Healthcare.  Tel:  0283 
221616. 


Bugs  Bunny 
supports 
Oral-B 


Oral-B  Laboratories  are  launching 
a  new  children's  toothpaste 
featuring  the  Bugs  Bunny  and 
friends  characters  to  complement 
the  range  of  toothbrushes  with  the 
same  designs. 

The  fluoride,  minty  toothpaste 
in  100ml  pump  dispenser  will  retail 
at  £1 .39,  and  features  Bugs,  Daffy 
Duck,  Sylvester  and  Tweety  on- 
pack.  Oral-B  have  also  produced  a 
merchandiser  to  hold  both 
toothpaste  and  character  brushes. 

The  launch  into  pharmacies  is 
being  supported  by  a  wristwatch 
promotion  flashed  on  the 
merchandiser,  which  offers  a 
Bugs  Bunny  wristwatch  for  £1.99 
and  one  proof  of  purchase  from 
both  the  new  toothpaste  and  the 
range  of  toothbrushes.  Oral-B 
Laboratories  Ltd.  Tel:  0296 
432601. 

 ,  

616 


Wella  have  relaunched  their  range 
of  specialist  conditioners  for  hair 
and  added  a  new  variant. 

The  range  is  renamed  Tonique 
energising  conditioners  and 
packaging  has  been  updated. 
Some  36  per  cent  of  women  have 
the  problem  of  fine  flyaway  hair, 
and  for  them,  Wella  are 
introducing  body  enhancing 
formula,  a  rich  cream  conditioner 
with  vitamin  additives.  Special 
anti-static  ingredients  and 
proteins  to  help  prevent  hair  from 
becoming  flyaway  are  also 
included. 

The  two  other  creme 
conditioners,  replenishing  formula 
for  permed/coloured  hair  and 
nourishing  formula  for 
dry/damaged  hair,  have  advanced 
formulations  enriched  with 
vitamins  and  proteins,  say  Wella. 

The  cream  conditioners  retail 
at  around  £1.29,  and  are  now 
colour  coded;  pink  for  the  body 
enhancing  formula,  peach  for  the 
nourishing  formula  and  purple  for 
the  replenishing  formula. 
Protective  moisturising  mist 
(250ml  £1.39)  has  also  been 


It's  Berocca 

Roche  are  launching  Berocca,  a 
formulation  combining  seven  B- 
group  vitamins,  vitamin  C  and 
calcium. 

The  recommended  dose  is  one 
tablet  daily  and  the  active 
ingredients  are:  calcium  120mg; 
vitamin  C  lOOOmg;  thiamine 
15mg;  riboflavin  15mg;  niacin 
50mg;  pyridoxine  lOmg; 
pantothenic  acid  23mg;  biotin 
0. 15mg  and  vitamin  B12  O.Olmg. 

The  company  say  the 
formulation  is  aimed  at  helping  to 
counter  everyday  stresses.  The 
tropical  flavoured  effervescent 
tablets  come  in  two  sizes  10s 
(£1 . 50)  and  20s  (£2 . 75) .  A  range 
of  point  of  sale  display  material  and 
consumer  leaflets  are  available. 
Roche  Products  Ltd.  Tel:  0707 
328128. 


repackaged  and  is  coloured  green. 

POS  includes  colour  shelf 
strips  incorporating  holders  for 
consumers  leaflets  which  offer  a 
25p  off  coupon  redeemable 
against  any  Tonique  variant.  Wella 
Great  Britain.  Tel:  0256 20202. 


EPO  offer 

Special  packs  of  FSC's  evening 
primrose  oil  capsules  offer 
customers  £1  off  the  normal 
selling  price  of  both  the  250mg  and 
500mg  packs. 

FSC's  EPO  250mg  capsules 
have  an  rrp  of  £3.49  and  the 
500mg  capsules  £4.39. 
Highlighted  by  a  flash  on  the  pack, 
the  offer  runs  through  until  March 
1990.  Distributors,  Health  &  Diet 
Food  Co  Ltd.  Tel:  0483  426666. 


Agfa's  tower 

Photographic  stockists  who  do  not 
stock  darkroom  supplies  are  being 
asked  to  think  again  by  Agfa,  who 
have  come  up  with  the  home 
darkroom  DIY  tower. 

Agfa  say  the  wide  choice  of 
product  and  the  substantial 
financial  outlay  has  put  many 
retailers  off.  Their  new  display 
tower  will  contain  the  most 
popular  lines  —  colour  and  black 
and  white  chemistry  and  colour 
and  black  and  white  paper  in  10  x  8 
and  5x7  formats.  The  start  up 
cost  is  £333.76. 

Dealers  stocking  the  tower 
will  be  listed  in  an  Autumn 
advertising  campaign  in  the 
amateur  Press.  Agfa  GeveartLtd. 
Tel:  01-560  2131. 


Nostroline  on 
offer  and  in 
the  papers 

Combe  International  say  that 
Nostroline  is  currently  available 
for  the  coughs  and  cold  season. 

The  product  will  be  advertised 
in  national  newspapers  like  The 
Daily  Mirror,  Sun,  Daily  Star  and 
Times  in  a  campaign  that  will  mean 
75  per  cent  of  adults  will  see  the 
advertisement  at  least  six  times, 
say  Combe  International  Ltd.  Tel: 
01-6809133. 

Vantage 
inhaler 

With  the  head  cold  and  stuffy 
noses  season  just  around  the 
corner,  Vantage  have  entered  the 
inhalant  market  with  an  own  label 
natural  herb  inhalant  oil. 

The  oil  is  packed  in  a  dropper 
bottle  within  a  display  carton, 
selling  at  £1 . 19  (trade  outers  of  12 
£8.40).  AAH  Pharmaceuticals 
Ltd.  Tel:  0928  717070. 


Photo  offers 

Unichem  are  offering  20  per  cent 
off  own  label  film  throughout 
November  with  Sylvania  flash 
cubes  discounted  by  16  per  cent. 

Members  are  also  being 
offered  a  free  rechargeable  torch 
when  they  order  any  Polaroid 
camera  plus  15  designated 
Polaroid  films.  Alternatively  the 
torch  can  be  obtained  simply  by 
ordering  25  designated  Polaroid 
films.  A  free  Kolorkin  with  every 
Kodak  merchandiser  unit  ordered 
is  available.  Kolorkins  are  also 
available  to  consumers  who  can 
obtain  a  free  'animal'  by 
redemption  against  proof  of 
purchase.  Unichem  Ltd.  Tel: 
O'l  -39 12323. 


Torbet  Laboratories  have  taken  over 
the  marketing  of  extra  strong 
bronchial  cough  mixture  from  Cox 
Pharmaceuticals.  It  will  be 
distributed  by  Farillon  Ltd.  Tel: 
04023  71136. 
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Radian-B 


GUESS  WHO'S 

^^^^^  J»         H  H  ■  H  ^^^^^      H      H  ^^^^^  ^^^^  ^^^^P  ^HHI  ^^Hfl 

1  We've  gained  muscle  in  the  market  -  going  from 
"No.  4"  to  "No.  2"  in  two  short  years.  (bpij 

■  We're  flexing  our  muscles  on  shelf  with  the  most 
exciting  brand  development  idea  in  the  market  - 
unique  formula  Radian-B  Mineral  Bath  Salts  and  Liquid. 

■  We're  consistently  winning  new  users  with  the  mighty 
muscle  of  TV,  Press  and  PR  -  and  you  know  what  a 
winning  combination  that  is. 

Don't  miss  out  on  our  exciting  deals  and  support 
packages  for  Autumn  '89.  Together  we  can  make  a 
mighty  team. 

>  Radian-B 

RADIATES  RELIEF 


Of  course, 
pharmacists  always 
get  preferential 
treatment. 

Not,  we  hasten  to  add,  in  healthcare. 

But  in  pensions  and  savings  plans,  it's  rather  different. 

RNPFN  only  offers  plans  to  healthcare  professionals. 
Our  founder  began  RNPFN  over  100  years  ago  for  this  sole 
purpose. 

And  since  then,  the  opportunity  to  take  out  our  plans 
has,  unquestionably,  become  something  of  a  privilege. 

Over  past  years,  our  investment  record  has  been 
consistently  better  than  that  of  many  of  the  largest 
insurance  companies. 

In  a  'Money  Management'  survey  of  10  year  savings 
plans  reaching  maturity  in  the  years  1980  to  1989*  RNPFN 
appeared  in  the  top  10  companies  for  investment 
performance  no  fewer  than  8  times  out  of  10. 

So  if  you're  thinking  about  a  pension  or  savings  plan, 
find  out  about  RNPFN. 

When  the  subject  is  as  important  as  your  financial 
security,  wouldn't  you  prefer  to  have  preferential  treatment? 


We  have  plans  for  pharmacists. 

The  Royal  National  Pension  Fund  for  Nurses. 

Burdett  House,  15  Buckingham  Street,  London  WC2N  6ED. 
Member  of  Lautro. 

*Source:  Money  Management,  May  1989.  Past  performance  is  not  necessarily  a  guide  to  future  returns. 


COUNTERPOINTS 


Fendi sets 
are  a  gift  at 
Christina 


Christmas  gift  sets  from  Parfums 
Fendi  are  presented  with  the 
Fendi  insignia  packaging,  and 
come  in  the  following 
combinations:  eau  de  toilette 
spray  50ml,  body  lotion  100ml 
£38;  eau  de  parfums  spray  50ml, 
dusting  powder  80g  £47;  Uomo 
eau  de  toilette  splash  50ml,  after 
shave  50ml  £32 . 50 ;  Uomo  eau  de 
toilette  splash  50ml,  after  shave 
baume  £32.50. 

The  gift  sets  are  available 
while  stocks  last.  Parfums  Fendi. 
Tel:  01-784  4000. 


Lagerfeld 
unveil  sets 

Parfums  Lagerfeld  have 
produced  two  gift  sets  for  their 
Chloe  fragrance  for  women  and 
Lagerfeld  for  men  ranges. 

The  Chloe  gift  packs  —  50ml 
EDT  with  100ml  satine  (£32.50) 
and  30ml  EDT  splash  with  lOOg 
soap  (£22.50)  —  are  packed  in 
palest  peach  antique  print.  The 
company  has  also  produced  two 
scented  candles  (£29.50). 

Lagerfeld  is  available  in  120ml 
cologne  spray  with  razor  (£35)  and 
30ml  cologne  with  30ml 
aftershave  (£17.50).  Parfums 
Lagerfeld  Ltd.  Tel:  01-784  4000. 


JMMML 


Ultra  nappy 

Unichem  are  introducing  an 
improved  environment-friendly 
ultra  nappy. 

The  range  is  said  to  have 
better  elastication  to  provide  a, 
more  comfortable  fit  and  a  new 
waist  shield  to  help  prevent 
leakage. 

The  environment  friendly  ultra 
nappie  are  available  in  three  sizes 
all  packed  in  20s:  infant  £2.32; 
toddler  £2.62;  and  child  £2.94. 
Unichem.  Tel:  01-391 2323. 


Ceramic  makes  Scents 


Ceramic  Scents  is  a  range  of 
perfume  creams  presented  in 
individually  made  ceramic  pots 
from  Just  Sales  &  Marketing, 
aimed  at  the  gift  market. 

There  are  eight  fragrances  in 
the  range  —  assured,  ecstasy, 
georgina,  incognito,  prestance, 
poppy,  potent  and  pousse  —  and 


the  ceramic  pots  come  in  two 
styles,  black  limoges  or  marble. 

Packed  in  gift  boxes,  the 
company's  sights  are  firmly  on  the 
present  market  for  Christmas  and 
other  occasions  like  Mother's 
Day.  Ceramic  Scents  retail  at 
£5.99.  Just  Sales  &  Marketing 
Ltd.  Tel:  0933  410064. 


Oskar  Karla 

Oska  Karla,  Austrian  makers  of 
perfume  bottles  and  dressing  table 
atomisers,  are  extending  their 
range  into  pharmacies. 

A  wide  variety  of  shapes  and 
colours  are  available  ranging  from 
modern  pumps  to  traditional  bulb 
dispensers,  says  the  company. 
Prices  start  from  around  £2 .50  for 
a  purse  spray  up  to  £40  for  a  highly 
decorated  pump  dispenser.  Oskar 
Karla  sprays  are  also  available  in 
department  stores.  A  price  list 
and  catalogue  are  available  from 
Oskar  Karla  (UK)  Ltd.  Tel: 
01-328  7251. 


Biactol  sensitive  skin  formula  has  been 
introduced  by  Procter  &  Gamble . 
It  comes  in  75ml  (£1.85)  and 
150ml  (£3.19)  sizes.  A  30ml  trial 
size  packed  in  a  12  unit  display  tray 
is  available.  The  new  product  will 
be  included  in  the  current  Biactol 
television  advertising  campaign. 
Procter  &  Gamble  (Health  and 
Beauty  Care)  Ltd.  Tel:  0784 
434422. 


Blue  Grass  in 
five  gift  sets 

Elizabeth  Arden's  Blue  Grass  is 
available  in  five  gift  sets  this 
Christmas,  plus  a  set  of  scented 
candles.  Gift  sets  comprise  30ml 
EDP  and  50g  talc  (£  1 1 . 95) ;  30ml 
EDP  and  lOOg  soap  (£13.50); 
50ml  EDP,  75ml  hand  and  body 
lotion  (£15.50);  50ml  EDP,  50g 
talc  and  75ml  hand  and  body  lotion 
(£18.95);  and  30ml  EDP,  50g  talc 
and  lOOg  soap  (£16.95).  Elizabeth 
Arden  Ltd.  Tel:  01-784  4000. 

LRCin 
Marigold 
glove  offer 

LRC  Products  are  introducing 
twin  pack  Marigold  gloves  from 
November  27. 

The  twin  packs  will  be 
available  in  Marigold  extra  life 
(£1.39)  and  Marigold  light  touch 
(£1 .19)  variants  and  the  offer  will 
run  for  a  limited  period  only.  LRC 
Products  Ltd.  Tel:  01-5272377. 


G.F.  Dietary  are  reintroducing  their 
gluten  free  Christmas  pudding 
200g  (6  £6.68)  and  mince  pies  (6  x 
6,  £9.45,  both  prices  trade),  for 
the  festive  season.  G.F.  Dietary 
Supplies  Ltd.  Tel:  01-2060522. 


Countercall 

take  on 
Wassen  two 

Countercall  say  they  are  now 
handling  Confiance  and  Sitosterol- 
B  as  well  as  Pollen-B,  Magnesium 
ACE  and  Selenium  OK  from  the 
Wassen  International  range. 
Countercall  Ltd.  Tel:  021  356 
0478. 

A  smelly  gift 
for  fresh  air 

The  Smelly  Sock  Company  have 
launched  the  Smelly  Sock,  an 
ozone  friendly  air  freshener  in  the 
shape  of  a  sock. 

The  sock  (£  1 . 99) ,  is  said  to  be 
suitable  for  the  home,  the  car  or 
the  office  and  comes  packaged  in 
a  transparent  sachet  with  witty 
graphic  header  cards 
manufactured  with  display 
Euroslots.  The  Smelly  Sock 
Company.  Tel:  0726  883724. 


Herbal 
smokes  in 
mixed  outer 

Honeyrose  herbal  cigarettes  are 
now  available  in  a  20-pack  mixed 
outer  containing  five  packs  of  each 
of  the  traditional,  de  luxe,  menthol 
and  ginseng  blends  of  the  tobacco- 
free,  nicotine-free  cigarettes. 

Honeyrose  marketing 
manager  John  Hey  wood  says  the 
tendency  has  been  for  outlets  to 
stock  only  one  or  two  of  the 
blends.  "Now  customers  can 
select  their  preferences  from  the 
whole  range."  Distributors 
Chefaro  Proprietaries  Ltd.  Tel: 
0223420956. 


B-Pure  Ltd:  The  phone  number  for  B 
Pure  is  01-498  0903,  not  as  given 
in  C&D  September  30. 
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Bob  Cham 


will  be  a  carrot  to 
your  custome 


What  better  way  to  make  sales  of  VitaBrit  jump, 
than  to  use  former  top  jockey  Bob  Champion  to 
help  promote  it? 

And  because  Bob  actually  takes  VitaBrit  every 
day,  he  is  an  ideal  personality  to  feature  in  our  new 
heavyweight  advertising  and  PR  campaign  which 
will  run  through  to  next  Spring  in  leading  women's 
magazines. 

Like  most  people,  Bob  associated  Beta  Carotene 
with  carrots.  In  fact,  you  can  get  it  from  eating  most 
fruit  and  vegetables,  but  to  get  as  much  as  in  a 
capsule  of  VitaBrit  you'd  have  to  eat  rather  a  lot  of 
them.  Just  one  small  capsule  of  VitaBrit  contains 
15mg  of  Beta  Carotene  —  the  daily  intake  suggested 
by  many  nutritionalists. 

That's  the  equivalent  of  41/20z  of  carrots  or  4V2lb 
of  tomatoes  or  21b  of  apricots  or  3301b  of  potatoes  - 
every  day. 

You  can  certainly  see  why  Bob  prefers  to 
supplement  his  diet  with  VitaBrit  Beta  Carotene. 


Weight  for  weight  VitaBrit  has  over  400  times 
more  Beta  Carotene  than  carrots.  And  it  gives  a 
controlled  amount  and  consistent  quality  every  time. 

When  it  comes  to  the  crunch,  you  can't  beat 
VitaBrit  for  Beta  Carotene. 

Britannia  Health  Products  Ltd.,  Forum  House, 
41-51  Brighton  Rd.Redhill,  Surrey  RH1  6YS.  Tel:  (0737)  773741. 


3ritannia 

iealth  Products 


Bob  Champion  MBE 


« M  Natural 
f%  Beta  Carotene 


0$ 


VitaBrit.  Champion  for  your  daily  Beta 


COUNTERPOINTS 


m  ;i  mi 

with  LRC 
this  Winter 

LRC  Products  are  offering  free 
stock  in  a  deal  running  throughout 
November  and  December. 

A  free  case  of  Eucryl 
Toothpowder  is  on  offer  to  anyone 
buying  six  cases  of  any  of  the 
products  included  in  the  deal  — 
providing  at  least  one  case  is  of 
Marigold  housegloves. 

Products  eligible  are:  Marigold 
extra  life,  light  touch,  and  Fleur 
housegloves,  Eucryl  tooth- 
powder,  Eucryl  control,  Wright's 
coal  tar  soap,  Wright's  Spring 
fresh  soap  and  Woodward's  gripe 
water.  LRC  Products  Ltd.  Tel: 
01-5272377. 

Pharmacies 
get  knitting 
for  profit 

Some  250-300  pharmacies  across 
the  country  now  stock  domestic 
knitting  requisites  from  King  Cole 
—  yarns,  patterns  and  needles. 

The  company  says:  "More 
and  more  pharmacists  are  looking 
to  diversify  into  more  profitable 
product  areas  and  many  are 
turning  to  knitting  yarns  and  allied 
products.  These  offer  a  POR  of  30 
per  cent." 

Opening  orders  cost  between 
£300-£500,  a  basic  lOOg  yarn 
costs  £1.19  and  the  most 
expensive  50g  mohair  yarn  costs 
£1.49.  Retailers  get  a  free  stand 
and,  if  required,  regular 
professional  support  and  advice. 
Advertising  is  in  women's 
magazines  and  is  aimed  at  young 
mums  and  older  ladies  who  fit  the 
customer  profile  of  an  average 
retail  chemist,  say  King  Cole  Ltd. 
Tel:  0274  561331. 

Beecham  Products  have  updated  their 
information  leaflet  on  the  use  of 
Lucozade  for  glucose  tolerance 
testing.  A  leaflet  on  Hycal  is  also 
available.  Copies  obtainable  from: 
Department  B  S  Promotional 
Services,  Beecham  Group,  Great 
West  Road,  Brentford,  Middlesex 
TW89BD. 

Clearasil  medicated  gel  (25g  £2.95)  is 
now  available  from  Procter  & 
Gamble.  It  will  be  supported  by  a 
cross  sampling  campaign  on 
Clearasil  lotion  and  milk. 
Television  advertising,  in 
conjunction  with  the  ultra  acne 
treatments  is  planned.  Procter  & 
Gamble  (Health  &  Beauty  Care) 
Ltd.  Tel:  0784  434422. 


New  look  for  Fiesta 


Scott  have  given  their  Fiesta 
kitchen  towel  range  a  new  look 
and  have  introduced  new 
technology  in  a  major  relaunch 
programme  backed  by  a  £2. 2m 
national  television  campaign 
beginning  in  December. 

The  company  has  introduced 
Tech-E,  a  new  embossing 
technique  which  is  said  to  produce 
a  stronger,  softer,  more 
absorbent  towel  with  added  bulk. 

To  coincide  with  the 
introduction  of  Tech-E,  Scott 
have  also  unveiled  their  Autumn 
collection  of  designs  and  colours. 

They  include  wheat  winter  in 
brown;  triangles  in  peach  or  blue; 
and  cherries  and  berries  in  red  and 
green.  The  pure  white  Fiesta  for 


microwaves  will  also  benefit  from 
the  new  technology. 

The  pack  design  has  been 
modified  '  'to  improve  visibility  of 
the  base  sheet  design"  says  the 
company,  and  a  bold  flash 
announcing  the  new  product  has 
also  been  incorporated. 

An  eight-pack  case  has 
replaced  the  existing  10-pack 
outers  in  order  to  eliminate 
overhang  and  so  reduce  damage, 
say  Scott. 

The  relaunch  will  be  backed  by 
a  national  Press  campaign 
featuring  lOp  money-off  coupons 
together  with  a  "soak  up  the  sun' ' 
competition  to  win  one  of  ten 
holidays  in  the  Canaries.  Scott  Ltd. 
Tel:  0342  327191. 


1                   ON  TV  NEXT  WEEK  | 

■GTV  Grampian 
B  Border 
C  Central 

CTV  Channel  Islands 
LWT  London  Weekend 
C4  Channel  4 

U  Ulster                         SK  Sky 

G  Granada                      STV  Scotland  (central) 

A  Anglia                         Y  Yorkshire 

TSW  South  West              HTV  Wales  &  West 

TTV  Thames  Television      TVS  South 

TV-am  Breakfast              TT  Tyne  Tees 

Television 

Bold  Hold: 

U,G,A,TSW,TVS,H,LWT 

Dimension: 

All  areas  except  TV-am 

Format: 

C,G,Y,LWT 

LA.  Looks: 

LWT,C,G,C4 

Listerine: 

GTV,U 

Magnivision: 

G,STV,Y,C 

Minadex: 

TV-am 

Nicobrevin: 

STV.Y.ITV.C4 

Panadol: 

All  areas 

Plax: 

All  areas  except  B,CTV,LWT,TTV,C4  &  TV-am 

Sanatogen: 

TTV 

Setlers  Turns: 

All  areas 

Signal  toothpaste: 

All  areas  except  LWT, TTV, HTV, TVS  &  TV-am 

Tampax: 

U,STV,BTV,G,Y,C,HTV,TSW,TT,S4C 

Booker  is 
on  TV 

Booker  Nutritional  Products  have 
launched  an  Autumn  Press 
advertising  campaign  to  support 
their  Healthcrafts  dietary 
supplements. 

The  campaign  will  feature  in 
key  consumer  Press  including 
Family  Circle,  Good  Housekeeping 
and  Living  magazines.  It  focuses 
on  the  traditional  qualities  of  the 
range  with  particular  emphasis  on 
ginseng,  say  Booker  Nutritional 
Products.  Tel:  0932336366. 

Unichem  offer 
free  gifts 

Unichem  are  offering  members  a 
series  of  free  gifts  when  they 
order  from  one  of  three  deals 
being  run  in  conjunction  with  Ever 
Ready. 

On  ordering  ten  packs  of  each 
of  the  following:  LR20;  LR14  and 
LR6(B4)  batteries,  members  will 
receive  a  free  radio  and  a  free 
display  stand.  Members  ordering 
ten  packs  of  each  of  these 
batteries:  LR20;  LR14;  LR6(B4); 
LR03;  and  6LF22,  plus  12  R20S 
and  12  RMS  and  24  R6(B4)  will  be 
given  a  free  radio  cassette  player 
plus  display  stand. 

The  third  deal  offers  members 
the  opportunity  to  receive  a  free 
cordless  telephone  plus  a  display 
stand  when  they  order  ten  packs 
of  LR20;  LR14  cases;  LR4(B4) 
LR6(B2);  LR03,  and  6LF22 
twelves  of  R20S,  R14S  and  PP3 
24S  of  R6(B4)  two  and  R6(B2)  and 
40RO3SandPP3.  Unichem.  Tel: 
01-391 2323. 


Battery  help 
from  Kodak 

Kodak  are  making  available  a 
range  of  literature  for  their  battery 
products  and  merchandisers. 

The  main  leaflet  describes  the 
range  with  information  on  type, 
size  and  typical  application.  The 
Kodak  merchandisers  are  also 
featured  in  a  separate  leaflet, 
clearly  indicating  the  sizes  and 
sites  for  which  they  are  applicable 
as  well  as  suggested  product 
configurations. 

A  new  cross  reference  guide 
lists  all  Kodak  batteries  by 
reference  number  and  also  all  the 
reference  numbers  of  the 
equivalent  product  from  other 
manufacturers  and  suppliers. 
Kodak  Ltd.  Tel:  0442  61122. 
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padded  brushes,  styling  brushes,  radial  brushes,  vent  brushes,  each  presented 
in  an  attractive  box. 


Concept  3  Blush 


Vented  Hf  tis.Ii 


Rubber  Cushion 
Brush 


Boxed  for  safety  and  added  hygiene,  this  pre-loaded 
unit  comes  complete  with  a  comprehensive  selection  of 
3  dozen  brushes  (24  on  display  with  12  back-up  stock). 
For  full  details  contact  your  local  wholesaler,  or  for  a  full 
stockist  list  contact  Lady  Jayne. 

Laughton  &  Sons  Ltd.,  Warstock  Rd., 
Birmingham  B14  4RT. 


Grooming  Bfteh 


Pump  Action  Vent 
Brush 


More  growth 
in  styling 

The  styling  aids  market  is  set  to 
expand  into  1990  with  a  predicted 
growth  of  around  10  per  cent  to 
over  £140m,  according  to  the 
latest  figures  in  the  Economist 
Intelligence  Unit's  Retail 
Business. 

However  the  report  warns 
that  the  chemist's  share  of 
distribution  is  likely  to  decline, 
while  the  importance  of 
drugstores  and  grocery  multiples 
will  rise. 

Although  the  report  puts 
styling  aids  at  the  top  of  the 
sector,  it  also  warns  that  the 
proliferation  of  new  products 
being  introduced  could  eventually 
lead  to  customer  confusion. 

The  report  reveals  that 
grocery  multiples  have  found  it 
difficult  to  take  the  market  share 
from  chemists  in  the  home  perm 
sector.  Unlike  styling  mousses, 
home  perms  are  still  distributed 
mainly  via  chemists.  However 
drugstores  have  increased  their 
market  share  to  22  per  cent. 

Boots  are  described  as  the 
largest  retailer  for  colourants  and 
styling  aids  while  the  share  held  by 
multiples  grocers  has  remained 
relatively  static. 

The  hairspray  market  is  still 
firmly  in  the  hands  of  the  grocers 
—  their  share  is  put  at  37  per  cent 
for  1988. 

Advertising  spends  in  the 
sector  have  fluctuated  over  the 
past  five  years.  In  1988 
advertising  for  home  perms  and 
colourants  declined  although  it  is 
expected  to  pick  up  in  1990. 
Styling  aids  advertising  has 
steadily  increased,  with  L'Oreal  at 
the  top  of  the  table,  followed  by 
Procter  &  Gamble,  and  Johnson  & 
Johnson. 

Packaging  has  become  far 
more  "green"  over  the  past  two 
years,  says  the  report,  with  the 
sales  of  aerosols  falling  in  1988. 

However  the  report  stresses 
that  consumers  still  use  aerosols 
because  "they  are  convenient  and 
easy  to  use ".  It  predicts  that  most 
manufacturers  will  continue  to 
utilise  them. 

Niche  products  will  continue  to 
be  successful,  says  the  report, 
and  manufacturers  will  continue  to 
target  their  products  at  the 
younger  age  groups  despite  an 
expected  decline  in  the  number  of 
16  to  24  year  olds  expected  in 
1990. 

Segmentation  will  be  the 
'  'buzz ' '  word  next  year  and  more 
new  products  and  brands  will  be 
introduced  as  competition 
increases. 

Copies  of  the  report  (£50)  can  be 
obtained  from:  The  Economist 
Intelligence  Unit,  40  Duke  Street, 
London  W14  WW.  Tel:  01-493 
6711. 


COUNTERPOINTS 


Hi-Lights  are 
quicker 

Wamer  Lambert  have  relaunched 
Poly  Hi-Lights  with  new 
packaging  and  an  improved 
formula. 

The  packaging  has  been 
redesigned  to  "improve  shelf 
impact " ,  says  the  company . 

The  new  formula  has  been 
introduced  into  the  blonde 
highlighting  kit  and  means  that  the 
developing  time  has  been  reduced 
from  35-40  minutes  to  20-25 
minutes. 

The  highlighting  kit  is  said  to 
be  suitable  for  all  shades  of  blonde 
to  light  brown  hair.  Warner 
Lambert  Healthcare.  Tel:  0703 
620500. 


Inner  Secrets  revealed 


"Inner  Secrets"  is  a  new  free 
consumer  booklet  on  the  subject 
of  the  digestive  system  and 
healthy  bowel  maintenance  from 
Windsor  Pharmaceuticals. 

The  16-page  booklet,  written 
by  Dr  Eric  Trimmer  and  agony 
aunt  Anna  Raeburn,  explains  how 
the  digestive  system  works  and 
how  to  overcome  minor  problems 
like  constipation,  describes  the 


four  main  categories  of  laxatives, 
and  includes  information  on 
problems  such  as  haemorrhoids, 
fissures,  and  irritable  bowel 
syndrome. 

In  support  of  the  booklet, 
Windsor  have  produced 
promotional  window  displays  and 
in-pharmacy  leaflets.  Windsor 
Pharmaceuticals  Ltd.  Tel:  0344 
484448. 


Alberto  Culver  have  been  awarded  the  Prima  Green  Star  award  for 
their  contribution  to  creating  '  'a  cleaner,  safer  world ' '.  The  award  was 
recently  launched  at  the  House  of  Commons  to  salute  companies  who 
have  improved  their  products  '  'in  an  effort  to  make  the  world  a  better 
place ' '.  Pictured  above,  receiving  the  award  is  Graham  Fish  managing 
director  of  Alberto  Culver  (right),  with  (right  to  left):  editor  of 'Prima, 
Sue  James,  Robert  Benton  ofG&J  Publishing  and  Sidney  Chapman 
MP. 


PRESCRIPTION  SPECIALITIES 


Urisheath 


Algitec 
suspension  self-seals 


Smith  Kline  &  French 
Laboratories  are  introducing 
Algitec  suspension  on  Monday. 

The  white  liquid  has  a  flavour 
of  passion  fruit  and  peppermint 
and  each  10ml  dose  contains 
cimetidine  200mg  and  sodium 
alginate  500mg. 

The  recommended  dose  of 
10ml  four  times  a  day  after  meals 
and  at  bedtime,  for  four  to  eight 
weeks.  This  may  be  increased  to 
20ml  four  times  a  day.  Liquid 
preparations  of  products  for 
gastro-oesaphageal  reflux  have 
traditionally  been  more  acceptable 
to  patients  than  solid-dose  forms, 
says  the  company. 

Algitec  suspension  comes  in  a 
600ml  plastic  bottle  (£17.25 
trade).  The  product  licence 
number  of  this  POM  is  0002/0176. 
Smith  Kline  &  French 
Laboratories  Ltd.  Tel:  0707 
325111. 

Plaqyenil  200mg  now  come  in  56 
tablet  containers  (£17.60  trade). 
The  100  tablet  bottle  will  be 
discontinued  when  stocks  are 
exhausted.  Winthrop  Laboratories 
Ltd.  Tel:  0483  505515. 


Coloplast  have  introduced  a  self- 
sealing  sheath  to  the  Conveen 
range. 

The  one-piece  incontinence 
system  offers  many  advantages 
for  both  the  user  and  nursing  staff, 
say  Coloplast,  including  hygiene, 
ease  of  application  and  removal, 
security,  comfort  and  a  wide 
outlet  to  ensure  optimum  flow. 

Self-sealing  Urisheath  comes 
in  three  sizes,  25mm  (5200); 
30mm  (5205)  and  35mm  (5210). 
All  come  in  boxes  of  30  for  £32 . 70 
trade  and  are  prescribable  on  the 
Drug  Tariff.  Coloplast  Ltd.  Tel: 
0733239898. 


BRIEFS 


Sigma      Pharmaceuticals  are 

distributing  the  following  on  behalf 
of  Generics  UK:  cimetidne  200mg 
tablets  (60  £16.02),  400mg  (30 
£16.82)  and  800mg  (30  £15.98). 
They  are  all  pale  green  and  film 
coated.  The  200mg  are  round  and 
marked  "CN200"  on  one  side. 
The  400mg  and  800mg  tablets  are 
capsule-shaped  and  marked 
"CN400"  "CN800"ononeside 


respectively.  Penicillamine  tablets 
are  white,  film  coated  in  two 
strengths:  125mg  (100  £10.20) 
marked  "  PC  1 2  5  "  on  one  side  and 
250mg"PC250"  (100  £17.58,  all 
prices  trade).  All  tablets  are 
marked  "G"  on  the  reverse. 
Sigma  Pharmaceuticals  pic.  Tel: 
092350201. 

Kerfoot  Pharmaceuticals  have  added 
cimetidine  tablets  to  their 
generics  range.  The  blister- 
packed  tablets  are  white,  round 
and  biconvex  with  the  200mg  (120 
£17.50)  marked,  "CN200"  on 
one  side  and  the  400mg  (60 
£18.50,  both  prices  trade)  marked 
"CN400".  Both  are  marked  "G" 
on  the  reverse.  Kerfoot 
Pharmaceuticals.  Tel:  061-330 
4531. 

Lederle  say  that  mitozantrone 
(Novantrone)  is  now  indicated  for 
use  as  first  line  therapy  in  the 
treatment  of  adult  acute  myloid 
leukaemia.  It  was  previously 
licensed  for  therapy  during 
relapses  of  this  condition.  Lederle 
Laboratories  Ltd  (division  of 
Cvanamid  Great  Britain  Ltd). 
Tel:  0329224000. 
Supplies  of  Mestinon  tablets  are  back  to 
normal  following  the  resolution  of 
a  worldwide  shortage  of  the  active 
substance.  Apologies  for  any  any 
inconvenience  caused  during 
September,  from  Roche  Products 
Ltd.  Tel:  0707328128. 
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But... 

MORE 

ads  than  ever  before  -  all  in  full  colour  In 
Woman s  Own,  Family  Circle,  Essentials, 
Prima,  etc,  -  giving 

MORE 

coverage  than  ever  before  -  77%  of  all 
young  mums  will  have  the  opportunity  to 
see  a  Medised  ad  not  just  once  but  at 
least  seven  times,  which  means 

MORE 

support  for  you,  more  reason  to 
display  Medised  point  of  sale 
material  on  your  counters,  shelves 
and  in  your  windows.  More  profits 
when  you 

ORDER  MORE 
MEDISED 

-  because,  Panpharma  also  supports 
you  with  very  rewarding  bonuses 
Contact  your  Panpharma  representative 
or  phone  01  561  8774  now! 
Need  we  say  more? 


Medised 

Soothing  pain  relief 

Gently  reduces  temperature; 
relieves  toothache,  headache, 
sore  throat,  feverish  colds  &  flu. 


anpKan 


Panpharma  Limited 
Hayes,  Middlesex,  UB4  OJN 


Medised 

Soothing  pain  relief 


FOR  CHILDREN  3  MONTHS-12  YEARS 


ew  Ready-to 
evil  be  bu 


Cow  &  Gate  are  proud  to  announce 
the  latest  addition  to  our  very  successful 
baby  milks  range:  Ready-to-Feed.  In  both 
Premium  and  Plus. 

A  babymilk  that's  ready  made  up  in 
the  bottle.  All  mothers  have  to  do  is  put  on 
a  sterilised  teat  and  locking  ring  and  it's 
ready  to  feed. 

Cow  &  Gate  Ready-to-Feed  is 
perfect  for  those  occasions  when  mothers 
are  out  of  the  house,  for  example,  shopping 
or  visiting  friends. 

It's  perfect  for  packing  in  a  suitcase 
to  take  on  holiday  or  a  weekend  trip. 

And  it's  perfect  when  mothers  are 
unable  to  make  up  feeds  themselves  and 
have  to  rely  on  others,  like  babysitters. 

They  love  the  convenience  and  can 


I  PREMIUM 


I  J 

\PREMIUM 

i  

see  endless  opportunities  for  using  Ready- 
to-Feed.  In  research  we  found  it  got  an 
excellent  response. 

In  fact  of  all  the  mothers  we  talked 
to,  more  than  70%  were  really  enthusiastic. 
(They  remembered  thinking  what  a  good 
idea  it  was  when  they  first  experienced  it 
in  the  maternity  ward.) 


BREASTMILK  IS  THE  BEST  FOOD  FOR  BABIES  THE  PURPOSE  OF  INFANT  MILK  FORMULA  IS  TO  REPLACE  OR  SUPPLEMENT  BREASTMILK  WHEN  A  MOTHER  CANNOT  OR  i 
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Which  is  why  we  confidently 
predict,  you'll  be  selling  Cow  &  Gate 
Ready-to-Feed  by  the  case  load.  (Extra 
market  grow  th  is  forecast  from  ready-to- 
feed  in  a  babymilk  market  that  is  already 
growing  rapidly.) 

There  arc  two  sizes:  100  ml  (3.5  11 
oz)  and  200  ml  (7  fl  oz)  so  they're  ideal 
for  feeding  from  birth  to  weaning  and 
beyond. 

And  they  all  come  in  secure  tamper 
evident  packaging. 

The  launch  is  backed  by  continuous 
advertising  support  in  the  baby  annuals 
and  publications  read  by  health  care 
professionals. 

Awareness  will  be  high.  The 
demand  will  be  there. 
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Make  sure  you  can  meet  it  by 
getting  in  casefuls  of  Cow  &  Gate  Ready- 
to-Feed  now. 

For   more   information,  please 
contact: 

Cow  &  Gate  Limited, 
Trowbridge,  <r  "  < 

Wiltshire  BA14   8YX.    The  Babyfeeding  Specialists, 

1°  BREASTFEE1  •    I  HE  COST  OK  INFANT  MILK  FORMULA  SHOULD  HE  CONSIDERED.  AND  MEDICAL  ADVICE  TAKEN,  BEFORE  DECIDING  HOW  TO  FEED  A  BABY 


CO-OPERATIVE  EXECUTIVE  PHARMACISTS  CONFERENCE 


Society  plans  to  relax 
advertising  rules 

toyal  Pharmaceutical  Society  is  to  seek  members'  views  on  a  new  approach  to  the 
advertising  of  professional  services,  according  to  secretary  and  registrar 

John  Ferguson. 


The  RoyaJ  Pharmaceutical  Society 
proposes  to  relax  the  Code  of 
Ethics'  rules  on  advertising, 
secretary  and  registrar  John 
Ferguson  told  pharmacists  on 
Monday.  "We  have  tended  to  be 
too  conservative  for  too  long.  We 
need  a  new  approach  to 
advertising  professional 
services" ,  he  told  delegates  at  the 
40th  annual  conference  of  the 
National  Association  of  Co- 
operative Executive  Pharmacists 
held  in  Stratford-upon-Avon,  last 
weekend. 

At  last  week's  Council 
meeting  changes  were  made  to 
the  section  on  publicity  in  the 
Code  of  Ethics  and  a  document  is 
to  be  issued  this  month  for 


John  Ferguson,  Royal  Pharmace- 
utical Society  secretary  and 
registrar 


pharmacists  to  discuss  and 
comment  on  by  Christmas  with 
the  view  to  voting  on  the  changes 
at  next  year's  annual  meeting  of 
members. 

The  philosophy  the  Society  is 
pursuing  is  one  reflected  in  recent 
decisions  by  the  Advertising 
Standards  Association,  and  more 
particularly  by  the  Office  of  Fair 
Trading  and  the  Monopolies  and 
Mergers  Commission  when 
dealing  with  advertising  by  other 
professions. 

Mr  Ferguson  explained  that 
the  basic  concept  will  be  that  all 
publicity,  whether  it  is  for 
medicines,  cosmetics  or  anything 


else  should  not  reasonably  be 
regarded  as  bringing  the 
profession  into  disrepute;  it  must 
be  legal,  decent  and  truthful,  and  it 
must  not  abuse  the  trust  of 
customers  or  exploit  their  lack  of 
knowledge. 

In  addition,  for  professional 
services,  publicity  must  be 
factual,  dignified  and  restrained; 
must  not  disparage  the  service  of 
other  pharmacists  or  pharmacies 
by  any  claims  of  superiority  and 
must  not  involve  an  unsolicited 
approach  by  way  of  a  visit  made 
with  prior  appointment  or 
telephone  call,  and  must  not  offer 
any  inducement  in  relation  to 
professional  services. 

Provided  these  basic  criteria 
are  followed,  Mr  Ferguson  said  it 
should  be  possible  for  pharmacists 
and  pharmacies  to  say  "we 
provide  these  services,  this  is  the 
way  we  provide  them  and  these 
are  the  hours  when  we  provide 
them  ".  He  said :"  We  don '  t  want 
to  get  involved  in  all  the  problems 
we  had  before  as  to  whether  you 
could  use  pharmacy  in  an 
advertisement  for  non- 
professional goods  or  whether 
you  could  use  pharmacy  only  once 
in  an  advertisement  which 
features  a  number  of  companies 
that  have  helped  modernise  your 
premises  or  contributed  towards 
an  exhibition  you  have  been 
having,  and  so  on". 

A  need  for  advertising 

Mr  Ferguson  hoped  that  when 
pharmacists  see  the  new 
proposals  they  will  look  at  them 
with  these  points  in  mind.  "We 
want  to  be  able  to  allow 
pharmacists  to  give  a  straight 
description  of  the  services  they 
offer  without  breaching  any  of  the 
basic  criteria." 

Advertising  was  one  of  several 
things  Mr  Ferguson  felt 
community  pharmacists  had  to  do 
to  be  "at  the  heart  of  primary 
health  care"  as  Health  Minister 
had  David  Mellor  described 
pharmacy  at  a  Press  conference 
after  his  speech  at  the  BP 
Conference  last  month. 

The  first  thing  is  to  ensure 
good  standards  of  premises  and 
practice,  Mr  Ferguson  said.  A 
recent  survey  by  the  Society's 
inspectors  revealed  that  the 


proportion  of  premises  that  were 
unsatisfactory  was  too  high. 
"Action  has  to  be  taken  by  this 
profession  to  improve  pharmacy 
premises,"  he  said. 

As  far  as  maintaining  standards 
of  practice  goes,  keeping 
knowledge  up  to  date  is 
important.  The  Society  is  against 
mandatory  continuing  education 
because  it  has  yet  to  be  convinced 
that  mere  participation  in 
continuing  education  means 
pharmacists  actually  learn  and 
improve  their  knowledge.  The 
Society  would  rather  see  if  it  can 
devise  some  measure  of 
competency,   and  however  a 


Pharmacists  should  charge  about 
£10  for  a  cholesterol  test, 
Pharmaceutical  Services 
Negotiating  Committee  chairman 
David  Sharpe  said  last  weekend. 

The  £6  fee  does  not  reflect  a 
realistic  reimbursement  of  a 
pharmacist's  time,  and  once  the 
cost  of  materials  has  been 
deducted  —  about  £1  —  that 
leaves  £5  to  cover  the  time  spent 
counselling  a  person  on  diet,  etc 
he  said.  Considering  it  can  take  up 
to  30  minutes  to  talk  to  some 
people  that  is  not  economic.  He 
thought  a  charge  of  about  £10  per 
test  would  be  a  more  realistic 
figure. 

Although  the  £10  figure  was 
one  Mr  Sharpe  had  just  "  plucked 
from  the  air"  he  said  indications 
from  pharmacists  involved  in 
PSNC's  trial  are  that  £6  is  no 
barrier  to  people  having  their 
cholesterol  level  tested. 

Lord  Ted  Graham  of 
Edmonton,  who  gave  a 
presentation  on  1992,  said  that  a 
£10  charge  would  not  put  him  off 
having  his  cholesterol  level 
tested.  He  admitted  he  was  not 
poor  but  neither  was  he  rich,  so  he 
believed  other  people  concerned 
about  their  cholesterol  level  would 
think  the  same  way. 


pharmacist  reaches  that  level  of 
competency  is  his  business.  It 
won't  be  a  requirement  to  attend 
courses  and  do  certain  things 
because  many  pharmacists  keep 
up  to  date  by  reading  their 
professional  journals  for  example, 
Mr  Ferguson  explained. 

The  other  thing  we  need  to  do, 
said  Mr  Ferguson,  is  to  change 
the  whole  set-up  in  pharmacies 
"because  in  my  view  too  often 
someone  comes  into  the 
pharmacy  to  buy  a  medicine  or  to 
ask  for  some  advice  when  they 
buy  a  medicine  or  to  have  a 
prescription  dispensed  without 
seeing  a  pharmacist  and  that 
doesn't  seem  to  me  to  be  the  right 
set  up." 

Mr  Ferguson  admitted  it  was 
"a  counsel  of  perfection"  to 
expect  a  pharmacist  to  sell  every 
medicine  or  to  take  in  every 
prescription  but  counter 
assistants  should  know  their  limits 
so  that  they  involved  a  pharmacist 
as  soon  as  the  situation  was 
beyond  their  ability.  And  as 
original  pack  dispensing  became 
more  common  so  the  job  could  be 
given  to  technicians.  The 
pharmacist's  role  is  to  be  involved 
before  and  after  a  prescription  is 
dispensed,  Mr  Ferguson  said. 


Pharmacy  cholesterol  testing 
has  attracted  more  attention  from 
the  media  and  the  public  than  any 
other  single  activity  undertaken 
by  the  profession  in  the  last  20 
years,  Mr  Sharpe  said.  "That  was 
one  reason  why  we  chose  it". 
With  that  attention  has  come 
opposition,  notably  from  the 
British  Medical  Association.  But 
that's  not  surprising  because  as  a 
registered  trade  union  they  want 
to  protect  their  members' 
interests  and  you  cannot  blame 
them  for  that.  Mr  Sharpe  said: 
"We  actually  asked  a  BMA 
spokeswoman  if  there  had  been 
any  occasion  when  the  BMA  had 
not  reacted  adversely  to  public 
moves  made  by  pharmacists  and 
she  had  to  admit  there  had  not' ' . 

Mr  Sharpe  found  in 
conversation  with  Conservative 
and  Labour  MPs  that  both  parties 
are  in  favour  of  pharmacists 
carrying  out  cholesterol  screening 
—  the  Conservatives  because 
they  see  it  as  a  form  of 
privatisation  and  Labour  because 
they  realise  it  would  be  too  costly 
to  fund  a  similar  programme  from 
taxation,  at  least  in  the  short  term. 

PSNC  has  been  approached  by 
two  companies  with  an  interest  in 
promoting  a  healthy  lifestyle  and 


Cholesterol  tests:  £10 
fee  'more  realistic' 
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therefore  in  "jumping  on  the 
cholesterol  testing  bandwagon" . 
At  a  meeting  with  one  company 
Mr  Sharpe  suggested  it  provides 
two  sets  of  leaflets,  one  similar  to 
those  in  the  Healthcare  in  the  High 
Street  scheme  and  a  second  one 
with  dietary  advice  for 
pharmacists  to  use  in  counselling. 
When  Mr  Sharpe  meets  the 
second  company  in  the  next  week 
or  so  he  plans  to  ask  them  to 
sponsor  a  manual  which  hopefully 
will  be  put  together  by  the  British 
Dietetic  Association  giving 
pharmacists  information  on 
dietary  advice. 

The  BDA  became  involved 
because  it  too  opposed  pharmacy 
cholesterol  testing,  believing 


David  NcNeill,  from  Plymouth 
and  South  Devon  Co-op  and 
president.  National  Association 
of  Co-operative  Executive 
Pharmacists,  chaired  the  sessions 
at  last  weekend 's  conference 


pharmacists  did  not  have  sufficient 
knowledge  to  give  correct  dietary 
advice  to  people.  "I  managed  to 
convince  the  BDA  that  with  its 
help  we  could  do  the  job  much 
better, ' '  Mr  Sharpe  explained  and 
as  a  result  he  believes  the  vice- 
chairman  is  going  to  recommend 
to  the  BDA  council  that  the 
Association  produces  the  manual 
for  pharmacists. 

The  Coronary  Prevention 
Group  was  another  body  which 
originally  opposed  pharmacy 
cholesterol  testing.  But  since 
Holland  and  Barrett  have  started 
to  offer  tests  the  Group  has 
backtracked  somewhat,  said  Mr 
Sharpe.  Now  it  accepts  that 
screening  is  going  to  be  offered  on 
an  ever  widening  basis  and  that 
the  sensible  place  for  it  to  be  done 
is  in  pharmacies. 

Home  front 

During  the  discussion  after  Mr 
Sharpe's  presentation  questions 
centred  on  the  service  to 
residential  homes  and  Boots' 
moves  (News  last  week).  One 
delegate  said  that  a  Boots 
territorial  general  manager  had 
told  him  that  the  social  services 
had  approached  Boots,  not  the 
other  way  round.  But  pharmacists 
already  offering  services  to  the 
homes  were  not  asked  if  they 
wished  to  continue  doing  so. 

Mr  Sharpe  said  it  was  rather 
sad  that  any  social  services 
department  would  not  give 
pharmacies  already  offering  a 
service  the  chance  to  continue. 
But  because  it  was  Boots  it  will 
tend  to  spread  nationally  because 
Boots  are  the  only  national 
organisation  synonymous  with 
pharmacy  to  many  people. 

If  the  situation  reaches  the 
stage  where  other  pharmacies 
cannot  compete  with  Boots  then 
that  will  not  be  good  for  the 
profession,  he  added  (see  also 
p608). 

Increased  liability 

During  a  presentation  on 
professional  liability,  National 
Pharmaceutical  Association 
director  Tim  Astill  warned 
pharmacists  to  be  aware  that  as 
they  take  on  more  roles  such  as 
cholesterol  screening  their 
potential  liability  increases, 
particularly  for  those  services  for 
which  they  charge  because  it  is 
arguably  much  easier  to  establish 
that  a  contract  has  been  made 
when  money  changes  hands. 
"That's  not  an  argument  for  not 
taking  on  new  roles  and  greater 
responsibility.  But  we  should  do  it 
with  our  eyes  open  and  know 
exactly  what  it  is  potentially  as  a 
profession  we  are  letting 
ourselves  in  for.  You've  got  to 
have  professional  liability.  If  you 
didn't  you  could  dispense 
prescriptions  by  using  trained 
orang-utans,"  he  said. 


Beware 
cheap 
imitations! 


(The  original) 


Kwai  are  the  original  highly 
concentrated  garlic  tablets  -  the  spice 
of  life! 

Kwai  has  revitalised  and  expanded  the 
dormant  garlic  market. 

Kwai  is  a  technologically  advanced, 
highly  superior,  second  generation 
product. 

Kwai  contains  all  the  original 
constituents  of  fresh  garlic,  with 
production  rigorously  controlled  to  give 
a  consistently  rich  allicin  yield.. 

Kwai's  benefits  are  confirmed  by  12 
independent  scientific  research  papers. 

Kwai's  popularity  is  confirmed  by  a 
90%  consumer  'satisfaction'  and 
'intention  to  repurchase' rates.  ; 

Kwai  has  a  massive  £1  million 
marketing  support  programme. 
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UNICHEM  CONVENTION 


NASSAU 


ammm  m 


Sublime  to 
ridiculous... 

The  wide  range  of  regulatory 
documents  which  has  emerged  in 
recent  years  to  prevent 
exaggerated  advertising  claims  for 
OTC  products  has  taken  the 
situation  from  the  sublime  to  the 
ridiculous,  alleged  Patrick  Foster, 
managing  director  of  Ciba 
Consumer. 

The  Medicines  Act  provides 
the  basis  of  legal  control, 
supported  by  the  IBA  Code  of 
Advertising  Standards  and 
Practice,  the  PAGB  Code,  and  a 
range  of  ITCA  guidelines  for 
television  advertising.  Companies 
face  a  dilemma  of  how  to  marry 
realistic  commercial  objectives 
with  the  tight  restrictions  imposed 
by  law  and  voluntary  codes. 

"But  it  is  the  duty  of  every 
medicine  manufacturer  to 
recognise  first  and  foremost  that 
he  is  selling  a  potentially 
dangerous  drug, ' '  said  Mr  Foster. 
Companies  must  determine 
where  they  wish  to  draw  the  line 
in  respect  of  obedience  to  the 
relevant  code  of  practice. 
Creative  solutions  can  be  found  to 
most  problems,  he  suggested. 

Heavy  visual  elements  in  TV 
advertising  for  Sanatogen 
vitamins,  for  example, 
communicate  the  brand  message 
to  a  wide  target  audience, 
although  the  IBA  advises  it  is  only 
prepared  to  accept  "restrained 
advertisements  for  vitamin 
products  related  to  the  dietary 
supplement  of  growing  children, 
pregnant  or  lactating  mothers  or 
elderly  people". 

Necessity  has  proved  the 
mother  of  invention  and  a 
company  does  not  necessarily  find 
its  hands  tied  by  advertising 
constraints,  he  concluded. 


Sales  of  pharmacy  OTC  medicines  could  plunge  by  £100m  if  proposals  for  a  European 
POM  list  go  ahead ...  the  market  for  reading  glasses  is  conservatively  estimated  at 
£30m  and  should  grow  for  the  next  10  years . . .  AIDS  is  reaching  epidemic  proportions  in 
the  heterosexual  community.  These  were  some  of  the  topics  aired  at  the  Unichem 
Convention,  held  last  week  at  Nassau  in  the  Bahamas. 


EC  TOM'  proposals 
threaten  UK  OTC  sales 


The  adoption  of  a  European 
"Prescription  Only"  medicine 
list,  as  proposed  by  the  European 
Commission,  could  see  pharmacy 
medicine  sales  slump  by  £100m 
and  NHS  costs  rise  by  £750m. 

Common  OTC  drugs  — 
paracetamol,  codeine, 
pseudoephedrine  and 
diphenhydramine,  promethazine, 
phenylpropanolamine  and 
ephedrine  —  could  well  revert  to 
POM  status,  warned  John  Wells, 
director  of  the  Proprietary 
Association  of  Great  Britain,  last 
week  at  the  Unichem  convention 
in  the  Bahamas. 

More  than  70  Pharmacy 
medicines  contain  these 
ingredients,  and  they  account  for 
some  87  million  purchases  a  year. 
Such  OTC  medicines  would  cost 
the  NHS  upwards  of  £15  each  if 
they  were  prescribed. 

"If  just  half  these  purchasers 
ended  up  seeing  their  doctors, 
pharmacy  sales  of  medicines 
would  go  down  by  about  £100m 
and  NHS  costs  go  up  by  an 
enormous  £750m,"  warned  Mr 
Wells.  "I  am  not  saying  all  these 
ingredients  would  become 
prescription  medicines,  only  that 
their  future  classification  seems 
uncertain.  Neither  am  I  saying  this 
will  be  a  complete  list.  There  will 
be  others.  What  about  ibuprofen, 
operamide  and  hydrocortisone?" 

The  European  Commission's 
package  would  mean  the  UK 
"POM"  list  would  be  replaced  by 
a  European  one  agreed  by  all 
member  states.  It  would  also 
redefine  the  products  that  can  be 
supplied  without  a  prescription. 
"It's  not  just  of  interest  to  the 
PAGB  and  the  pharmaceutical 
industry.  It  is  also  of  crucial 
importance  to  pharmacists  in  their 
professional  role,  and  to  the 
Department  of  Health  when 
assessing  future  NHS  costs,"  said 
Mr  Wells. 


The  importance  of  self- 
medication  is  often  overlooked,  he 
said.  Research  carried  out  for 
PAGB  showed  that  normally 
healthy  people  complained  of  no 
less  than  five  ailments  in  any  two 
week  period.  About  half  the 
symptoms  were  not  treated. 

Nine  out  of  10  illnesses  were 
treated  without  visiting  a  doctor, 
and  when  professional  help  was 
needed  people  were  almost  as 
likely  to  turn  to  the  pharmacist  as 
their  GP.  The  study 
demonstrated  how  the  health 
services  rely  on  individuals  dealing 
with  minor  illnesses  at  home ,  said 
Mr  Wells. 

"Self-care  is  the  largest  single 
component  of  health  care  in  the 
UK  in  terms  of  symptoms  treated 
—  it  is  also  the  cheapest,"  he  said. 
"But  this  self-reliant  approach 
depends  upon  people's  ability  to 
obtain  the  medicines  they  want 
from  the  pharmacy. ' ' 

The  European  Commission  is 
proposing  a  "minimum 
directive",  meaning  that  all  the 
drugs  listed  must  be  limited  to 
prescription  supply  in  every 
member  state.  Countries  would 
be  able  to  limit  other  ingredients 
not  listed  on  a  national  basis.  As 
the  Commission  believes  that  the 
directive  is  necessary  for  "free 
circulation",  the  decision  would 
be  taken  by  a  majority  vote  of 
member  states. 

"The  UK  has  10  votes  out  of 
76,"  said  Mr  Wells.  "An 
ingredient  classified  in  the  UK  for 
Pharmacy  supply  could  become 
limited  to  prescription  because  it 
has  always  been  so  somewhere 
else  in  Europe  and  the  UK  is 
outvoted." 

It  is  not  easy  to  find  out  when 
drugs  of  importance  for  Pharmacy 
medicines  in  the  UK  are  restricted 
to  prescription  supply  elsewhere 
in  the  EEC.  Some  findings  have 
surprised  the  PAGB,  said  Mr 


John  Wells,  director  of  the 
Proprietary  Association  of  Great 
Britain 

Wells.  Supplies  of  paracetamol 
tablets  are  limited  to  packs  of  20  or 
less  in  some  countries.  Many  limit 
codeine  containing  products  to 
prescription.  Antihistamines  and 
sympathomimetics  are  also 
restricted  in  a  number  of 
countries. 

UK  OTC  manufacturers  say  a 
European  approach  is  not 
necessary  for  their  business.  "We 
hope  member  states  will  reject 
this  proposal.  It  would  be 
impossible  for  a  country  like 
Denmark,  that  has  recently 
removed  H2  antagonists  from 
prescription  control,  to  share  a 
common  approach  with  a  country 
like  Greece  that  limits  virtually  all 
medicines  to  prescription 
supply,"  said  Mr  Wells. 


A  vision  of  the  future 
for  reading  glasses 


Reading  glasses,  now  available 
without  prescription,  sell  to  the 
"grey  market"  that  will  boom  in 
the  next  decade.  Today  over  half 
the  adult  population  is  over  40  — 
some  24.8m  people  —  and  the 
percentage  will  keep  growing  for 
the  next  ten  years. 

'  'The  most  important  growth 
sector  is  the  45-54  age  group 
because  of  its  high  disposable 
income .  It  is  also  the  age  at  which 
people  start  to  need  reading 
glasses.  By  1995  this  group  will 
have  increased  by  19  per  cent  —  a 
staggering  1.2  million  extra 
customers,"  forecast  Grett  Optik 
managing  director  Colin 
Whybrow. 

From  the  age  of  40  onwards 
the  eyesight  deteriorates  and 
presbyopia  develops.  The  first  tell 
tale  sign  is  an  inability  to  read  small 
print  without  holding  the  page  at 
arm's  length.  Reading  glasses  are 
basically  magnifying  lenses 
enabling  the  reader  to  focus  at  a 
comfortable  distance. 

In  the  USA  and  Sweden  where 
the  market  is  already  well 
developed  the  average  ownership 
of  reading  glasses  is  around  2.4 


pairs.  Between  7  and  13  per  cent 
of  adults  over  40  own  reading 
glasses. 

In  the  UK  a  little  under  half  the 
over  40s  already  wear  some  form 
of  corrective  eyewear,  leaving  a 
potential  market  of  12.4  million 
adults.  If  10  per  cent  of  these 
purchase  2.4  pairs  of  spectacles  at 
£10  each  the  market  stands  at 
£29. 8m.  That  puts  it  on  a  par  with 
cold  remedies,  but  it  has  no 
season,  said  Mr  Whybrow. 

"Of  would-be  purchasers,  63 
per  cent  want  to  buy  from  a 
chemist  —  a  preference  that  is  so 
far  ahead  of  any  other  retail  sector 
that  pharmacy  at  last  has  a  major 
fmcg  product  category  it  should  be 
able  to  keep  to  itself,"  said  Mr 
Whybrow. 

Experience  has  shown  that 
self-selection  of  reading  glasses 
does  not  discourage  consumers 
from  having  regular  eye  checks.  A 
well  sited  unit  can  achieve  sales  of 
6  pairs  a  week  (at  around  £14). 
And  as  far  as  offending  opticians  is 
concerned,  Mr  Whybrow  said:  "If 
you  do  not  have  a  good 
relationship  with  your  local 
optician,  make  sure  that  you  do, 


Colin  Whybrow,  managing 
director  of  Grett  Optik 

because  the  reading  glasses 
market  is  here  to  stay.  Older 
people  will  ask  you  about  other 
aspects  of  eye  care  and  the  first 
thing  you  will  do  is  refer  them  to 
the  optician.  Opticians  will  also 
realise  that  this  is  a  two  way  trade, 
and  even  now  we  have  had 
examples  of  the  more  open 
minded  opticians  referring 
customers  who  need  reading 
glasses  to  their  local  pharmacy 
stockist." 


Ind 

advantag 

The  single  biggest  factor  to  affect 
the  retailing  of  haircare  products 
in  the  past  three  years  has  been 
the  concentration  of  buying 
power.  Acquisitions  and  mergers 
within  chemists,  drug  stores  and 
grocers  have  led  to  a 
concentration  of  business  into 
fewer,  bigger  accounts,  said 
Patrick  Johnson,  sales  director  at 
Bristol  Myers. 

But  chemists  should  not  pull 
out  of  the  market  because  they 
are  surrounded  by  multiple 
opposition. '  'It  is  very  much  to  our 
advantage  that  we  should  have  up 
to  10,000  pharmacy  outlets  for 
our  products.  We  consider 
ourselves  to  be  in  a  somewhat 
fortunate  position  in  this  day  and 
age  to  have  so  many  independent 
customers,"  he  said. 

Three  years  ago  Boots  were 
losing  market  share.  Since  then 
they  have  made  a  concerted  effort 
to  stem  the  loss  of  business, 
although  the  degree  to  which  they 
have  been  successful  is  debatable, 
he  said.  However,  Boots  are  no 
longer  prepared  to  be  undercut  by 
others  and  have  invested  heavily 
in  refurbishing  their  stores.  "The 
results  are  a  major 
improvement,"  he  said. 


FITTING  CHOICE 


AGISTS 


Supplying  the  correct 
size  and  type  of 
compression  hosiery 
is  essential  to  the 
effectiveness  of 
treatment  and  well- 
being  of  your  patients.  By  measuring  and 
fitting  the  correct  size  of  stocking,  as 
described  on  the  carton,  the  proper 
graduation  of  pressure  is  maintained  and 
effectiveness  maximised.  Measuring  and 
fitting  Duomed   Fees  received  for 
compression  hosiery   measuring  and  fitting 
Duomed  stockings 

gives  your  patients  a 
stocking  with 
excellent  wearing 
characteristics. 
A  high  l.ycra  content 
(Class  2  37%.  Class  3  43%) 


Best  for  your  patients 
and  better  for  you 


Fitting  fee  £1.05 

< 
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professional  fee  £1.34 

(from  £1.34  on  reducing 
sliding  scale) 
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ensures  extra 
suppleness  and  greater 
wearer  comfort, 
maintaining  the  correct 
compression  values 
throughout  a  longer  life. 
Supplying  stockings  on  an  FP10 
prescription,  giving  your  patients  the 
complete  measuring  and  fitting  service  and 
therefore  the  most  effective,  comfortable 
stocking  also  allows  you  to  receive  your  lull 
professional  fee  and 
an  additional 
measuring  and  fitting 
fee  of  £1.05  —  so  your 
patients  are  happier 
and  you  receive  a 
more  appropriate 
remuneration. 


Fee  received  for 
handing  out  stockings 
(without  measuring  and  fitting) 


Duomed  is  a  registered  trademark  o! 
medi  Bayreuth.  8580  Bayreulh  24.  W  Germany 


GRADUATED  COMPRESSION  HOSIERY 
Available  from  I  tni<  !hem,  A  \  1 1  Pharmaceuticals 
Macarthy  Medical  &  Credenhill 


medi  UK  Ltd 
Plough  Lane,  Hereford.  HR4 
Telefax  0432  58761 
Telephone  0432  351682  ^ 


ADVERTISEMENT  FEATURE 


A  new  direction 


Pond's  skin  care  has  long  had  a  reputation  among  women  of  all  ages  for  quality,  performance  and  value  for  money. 
Elida  Gibbs  joined  forces  with  Chesebrough-Pond's  eighteen  months  ago  and  Pond's  is  the  first  brand  within  the  new 
portfolio  to  benefit  from  a  full  Elida  Gibbs'  relaunch.  We  assess  the  potential  of  this  for  you  and  your  customers 


New  looks,  new  formulas,  strong  support  and 
promotional  spend  all  form  a  powerful  package 
designed  to  take  Pond's  creams  into  the  1990s 
at  the  forefront  of  the  toiletry  skin  care 
market.  With  a  highly  creditable  4.9  per  cent 
market  share,  proven  consumer  loyalty  plus 
the  relaunch  impetus,  the  brand  is  on  target  to 
capitalise  on  the  dramatic  18  per  cent  year  on 
year  growth  in  toiletry  skin  care  market 
sector. 


Pond's  first  entered  the  skincare  market  in 
1907  with  just  two  products,  the  famous  clean- 
sing Cold  Cream,  and  Vanishing  Cream,  a 
moisturising  base  designed  to  counteract 
'  'shine ' ' .  The  ensuing  eighty  years  have  seen 


line  extensions  across  the  spectrum  to  meet 
new  developments  and  market  trends.  With 
the  recent  introduction  of  Rinse-Off  Cleanser, 
the  Pond's  range  now  offers  a  product  and  a 
formulation  to  suit  all  your  customers'  skin 
care  needs. 

Despite  high  brand  loyalty  and  market 
share,  Elida  Gibbs  see  further  potential  for 
Pond's  within  the  skin  care  sector.  As  brand 
manager  Helen  Roberts  explains:  "Pond's 
has  received  little  marketing  and  advertising 
support  in  recent  years  so  we  felt  it  was  time 
to  take  a  look  at  the  reasons  why  the  brand 
was  standing  the  test  of  time  and  how  we  could 
build  on  its  potential  for  the  1990s". 

The  result  was  an  intensive  six  month 
research  programme  which  cost  the  company 
£130,000.  Money  well  spent,  they  feel,  since 


not  only  did  it  confirm  Elida  Gibbs'  preconcep- 
tions about  the  brand,  but  it  provided  strong 
directions  for  future  growth.  '  'We  discovered 
that  although  the  Pond's  profile  was  an  ageing 
one,  there  was  an  incredible  degree  of  respect 
for  the  brand  among  the  35-55  age  group.  The 
continued  high  level  of  consumer  trust  was 
astonishing  considering  the  brand  had  not 
been  supported  for  such  a  long  time,"  says 
Helen  Roberts. 

It  is  this  particular  age  group  that  Elida 
Gibbs  are  specifically  targeting  with  the 
relaunch  of  Pond '  s .  This  age  sector  is  set  to  be 
strong  over  the  next  ten  years  given  today's 
large  pool  of  20-30  year  olds,  and  they  believe 
this  strategy  will  build  a  firm  foundation  for 
prolonged  and  sustained  growth  in  the  coming 
decade. 


Retail  opportunities  for  all  in  relaunch 


In  accordance  with  the  research  findings, 
Pond's  new  image  has  been  carefully  designed 
to  bring  the  brand  up-to-date  without  making 
it  susceptible  to  the  whims  of  fashion.  This 
image  retains  the  historical  affiliations  of 
Pond's  while  making  the  brand  more  appealing 
to  the  consumer  of  the  1990s.  Helen  Roberts 
explains:  '  'We  have  streamlined  the  packaging 
to  attract  new  consumers,  but  the  traditional 
elements  have  been  maintained  to  minimise 
disorientation  for  current  users". 

Research  showed  that  there  was  a  fine 
balance  to  be  achieved  between  modernising 
the  pack  design  whilst  retaining  the  loyalty  of 
current  users. 

The  look  of  the  new  range  incorporates  a 
more  cosmetic  livery,  including  textured 
cartons  with  softer  colours,  plus  a  more 
sophisticated  and  elegant  jar  shape.  The 
familiar  elements  such  as  the  tulip  motif  and 


colour  coded  packs  remain. 

The  formulations  of  three  of  the  creams 
have  also  undergone  some  refinements.  Dry 
Skin  Cream,  Light  Day  Cream  and  Night 
Cream  have  all  be  lightened  to  meet  increasing 
consumer  demand  for  "easy-to-wear" 
products  and  have  been  given  a  softer,  more 
subtle  fragrance. 

Long  term  customers  will  be  relieved  to 
learn  that  the  familiar  Cold  Cream  and 
Vanishing  Cream  remain  in  the  range.  The 
latest  product  to  be  introduced  into  the  range, 
with  the  aim  of  growing  the  Pond's  franchise, 
is  Rinse-Off  Cleanser  (125ml,  £1.89).  It  is  an 
ideal  product  for  women  who  want  the 
refreshing  feel  of  soap  and  water  but  who  want 
to  avoid  the  drying  effect  that  soap  can  cause . 
With  prices  ranging  from  £1.19  for  50ml  to 
£3.15  for  300ml,  the  brand's  positioning 
remains  firmly  in  the  toiletry  sector  of  the 


market.  Consumer  trial  has  also  been 
encouraged  for  the  three  lightened 
moisturisers  via  25ml  sample  sizes  retailing  at 
£0.59. 

Comprising  both  Television  and  Press 
campaigns,  the  advertising  spend  reflects  the 
manufacturer's  confidence  in  the  brand's 
potential.  Over  £1.75m  will  be  spent  on 
Pond's  advertising  support  over  the  coming 
year.  A  full  PR  campaign  will  ensure  editorial 
coverage  and  boost  consumer  awareness  of 
the  brand  while  sampling  offers  will  direct  new 
consumers  towards  trial  purchases  within 
pharmacy  outlets. 

Place  your  orders  now  and  make  sure  that 
demand  does  not  outstrip  your  supply.  Trade 
contact:  Elida  Gibbs  Ltd.  Hesketh  House, 
Portman  Square,  London.  Tel:  01-4861200. 


UNICHEM  CONVENTION 


AIDS  now  epidemic  in 
heterosexual  community 


Pharmacists 
blinkered? 

Four  out  of  five  independent 
pharmacists  see  sales  of  OTC 
medicines  as  being  increasingly 
responsible  for  income,  according 
to  a  survey  carried  out  for 
Whitehall  Laboratories.  But  89 
per  cent  said  there  was  no  need  to 
develop  OTC  sales  (as  opposed  to 
prescription)  in  the  future. 

This  was  "astonishing",  said 
sales  manager  Paul  Hawkins  since 
changes  in  the  Health  Service  are 
likely  to  mean  a  lower  NHS 
income,  but  on  the  other  hand 
major  opportunities  if  pharmacists 
are  prepared  to  take  advantage  of 
them.  He  urged  a  more  disciplined 
attitude  towards  space 
management  and  more  self- 
selection  for  OTC  medicines. 

Medicines  are  on  self- 
selection  in  44  per  cent  of 
pharmacies  already,  and  56  per 
cent  feel  more  space  will  need  to 
be  allocated  to  open  display  in  the 
future,  but  opinion  was  divided  on 
whether  medicines  should  be  on 
open  display  only  if  a  pharmacist 
was  available,  or  not. 

"Take  a  leaf  out  of  the 
multiples'  book,"  urged  Mr 
Hawkins.  "They  are 
merchandising  OTC  medicines  on 
open  display  and  self-selection. ' ' 
He  gave  the  reasons  as:  clearer 
and  easier  choice  for  customers, 
saves  embarrassment  on  some 
purchases,  and  prevents 
congestion  around  the  till. 
■  Mr  Hawkins  reminded 
delegates  of  the  Whitehall- C&D 
' '  Fit  for  the  Nineties ' '  shop  design 
award  competition.  Pharmacies 
which  have  had  improvements 
made  since  last  March,  or  who 
intend  to  over  the  next  few 
months,  are  eligible  to  enter. 


LRC  managing  director  Nick 
Hodges 


It  would  be  wrong  to  think  that 
AIDS  has  gone  away  because  it  is 
no  longer  front  page  news,  and 
wrong  to  think  it  is  only  relevant  to 
the  much  publicised  "high  risk" 
groups,  warned  LRC  managing 
director  Nick  Hodges.  "We're 
going  through  the  interim  period 
at  the  moment  where  nothing 
shows  —  the  fool's  paradise  or  the 
'quiescent  phase'  as  it  is  termed  in 
medical  circles,"  he  said. 

At  least  one  in  every  250 
Americans  now  carries  the  AIDS 
virus.  Numerous  surveys  have 
shown  that  while  the  homosexual 
community  has  changed  its 


Sales  of  Cow  &  Gate  babyfoods 
are  back  to  75-80  per  cent  of  the 
levels  seen  before  product 
tampering  disrupted  the  market 
earlier  this  year,  trade  sector 
manager  Mai  Williams  has 
revealed.  Dry  food  sales,  which 
might  have  been  expected  to 
grow,  have  remained  level,  he 
said,  and  jars  seem  to  be  making  a 
better  recovery  than  cans. 

Although  sales  in  chemists 
were  badly  disrupted,  they 
withstood  and  came  through  the 
problem  much  better  than  other 
trade  sectors,  said  Mr  Williams, 
because  of  two  inherent  assets 
that  will  prove  vital  to,  and  must 
be  built  on,  if  pharmacies  are  to 
survive  the  transition  from  a  profit 
base  heavily  shored  up  by  the 
NHS  to  one  largely  generated  by 
OTC.  These  assets  are  a 
consumer  perception  of  qualified 
staff  who  meet  the  need  for 
reassurance,  and  a  consequent 
loyalty  base  on  which  to  build. 

Now  is  the  time  to  realise  such 
assets,  he  said.  Pharmacies  still 
have  areas  of  strength  where  loss 
to  the  grocery  multiples  has  been 
slow   —   medicines,  health 


pattern  of  sexual  behaviour 
dramatically,  little  appears  to  have 
deterred  the  heterosexual.  The 
1987  Government  publicity 
campaign  did  cause  a  temporary 
adjustment,  but  the  fact  that  the 
number  of  heterosexuals  using 
condoms  has  grown  from  13  to 
only  15  per  cent  since  the 
emergence  of  AIDS  speaks  for 
itself,  said  Mr  Hodges. 

With  no  means  of  monitoring 
the  number  of  HIV  positives, 
there  is  only  the  sketchiest  idea  of 
the  proportion  currently  infected. 
It  is  unlikely  the  disease  has  been 
contained.  The  communicable 
disease  unit  in  Edinburgh  finds 
heterosexual  sex  as  a  risk  factor  is 
now  more  common  than  needle 
sharing,  and  is  already  talking 
about  a  heterosexual  epidemic. 

Despite  popular  belief,  women 
are  particularly  vulnerable  to 
AIDS,  although  many  remain 
ignorant  of  their  potential  risk.  In 
New  York  AIDS  is  now  the 
leading  cause  of  death  for  women 
aged  between  25  and  34,  and  in 
America  as  a  whole,  which  is  seen 
as  a  blueprint  for  the  UK,  the 
percentage  of  women  who  have 
contracted  AIDS  by  heterosexual 
transmission  has  increased  from 
11  per  cent  to  29  per  cent  in  the 
last  three  years. 


supplements,  personal  hygiene 
and  babycare  —  and  must  major 
on  them.  Space  allocation,  ranges 
stocked  and  local  opportunities 
should  be  addressed. 

Many  pharmacies,  due  to 
siting,  could  almost  be  called 
community  stores.  They  should 
look  to  fill  niche  markets  in  their 
locality,  and  provide  services,  not 
necessarily  for  payment,  but  that 
could  lead  to  more  customers 
spending  more  money.  A  home 
delivery  service  for  enteral 
feeding  products  offers  enormous 
potential  for  goodwill. 

"Increasingly  patients  are 
being  released  early  from  hospital, 
but  are  still  in  need  of  a  special 
diet.  Cow  &  Gate's  clinical  care 
division  has  recently  introduced 
such  a  service  with  a  range  of 
prescribable  enteral  foods,"  he 
said.  "This  is  very  definitely  a 
growth  area.  Community  nurses 
will  probably  use  chemists 
providing  this  service  to  the 
exclusion  of  all  others.  Should 
anyone  doubt  the  growth 
potential,  a  certain  national  chain 
anxious  to  get  as  much  of  this 
business  as  it  can." 


'  'The  facts  clearly  give  the  lie 
to  the  belief  that  AIDS  only 
threatens  homosexuals  and  drug 
abusers,"  said  Mr  Hodges.  "The 
opportunity  to  educate  people  in 
new  behaviour,  including  the  use 
of  condoms,  is  going  to  be  brief. 
But  important  changes  can  be 
brought  about  in  human 
behaviour,  and  this  presents 
pharmacists  with  a  unique 
opportunity." 

In  the  last  three  years  the 
reported  cases  of  AIDS  have 
more  than  doubled  in  the  UK  from 
1,000  to  2,200.  There  is  still  no 
effective  cure  or  vaccine.  Medical 
opinion  says  safer  sex  is  the  only 
method  of  controlling  the  spread 
of  AIDS.  Safer  sex  includes  the 
use  of  condoms,  which  also 
reduce  the  incidence  of  other 
sexually  transmitted  diseases. 
Pharmacists  are  in  a  prime 
position  to  advise  women  on  the 
implications  of  unprotected  sex, 
said  Mr  Hodges,  "but  you  are 
certainly  not  selling  enough 
condoms." 

Sales  during  1987-88  saw  a  20 
per  cent  increase,  but  this  has 
tailed  off  to  minimal  growth  in  the 
last  two  years,  reflecting  the 
impact  of  the  Government 
education  campaign.  This  has 
been  low  key  recently  but  a  new 
initiative  is  just  about  to  start. 

Condoms  are  now  used  by  15 
per  cent  of  the  sexually  active, 
although  it  is  encouraging  that  the 
message  has  got  through  much 
more  to  the  young.  Between  May 
1987  and  May  1988  the  proportion 
of  16-20  year  olds  using  condoms 
moved  from  8  to  16  per  cent,  said 
Mr  Hodges. 

Mr  Hodges  admitted  that  sales 
of  Durex  had  been  dented  by  the 
launch  of  Mates  in  1986  from 
Virgin  Healthcare.  Pharmacy 
accounts  for  half  of  Durex  sales 
and  after  hitting  a  low  of  88  per 
cent,  share  is  now  back  up  to  93 
percent. 

LRC  have  been  lobbying  the 
Government  over  the  need  to 
impose  mandatory  standards  on 
condom  manufacturers.  "In  the 
absence  of  any  requirement  to 
conform  to  BSI  standards,  large 
numbers  of  sub-standard 
condoms  have  become  freely 
available, ' '  said  Mr  Hodges. 

In  the  coming  year  a  £500,000 
advertising  campaign  will  be  aimed 
at  the  young.  Another  £500,000  is 
committed  to  promotional 
support,  including  the  Durex 
sponsored  motor  cycle  team.  The 
Durex  contraceptive  information 
service  will  continue  along  with 
trade  promotions  and 
merchandising  programmes. 


Baby  food  sales  creep  back 
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Counting  the  cost  benefits  in  healthcare 


Healthcare  by  the  end  of  the  next 
decade  will  increasingly  be 
determined  by  a  medicine's  cost 
benefits  and  greater  computer 
aided  prescribing,  predicted 
Fisons  UK  and  Northern  Europe 
regional  director  Geoff  Shaw. 

Data  to  support  the  merits  of  a 
new  product  will  determine  the 
instructions  programmed  into  a 


Geoff  Shaw,  UK  and  Northern 
Europe  regional  director  for  Fisons 


GP's  computer.  This  will  be 
fundamental  in  setting  an 
acceptable  price  level  at  the  time 
of  product  launch. 

Such  data  will  be  aimed  at 
assessing  the  impact  of  a  product 
on  a  patient's  quality  of  life,  and 
deciding  whether  the 
improvement  is  worth  the  cost. 
"This  is  a  very  significant  move 
and  signals  the  start  of  a  new 
phase  of  healthcare,"  said  Mr 
Shaw.  "This  will  involve 
determining  how  much  treatment 
the  patient  deserves  to  get." 

"After  years  of  industry 
complaints  that  drugs  are  the 
prime  target  when  cost  reductions 
are  sought,  the  cost  of  all 
contributory  factors,  such  as 
hospitalization,  nursing  etc,  will  be 
analysed.  It  is  likely  to  show  the 
cost  of  drug  treatment  is  rarely 
greater  than  alternative 
intervention, ' '  said  Mr  Shaw. 

The  industry  should 
encourage  such  a  system  but  at 
the  same  time  must  generate  data 
showing  that  the  cost  benefits  of  a 
particular  drug  are  greater  than 
the  alternatives,  he  said.  But  he 
warned  that  the  use  of  computers 
puts  an  enormously  powerful  tool 
in  the  hands  of  the  authorities. 

"Until  now  they  have  only 
assessed  products  once,  when 


they  are  submitted  for 
registration.  In  future  they  will  be 
able  to  monitor  subsequent 
success  and  decide  whether  they 
are  getting  value  for  money.  It  is 
easy  to  imagine  a  letter  going  to 
the  manufacturer  pointing  out  the 
product  had  been  priced  on  the 
basis  of,  say,  a  70  per  cent 
success  rate,  but  that  experience 
has  shown  it  to  achieve  only  55  per 
cent,  and  what  does  the  company 
intend  to  do  about  it?"  said  Mr 


Shaw. 

If  healthcare  providers  decide 
how  and  when  a  product  is  to  be 
used,  and  instruct  the  GP  of  their 
preference  by  computer,  it  seems 
certain  that  the  role  of  the  rep  will 
change  and  numbers  will  gradually 
reduce,  said  Mr  Shaw.  This  will 
make  it  possible  for  relatively 
small  companies  —  provided  they 
have  a  good  product  and  sound 
supporting  data  —  to  achieve  high 
market  penetrations. 


Unichem  merchandising 


A  Unichem  initiative  to  improve 
merchandising  of  selected  lines  in 
member's  pharmacies  is  being 
rolled  out  nationally  in  the  last 
quarter  of  this  year. 

Merchandising  group  CPM 
have  been  chosen  to  implement 
the  service  following  limited  tests 
in  parts  of  the  Midlands  and  South 
from  November  1988.  Initially  the 
service  will  concentrate  on  Mars 
medicated  and  chocolate 
products,  a  selected  range  of  Elida 
Gibbs  products,  Ever  Ready 
batteries  and  Unichem  own  label 
products. 

Display  and  promotions 
advice,   equipment  and  POS 


supply  and  also  physical 
merchandising  will  be  provided, 
says  CPM  director  Mark  Gibbon. 


CPM  director  Mark  Gibbon 


ATTENTION  SALES,  MARKETING  &  BRAND  MANAGEMENT 

YOUR  OBSOLETE  &  RESIDUAL 
STOCK  PROBLEMS  SOLVED! 


WE  SEEK  BULK  STOCKS  &  PARCELS  OF  CONSUMER  GOODS  IN  THE  FOLLOWING  AREAS: 

TOILETRIES  &  HOUSEHOLD  CLEANING  AIDS  •  PERFUMES  &  COSMETICS 

★  EXPIRED  COUPON/COMPETITION  PACKS       *  DISCONTINUED  PRODUCTS  &  DESIGNS 

★  OBSOLETE  PROMOTIONS  *  PRICE  MARKED  PACKS 

★  EXPORT  PACKS  *  PRE  POD  &  CFC  AEROSOLS 

*  OWN  LABEL  OVER-RUNS 

WE  ALSO  BUY  -  HOUSEWARES,  TOYS,  FANCYGOODS,  DIY,  BOOKS  &  STATIONERY  ,  TRAVEL  GOODS,  ELECTRICAL* 

*  CONTROLLED  DISTRIBUTION  AND  BRAND  PROTECTION    *  FAVOURABLE  PAYMENT  TERMS  *  CONFIDENTIALITY  ASSURED 

*  UNLIMITED  FUNDS  *  QUICK  DECISIONS 

SURPLUS  CAPACITY  ?  EXCLUSIVE  PRODUCTS  SOUGHT 

CONTACT  STEVE  RICHARDSON  TEL:  021  705  8286 

 The  Tureck  Group  Ltd  — — 


BdWise 


Drayton 

Wholesale  &  Distribution 


THE  TURECK  GROUP  LTD,  DRAYTON  ROAD,  SHIRLEY,  SOLIHULL,  WEST  MIDLANDS.  FAX:  021  704  526^ 
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ELSH  CONFERENCE 


EEC  —  community  pharmacy 
roles  to  be  redefined? 

The  responsibilities  of  community  pharmacists  in  Europe  need  to  be  redefined,  Mr  J. 
Winters,  a  Dutch  community  pharmacist  and  the  chairman  of  the  community  practice 
section,  Federation  Internationale  Pharmaceutique,  told  the  Welsh  Conference  in 
Cwmbran,  Gwent  last  weekend. 

"As  European  pharmacists,  we 
need  to  know  where 
professionalism  and 
commercialism  should  meet.  We 
have  to  harmonise  the 
pharmacist's  role  before  we  can 
harmonise  pharmacy  across 
Europe,"  Mr  Winters  told  the 
conference. 

Remuneration  systems  should 
be  based  on  service  elements,  and 
the  basis  of  European  pharmacy 
practice  should  be  educational,  he 
said. 

However,  he  said  he  did  not 
believe  that  pharmacy  practice 
would  change  very  much,  because 
of  cultural  barriers  and  various 
differences  between  healthcare 
systems  in  the  12  EC  countries. 

Mr  Winters  identified  the 
important  elements  where  he  felt 
the  differences  lie  as  monopoly  on 
selling  medicines,  geographical 
distribution,  numbers  of 
inhabitants  per  pharmacy, 
ownership  rules,  methods  of 
remuneration,  and  net  profit;  and 
he  cited  several  examples  of  the 
variations  between  these. 

"There  is  no  way 
remuneration  can  be  the  same  all 
over  the  EC.  Even  if  it  were 
possible,  it  would  take 
generations  to  achieve.  And  then, 
the  totally  different  tax  systems 
would  mean  the  net  profits  made 
would  vary  between  countries, 
Mr  Winters  said. 

Other  differences  he  cited 
included  the  percentages  of 
patients  who  leave  with  a 
prescription  after  visiting  a  doctor 
—  at  the  top  of  the  scale  is  Italy 
with  95  per  cent,  dropping  to  a  low 
of  58  per  cent  in  Holland. 
Consumer  habits,   too,  are 


Dutch  pharmacist  J.  Winters 

different  with  the  turnover  from 
parapharmaceuticals  and  sales  of 
alternative  medicines  varying 
between  countries.  Language 
differences,  however,  would  not 
be  a  problem. 

He  illustrated  the  differences 
between  community  pharmacy  in 
the  UK  and  his  home,  Holland. 
The  main  activities  of  a  Dutch 
pharmacist  are  prescription 
handling  and  checks  on 
prescriptions,  preparation  of 
medicines  and  the  supply  of 
information.  Other  important 
areas  he  defined  as  self 
medication,  home  care  and 
parapharmacy. 

Patients  are  registered  at  one 
pharmacy,  and  their  histories  built 


up  on  medication  records.  The 
pharmacist  can  check  on  dosage, 
interactions,  contraindications  and 
compliance.  Some  15-25  per  cent 
of  medicines  are  prepared  in  the 
pharmacy,  which  by  law  should 
have  a  laboratory  and  a  room  for 
sterile  preparation.  Most 
pharmacies  have  computerised 
instruments  and  as  many  as  five 
technicians  per  pharmacy  who  are 
registered  after  three  years 
training. 

Information  is  patient 
orientated.  In  Mr  Winters' 
pharmacy  he  provides  leaflets, 
video  presentations  and  computer 
programmes  which  answer 
consumers  questions.  Doctors 
also  receive  information,  and 


Industry  will  change  after  1992 


Proposals  on  patents,  marketing 
and  registration  will  affect  the 
pharmaceutical  industry  in  six  key 
ways  by  January  1,  1993,  stated 
Mr  Mike  E.  Wallace,  the 
managing  director  of  Schering 
Health  Care  Ltd,  when  giving 
conference  members  "a 
commercial  view". 

"There  will  be  moves  to 
consolidate  positions  on  a 
European  scale,  with  more 
takeovers  and  mergers:  we  have 


already  started  seeing  this  on  a 
global  level,"  he  said.  "The 
Japanese  will  enter  the  European 
market  under  their  own  names, 
creating  a  situation  very  similar  to 
that  with  their  cars." 

"There  will  be  bigger  and 
more  strategically-orientated 
generic  companies,  who  will  wield 
more  clout  to  deal  with  ethical 
companies  for  sourcing  of  off- 
patent  products.  Distributors  will 
be  pan-European,  with  increased 


power  handling  smaller  companies 
for  complete  warehousing  and 
distribution  control, ' '  Mr  Wallace 
predicted. 

"Generally  tighter  operating 
margins  and  a  focus  on  operating 
efficiency  will  exist.  And  the  key 
factor  in  price  determination  for 
new  products  will,  increasingly, 
be  cost  versus  benefit  — 
economic  contribution.  This  is 
already  being  introduced  in  clinical 
trials,"  he  said. 


pharmacists  hold  discussions  with 
them  and  draw  up  formularies 
together.  "We  encourage  co- 
operation between  doctors  and 
pharmacists.  Because  of  this, 
pharmacists  in  Holland  will  only 
take  on  diagnostic  testing  after 
discussing  it  with  the  local 
doctors,  to  maintain  good 
relations." 


Profession 
must  unite  to 
influence  EEC 

directives 

"It  can  only  be  to  the  detriment  of 
pharmacy  if  the  profession  within 
the  EC  fails  to  influence  officials  of 
the  Commission  who  draft  the 
regulations  to  govern  the 
profession,"  Mr  Gordon 
Appelbe,  the  head  of  the  Society's 
Law  Department,  told  delegates 
last  Sunday.  He  expressed  the 
same  view  in  1981  he  said,  but  it  is 
still  true  today. 

'  'I  hope  that  with  the  approach 
of  1992,  co-operation  between  the 
number  of  pharmaceutical 
organisations  which  have 
developed  independently  in 
Europe  will  continue,  so  as  to 
present  to  the  Commission  the 
face  of  a  united  profession.  In  this 
way,  the  profession  can  influence 
the  way  in  which  the  Commission 
wishes  to  regulate  it,  and  prevent 
far  reaching  decisions  being  made 
by  Government  officials  on  a 
political  basis ,"  Mr  Appelbe  said . 

Much  of  the  legislation  from 
Brussels  can  be  divided  into  the 
following  areas:  the  mutual 
recognition  of  pharmaceutical 
qualifications  and  the  right  of 
establishment  for  pharmacists, 
the  control  and  distribution  of 
medicines  for  human  use,  and  for 
animal  use,  and  peripheral 
activities  such  as  consumer 
protection. 

He  described  the  history 
behind  the  formation  of  the  EEC 
and  how  the  pharmaceutical 
directives  had  originated.  The 
objective  of  these  directives  are 
binding  and  may  be  achieved  by 
either  legislation  or  administrative 
action  in  each  Member  State,  he 
said. 

In  September  1985,  two 
directives  were  enacted:  The  first 
laid  out  activities  which 
pharmacists  could  perform,  and 
the  requirement  for  the  training  of 
a  pharmacist. 

The  second  directive  allows 
for  free  movement  subject  to 
various  conditions,  including  the 
production  of  a  certificate  of  no 
criminal  or  disciplinary  hearings 
against  him  and  a  certificate  of 
health.  This  also  applies  now  to 
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UK  graduates,  said  Mr  Appelbe. 

The  second  directive  also 
deals  with  the  right  of 
establishment  and  the  right  to 
open  a  retail  pharmacy.  "In 
Britain  pharmacists  thought  that 
without  some  control  on  the 
opening  of  pharmacies,  we  would 
be  swamped  with  French 
pharmacists  wanting  to  establish 
pharmacies  here,"  said  Mr 
Appelbe.  "As  a  result,  an 
amendment  was  made  and  it  is 
now  not  possible  for  a  migrant 
pharmacist  to  open  a  'new' 
pharmacy  —  one  that  has  been 
open  for  less  than  three  years." 
Instead  of  restricting  ownership 
the  new  UK  legislation  has 
implemented  the  directive  in  a 
way  that  prevents  a  migrant 
pharmacist  from  being  in  control  of 
a  new  pharmacy,  Mr  Appelbe 
added. 

"From  May  1988,  the  UK 
could  accept  migrant  pharmacists 
from  the  other  states  that  had  also 
implemented  the  directives.  But 
figures  show  that  the  fears  of 
invasion  by  hordes  of  French 
pharmacists  were  misplaced,"  he 
said. 

Indeed  more  pharmacists  have 
been  issued  with  certificates  for 
migration  to  France  (12)  than  vice 
versa  (four),  in  the  period  May 
1988  to  September  1989.  The 
greatest  movement  has  been  of 
Irish  pharmacists  (26  in  and  29 
out). 


Generic  "brands"  a  problem  in  W.  Germany 


West  German  community 
pharmacists  are  having  "a  difficult 
time"  because  there  are  so  many 
generics  and  brands  of  each  drug 
on  the  market,  according  to  Mrs 
Elizabeth  Durodie,  a  West 
German  pharmacist  now  working 
in  Crawley. 

"Each  GP  has  his/her  own 
preference,  and  since  there  is  no 
form  of  agreement  between 
pharmacists  and  doctors, 
pharmacists  tie  up  a  lot  of  money 
in  stocking  different  strengths  and 
original  pack  dispensing  sizes  from 
several  manufacturers,"  she 
explained. 

The  problem  is  compounded 
by  the  fact  that  if  a  doctor 
prescribes  a  generic  drug  without 
specifying  the  manufacturer,  the 
pharmacist  must  supply  the 
cheapest  one  listed,  except  if 
she/he  cannot  get  hold  of  it  easily, 
Mrs  Durodie  said. 

This  is  just  one  of  the 
differences  Mrs  Durodie 
highlighted  in  her  account  to 
delegates  of  community  pharmacy 
in  West  Germany.  "When  you 
enter  a  German  pharmacy,  you 
will  probably  find  that  it  gives  the 
impression  of  being  more  formal 
or  clinical  than  a  pharmacy  in 
Britain.  To  some  extent  this  is  due 
to  the  law  restricting  the  range  of 
goods  which  may  be  sold  in  a 


pharmacy,"  she  said,  and  outlines 
the  several  differences  in  legal 
requirements. 

She  pointed  out  the  different 
roles  of  pharmacy  technicians  and 
assistants,   both  recognised 


professions  themselves.  And  the 
needs  of  consumers  differ  — 
"Germans  use  a  lot  of 
suppositories,  and  rely  more  on 
herbal  and  homoeopathic 
remedies,"  she  said. 
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Mrs  Elizabeth  Durodie:  from  West  Germany  to  Crawley 


We  are 
moving 

on  October 
17/18 1989. 


STAFFORD-MILLER 


Our  New  Address  is 
Stafford-Miller  Limited 
Broadwater  Road 
Welwyn  Garden  City 
Herts  AL7  3SP 
United  Kingdom 

Telephone  0707  331001 
Fax  0707  373370 
Telex  Domestic  24470 
Telex  Export  266005 
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Council  lays  down  final 
policy  on  supervision? 

The  Royal  Pharmaceutical  Society's  Council  agreed  unanimously  at  this  month's  meeting  to  publish  a  policy  statement 
on  supervision  of  dispensing,  after  receiving  a  legal  opinion  that  the  policy  would  not  need  any  amendment  to  the 

Medicines  Act  1968. 


At  its  August  meeting,  Council 
confirmed  unanimously  the 
wording  of  the  statement  but 
agreed  that,  before  publication, 
leading  counsel's  opinion  should 
be  sought  on  whether  the  policy 
could  be  implemented  within  the 
current  legislation.  That  opinion 
had  now  been  received  and  Mr 
Robert  Webb,  QC,  had  confirmed 
that  the  procedure  could  be 
operated  without  needing  to 
amend  the  Medicines  Act. 

The  policy  statement  reads  as 
follows:  "A  pharmacist 
responsible  for  supervising  the 
dispensing,  sale  or  supply  of  any 
medicine  in  a  pharmacy  bears  the 
associated  legal  and  professional 
liability. 

Every  prescription  for  a 
medicine  must  be  seen  by  a 
pharmacist  and  a  judgment  made 
by  him  as  to  what  action  is 
necessary. 

The  pharmacist  will  exercise 
judgment  to  ensure  that  he  fulfils 
his  professional  duties  to  his 
patients  in  the  best  possible  way. 
He  will  thus  be  able  to  delegate  to 
suitably  trained  staff  those  tasks 
that  he  is  confident  can  be 
undertaken  by  them.  He  will  be 
available  in  the  pharmacy  to 
intervene,  to  advise  and  to  check 
the  dispensing  of  any  prescription 
under  his  supervision. 

The  pharmacist's  prime 
responsibility  in  dispensing  is  to 
the  patient.  In  exercising 
professional  responsibility,  the 
pharmacist  will  determine 
whether  his  advice  needs  to  be 
given  and  if  so,  he  will  personally 
hand  out  the  dispensed  item . " 
Two  fees  for  over  70s?  Council  is  to 
consider  having  two  levels  of 
retention  fees  for  RPSGB 
members  over  70,  with  greater 
concessions  given  to  those  no 
longer  in  pharmacy  practice. 

Council  considered 
"sympathetically"  the  objections 
to  the  proposed  fee  of  £14  for 
members  who  have  reached  70 
years,  but  concluded  that  the 
proposal  should  proceed.  The  £14 
fee,  at  15  per  cent  of  the  full 
retention  fee  for  1990,  was  a 
generous  concession  and 
demonstrated  Council's 
commitment  to  ensuring  that 
those  who  had  given  many  years 
of  service  to  the  profession  were 
able  to  continue  membership  of 


the  Society  at  the  lowest 
practicable  cost.  At  the  same 
time,  Council  considered  that  the 
fee  should  reflect  the  fact  that  it 
covered  registration  as  a 
pharmacist  and  membership  of  a 
professional  body  offering  a  wide 
range  of  services.  In  fairness  to 
the  membership  as  a  whole,  even 
concessionary  fees  should  make  a 
modest  contribution  towards  cost. 

Council  is  to  consider 
amending  the  relevant  Byelaws  so 
that,  after  1990,  there  would  be 
two  levels  of  fees  for  this  group. 
Ho  more  fee  scales  Council  agreed  to 
discontinue  the  issue  of 
recommended  scales  of  fees  for 
the  dispensing  and  supply  of 
medicines. 

The  decision  followed  the 
Legislation  Committee's 
consideration  of  the  Government 
White  Paper  "Opening  markets: 
New  policy  on  restrictive  trade 
practices". 

The  Committee  noted  that 
some  professional  rules  such  as 
mandatory  fee  scales  and  bans  on 
advertising  were  considered  to 
restrict  or  distort  competition  and 
might  therefore  be  expected  to  fall 
within  the  proposed  prohibitions 
on  anti-competitive  agreements. 
The  proposed  new  legislation 
would  also  prohibit  "concerted 
practices"  which  restricted 
competition,  as  well  as  formal 
agreements  and  professional 
rules. 

Concern  was  expressed  as  to 
the  Society's  recommended  scale 
of  fees  which,  while  not 
mandatory,  had  always  been 
regarded  by  the  Office  of  Fair 
Trading  as  rules  or  as  a 
recommended  practice,  even 
though  not  all  pharmacists 
followed  it.  After  discussion  it  was 
recommended  that  the  scale 
should  no  longer  be  issued  and 
that  the  community  pharmacy 
subcommittee  should  consider  the 
consequences. 

Restrictions  on  advertising  are 
being  considered  by  the  Council's 
working  party  on  the  Code  of 
Ethics,  which  is  aware  of  the 
White  Paper's  contents  (see  also 
p628). 

Illicit  drag  manufacture  Council  agreed 
to  approach  the  Home  Office  on 
the  possible  involvement  of 
pharmacists  in  detecting  attempts 
to  purchase  substances  used  in 


the  illicit  manufacture  of  drugs  of 
abuse. 

Comments  would  be  made  in 
response  to  a  consultation  letter 
on  UK  implementation  of  the 
United  Nations  Convention 
against  Illicit  Traffic  in  Narcotic 
Drugs  and  Psychotropic 
Substances. 

The  Legislation  Committee 
felt  that  the  proposals  would  not 
have  a  major  impact  on 
pharmacists,  but  noted  that  there 
would  be  a  monitoring  system 
applied  in  close  co-operation  with 
manufacturers,  importers, 
exporters,  wholesalers  and 
' '  retailers ' ' ,  who  would  be  asked 
to  inform  the  competent 
authorities  of  any  suspicious 
orders  or  transactions.  The 
Committee  suggested  that 
pharmacists  might  report  such 
instances  to  the  Society,  either 
directly  or  through  the 
inspectorate. 

The  Committee  also  noted 
that  the  document  contained  a  list 
of  chemical  precursors  used  in 
illicit  manufacture,  which  might 
usefully  be  incorporated  in 
"Medicines  and  ethics  —  a  guide 
for  pharmacists." 

The  document  also  contained 
guidelines  to  help  in  identifying 
suspect  orders  for  chemicals. 
Although  the  Home  Office  had 
asked  that  the  document  be  kept 
confidential,  it  was  decided  that 
permission  be  sought  for  the 
guidelines  to  be  circulated  to  the 
Society's  inspectors  so  that  they 
could  advise  pharmacists 
accordingly. 

DDA  dispensing  course  folds  A 

proposed  dispensing  training 
course  for  staff  of  dispensing 
doctors  will  not  go  ahead. 

The  August  Council  meeting 
had  considered  reports  that  the 
Dispensing  Doctors  Association 
was  seeking  financial  support  from 
family  practitioner  committees  for 
medical  practitioners'  dispensing 
assistants  wishing  to  participate  in 
a  Business  and  Technician 
Education  Council  course 
proposed  by  Matthew  Bolton 
College,  Birmingham. 

The  Society  had  written  to 
both  the  college  and  the  BTEC 
pointing  out  that  persons  so 
trained  would  not,  as  had  been 
indicated  by  the  DDA,  be 
acceptable  for  employment  as 


technicians  in  hospitals  because  of 
the  absence  of  any  pharmaceutical 
supervision  in  the  course,  and 
requesting  confirmation  of  the 
proposed  introduction  of  this 
distance  learning  course . 

The  BTEC  replied  that  the 
college  had  not  submitted  any 
proposals  and  confirmed  that  the 
current  guidelines  would  not  allow 
such  a  course  to  be  provided 
unless  specific  provisions  were 
made  to  ensure  that  students 
were  able  to  work  under  a 
pharmacist's  supervision. 
Matthew  Bolton  College 
confirmed  that  it  had  not 
submitted  proposals  to  the  BTEC 
because  of  the  negative  results  of 
a  feasibility  study  it  had 
undertaken  at  the  DDA's  request. 
Date  stamping  of  Pis  Council  agreed 
to  seek  talks  with  the  Medicines 
Control  Agency  on  a  problem 
concerning  date  stamping  of 
parallel  imports. 

One  product  had  the 
manufacturing  and  expiry  dates 
stamped  on  the  carton  but  only  the 
date  of  manufacture  on  the 
blisters.  This  had  led  a  customer 
to  presume  wrongly  that  the 
product  was  out  of  date. 

The  meeting  agreed  that  the 
situation  was  unsatisfactory  but 
felt  there  was  little  chance  of 
manufacturers  taking  any  action 
that  would  make  parallel  importing 
easier.  It  therefore  recommended 
that  the  problem  be  discussed 
with  the  MCA. 

PPSC  changes  Council  agreed  that  a 
letter  should  be  sent  to  the 
Department  of  Health 
emphasising  the  importance  of 
family  practitioner  committees 
continuing  to  appoint  pharmacy 
practice  subcommittees  (PPSCs) 
and  dispensing  subcommittees 
(DSCs). 

The  Practice  Committee 
considered  a  draft  health  circular 
setting  out  revised  arrangements 
for  the  control  of  entry  to 
pharmaceutical  lists,  and  it  was 
noted  that  at  its  September 
meeting  the  PSNC  had  taken  the 
view  that  the  revised  guidelines 
were  a  '  considerable 
improvement,  but  had 
reservations  about  the  inclusion  of 
a  bar  on  common  membership  of 
PPSCs  and  DSCs. 

There  were  suggestions  that 
the  Department  was  considering 
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abolishing  DSCs  and  that  even  the 
establishment  of  PPSCs  might 
become  a  matter  of  discretion  for 
anFPC. 

The  Committee  agreed  that  in 
its  comments  on  the  draft  circular 
the  Society  should  emphasise  the 
importance  it  attached  to  PPSCs 
and  DSCs.  It  was  also  agreed  that 
the  Department  should  be  asked 
to  give  a  firm  statement  on  the 
need  for  FPCs  to  comply  with  the 
Departmental  guidelines  on  entry 
to  pharmaceutical  lists. 
Coronary  disease  prevention  Council 
agreed  that  a  letter  be  sent  to  the 
National  Forum  for  Coronary 
Heart  Disease  Prevention  (of 
which  the  Society  is  a  member) 
commenting  on  a  draft  policy 
statement  prepared  by  the 
Coronary  Prevention  Group.  The 
letter  would  express  general 
sympathy  for  the  points  made  but 
would  refer  to  the  apparent 
disregard  for  the  pharmacist's 
role  in  distribution  of  health 
education  materials  and  provision 
of  cholesterol  measuring  facilities. 
The  vice-president  would  attend 
the  forum's  next  meeting  and 
would  be  able  to  elaborate  on  the 
Society's  comments.  If  the  forum 
adopted  a  policy  that  ignored  the 
pharmacist's  role,  then  the 
Society  would  have  to  reconsider 
its  position  on  the  forum. 
Serial  numbering  of  FPlOs  Council 
decided  that  a  further  letter  be 
sent  to  the  DoH  following  the 
Department's  lukewarm 
response  to  an  earlier  joint 
approach  from  the  Society  and 
PSNC  advocating  the  serial 
numbering  of  FP10  prescription 
forms.  The  letter  would  point  out 
that  senior  officers  of  Scotland 
Yard  had  been  in  favour  of  serial 
numbering  and  that  Hillingdon 
FPC  and  Brent  and  Harrow  FPC 
had  been  serially  numbering  their 
FPlOs  with  apparent  success. 
Advertisement  approved  Council 
decided  not  to  object  to  a 
proposed  advertisement  for 
pharmacy  delivery  and  collection 
services. 

The  advertisement,  consider- 
ed by  the  Ethics  Committee,  had 


been  prepared  by  the  National 
Pharmaceutical  Association  for 
use  by  pharmacies  as  a  circular  or 
'  'bag  stuffer' ' .  Aimed  at  patients 
of  doctors  who  used  computerised 
prescription  systems,  the 
advertisement  said  that  the 
pharmacy  could  order  repeat 
prescriptions  on  the  patient's 
behalf  and  have  them  dispensed 
ready  for  collection.  In  cases  of 
difficulty,  a  delivery  service  might 
also  be  possible  for  the 
housebound. 

The  Committee  noted  the 
proposed  advertisement  did  not 
contravene  the  Code  of  Ethics. 
Objection  to  OTC  promotions  Council 
decided  to  object  to  a 
pharmaceutical  company's 
proposals  for  two  promotions  for 
OTC  medicines.  It  was  agreed 
that  pharmacists  taking  part  in  the 
schemes  could  be  in  breach  of  the 
Code  of  Ethics. 

Both  schemes  would  be 
promoted  by  on-pack  stickers  and 
POS  material.  One  scheme 
involved  a  free  draw  competition, 
while  the  other  was  a  charity- 
based   promotion   in  which 

Sunday  trade: 
a  matter  of 
judgment? 

I  act  for  B&Q  in  respect  of  their 
application  to  the  European  Court 
claiming  that  the  UK's  Sunday 
trading  ban  is  inconsistent  with 
Article  30  of  the  EEC  Treaty.  I 
read  with  interest  your  short 
report  in  your  Business  News 
section  (September  9).  While  it  is 
true  that  the  Advocate-General 
has,  in  his  opinion,  suggested  that 
the  UK  Sunday  trading  ban  is  not 
inconsistent  with  Article  30,  he 
has  arrived  at  that  conclusion  in 
two  alternative  ways. 

The  first  route  sets  out  a  new 
test  to  determine  whether  or  not 


purchasers  would  be  encouraged 
to  make  donations  to  the  charity 
and  would  receive  a  gift  if  they 
donated  £10  or  more. 
Sharps  containers  The  secretary  and 
registrar  has  written  to  Health 
Minister  David  Mellor  suggesting 
that  there  should  be  a  nationally 
recommended  personal  sharps 
disposal  box  for  use  by 
intravenous  drug  misusers.  The 
letter  said  that  the  policy  of  leaving 
the  selection  of  a  container  to 
individual  health  authorities  was 
wrong,  and  that  the  DoH  should 
recommend  purchase  of  the  box 
considered  best  at  the  time.  The 
Society's  own  recommendation 
was  the  container  produced  by 
Intercobra  Glenrothes  Ltd. 
Residential  homes  limits  Council 
agreed  that  the  Society  should 
make  urgent  representations  to 
the  DoH  over  the  limit  of  five 
residential  homes  for  which 
pharmacies  would  be  paid  for 
providing  pharmaceutical 
services. 

The  Society  had  said  it  was  in 
favour  of  the  restriction  because  it 
would  encourage  homes  to  deal 


LETTERS 


there  is  a  breach  of  Article  30. 
That  test  looks  at  whether  the 
Sunday  trading  ban  increases 
barriers  to  community  trade  so 
that  access  to  the  UK  market  is 
made  more  expensive  or  much 
less  profitable  to  EEC  suppliers. 
As  the  Advocate-General 
accepts,  in  his  opinion  the  national 
court  referring  the  issues  to  the 
European  Court,  has  never  heard 
evidence  on  that  matter. 

The  second  route  accepts,  by 
implication,  that  the  Sunday 
trading  ban  is  indeed  inconsistent 
with  Article  30  but  may  be 
excused  either  under  Article  36  or 
a  mandatory  requirement,  if  the 
purpose  of  the  ban  meets  "the 
desire  to  encourage  all  manner  of 
non-working  activities  and  social 
contacts  on  one  and  the  same 
day".  Again  the  Advocate- 
General  accepts  that  the  UK 
Court  referring  this  issue  has 
specifically  said  it  has  yet  to  hear 
evidence  on  the  issue  of 
justification. 

I  do  not  want  to  comment  on 
what  the  European  Court 
eventually  decides.  I  would  only 
comment  that  in  your  short  report 
you  have  omitted  to  make  clear 
that  nearly  all  the  major 
contentions  on  the  issue  which 
have  been  advanced  by  B&Q  and 
other  retailers  have  been 
accepted  by  the  Advocate- 
General.  Most  particularly,  the 
Advocate  General  accepts  that 
the  Shops  Act  does  contain 
trading  rules  and  does  affect  in 
some  way  imports  into  the  United 
Kingdom. 


A.J.  Askham 

HWP  Solicitors 


with  local  pharmacists,  but  had 
pointed  out  that  there  could  be 
problems  in  areas  where  there 
were  more  homes  than  could  be 
serviced  by  the  available 
pharmacies.  The  community 
pharmacy  subcommittee  agreed 
that  consideration  should  be  given 
to  those  currently  providing  a 
service  to  more  than  five  homes. 
Such  pharmacies,  and  any  future 
pharmacy  providing  a  service  to 
more  than  five  homes,  should  be 
paid  for  that  service  as  long  as  it 
was  justified  and  approved  by  the 
FPC. 

No  Smoking  Day  The  Society  will 
continue  to  support  National  No 
Smoking  Day  because  of 
pharmacists'  involvement  in 
helping  smokers  to  give  up.  The 
Society's  contribution  to  the  1990 
event  will  be  the  same  as  in  1989. 
Labelling  working  group  Council 
agreed  to  establish  a  working 
group  to  consider  medicines 
labelling.  It  would  address  itself  to 
labelling  as  a  whole,  including 
wording,  typographical  design  and 
layout,  as  well  as  to  the  cautionary 
and  advisory  labels  in  the  BNF. 

Animal 
testing 

I  reply  to  the  letter  from  Mr 
Espley  (September  30,  p551)  who 
says  that  there  is  little  explanation 
to  the  public  by  pharmaceutical 
manufacturers  about  their 
laboratory  animal  usage.  May  I 
suggest  these  comprehensive 
publications  :- 

1.  "National  symposium  on 
imperatives  in  research  animal 
use:  Scientific  needs  and  animal 
welfare",  published  by  the  US 
Department  of  Health  and  Human 
Services,  National  Institutes  of 
Health  Publication  number 
85-2746, 1984. 

2.  "Biomedical  research  involving 
animals",  proceedings  of  the 
XVI  1th  Council  for  International 
Organisations  of  Medical  Sciences 
Round  Table  Conference, 
Geneva,  1984. 

Various  authors  in  these 
publications  give  reasons  for 
particular  animals  being,  in  their 
opinions,  necessary  for  particular 
experiments. 

Mr  Espley  also  mentions 
concern  for  overseas  animals. 
The  Universities  Federation  for 
Animal  Welfare  has  a  special  fund 
devoted  to  this  —  the  Josephine 
Cozens  Overseas  Aid  Fund. 
Unfortunately,  this  is  rather  a 
shoestring  fund,  but  is  one  to 
which  any  interested  person  may 
contribute. 


Dr  Mary  Dawson 

Department  of  Pharmacy, 
University  of  Strathclyde 


Numark  Chemist  assistant  Mrs  Betty  Crookes  won  a  Tommee  Tippee 
stand  plus  2288-worth  of  stock  for  the  pharmacy  where  she  works, 
Winson  Chemist,  Mansfield.  She  received  the  stock  from  Tommee 
Tippee 's  Tom  McKenna,  flanked  by  Frank  Worrall,  Nurnark  manager 
at  Richard  Daniel  &  Sons  Ltd,  Derby  (right),  and  her  employer  Roger 
Winson  (left) 
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BUSINESS  NEWS 


SSNEWS 


ICI  to  sell 
American 
OTC  business 

ICI  this  week  swopped  their  US 
over-the-counter  business  for  the 
rights  to  the  anti-depressant 
Elavil,  developed  by  Merck,  and  a 
"substantial"  amount  of  cash. 

The  deal,  worth  about  £290m, 
is  being  seen  as  the  latest  chapter 
in  the  series  of  mergers  and 
takeovers  that  have  restructured 
the  international  pharmaceutical 
industry  in  1989. 

ICI  are  believed  to  be  getting 
about  $380m  in  cash  from  the  joint 
venture  between  Merck 
Consumer  Products  and  Johnson 
&  Johnson  which  was  set  up  in 
March. 

In  return,  the  joint  venture 
group  will  receive  the  range  of 
OTC  products  which  includes  the 
antacids  Mylanta  and  Mylanta  II 
and  J&J-MCP  will  take  over  the 
ICI  production  facility  in 
Pasadena,  California. 

ICI  say  the  agreement  follows 
a  decision  to  concentrate 
resources  on  prescription 
medicines.  The  company  is 
planning  to  launch  Zoladex  and 
Diprivan  in  the  US  soon. 

expand 

Amersham  International,  this 
week  agreed  to  buy  Medi  Physics 
from  Hoffman  La  Roche  for  £38m. 

As  part  of  the  deal,  which  will 
make  Amersham  the  biggest 
group  in  the  market  for  radio  phar- 
maceuticals, Hoffman  will  take  a  5 
per  cent  share  of  the  Bucking- 
hamshire-based company. 

Amersham  also  agreed  to 
acquire  London  Analytical  and 
Bacteriological  Media  Ltd 
(LABM)  of  Bury  this  week. 

Chemists  and  appliance  suppliers  in 
Northern  Ireland  supplied  1 , 196 , 909 
items  (729,886  forms)  at  a  gross 
cost  per  script  of  £6. 4664,  during 
April  1989. 


Kingswood  and  GK  join 
forces  in  meiger 


Kingswood  and  GK  Chemists  last 
week  followed  the  example  set 
this  Summer  by  some  of  the 
world's  biggest  pharmaceutical 
companies  and  merged. 

The  60-40  deal  brings 
together  the  Booker-owned  chain 
of  94  pharmacy  outlets  in 
Southern  and  Eastern  England 
with  the  59  outlets  in  the  South, 
West  and  Wales  owned  by  Gus 
Kiamtia  and  his  family. 

The  combined  chain  is  known 
as  Kingswood-GK  Ltd  and,  with 
153  outlets,  becomes  Britain's 
fourth  largest  multiple  retail 
pharmacy  group. 

Ray  Bray,  Kingswood 
managing  director,  told  C&D  that 
his  company  made  the  first 
approach  but  Mr  Kiamtia  had 
already  realised  that  both  groups 
had  "reached  the  point  where 
action  was  required"  to  ensure 


continued  success. 

'  'We  have  been  very  careful  in 
picking  a  partner  and  think  GK 
provide  the  perfect  regional  fit, " 
Mr  Bray  said.  '  'Now  we  have  the 
opportunity  to  expand  across  the 
whole  of  Southern  England  and 
enjoy  the  benefits  of  expansion 
without  the  pains  of  acquisition. ' ' 

Mr  Bray  is  managing  director 
of  the  new  company  with  Gus 
Kiamtia  deputy  managing 
director.  Alain  Chiari  maintains  his 
position  as  superintendent 
pharmacist. 

GK  Chemists,  formed  in  1960, 
have  a  staff  of  400  while 
Kingswood  employ  750  people. 
The  combined  group  is  said  to 
have  sales  "in  excess"  of£55m. 

Mr  Bray  told  C&D  the  merger 
represents  the  first  step  in  a 
strategic  plan  which  may  see 
other  similar  deals  in  the  future. 


Lloyds  profits  leap 
99pc  to  £10.25 


Lloyds  Chemists  pic  matched  City 
expectations  this  week  with  full 
year  pre-tax  profits  up  99  per  cent 
to  £10. 25m. 

Turnover,  which  includes 
contributions  from  24  Bannister  & 
Thatcher  pharmacies  and  107 
Aliens  Chemists  acquired  last 
year,  lifted  83  percentto£149m. 

Lloyds  now  stand  as  the 
second  largest  retail  pharmacy 
chain,  with  352  stores,  and  the 
second  largest  drugstore  operator 
with  124  outlets. 

Chairman  Allen  Lloyd  told 
C&D  that  he  is  well  satisfied  with 
the  group's  progress.  He  wants  to 
add  more  drugstores  to  the 
business  in  the  coming  months  but 
would  make  no  predictions  on 
numbers.  As  for  adding 
pharmacies,  he  said:  "Wait  and 
see". 

Higher  gross  margins,  coupled 
with  strict  cost  controls,  have 
offset  high  interest  charges  from 


the  last  acquisitions  and 
contributed  to  better  pre-tax 
margins,  he  said. 


Turnover  up  83pc  to  £149.292m 


Operating  profit  up  109pc  to  £11. 926m 


Earnings  per  share  +42pc  at  15.46p 


'  'We  expected  to  be  geared  at 
about  150  per  cent  at  this  stage 
but  we  have  reduced  the  figure  to 
109  per  cent,  "he  told  C&D. 

The  own  label  programme  has 
been  extended  to  900  lines,  with 
the  aim  of  reaching  1 ,250,  and  has 
played  a  role  in  improving  profits, 
Mr  Lloyd  said. 

Pharmacy  sales  are  now 
running  7  per  cent  higher  than  a 
year  ago  (cash  sales  up  12  per 
cent;  NHS  4  per  cent)  while 
drugstores  as  a  whole  are  trading 
16  per  cent  ahead  of  last  year.  All 
351  pharmacies  now  trade  as 
Lloyds  and  the  remaining  refits 
will  be  completed  by  next  June. 


Ciba  leave 
bid  battle 

Ciba-Geigy  this  week  dropped  out 
of  the  battle  to  buy  the  Canadian 
vaccines  maker  Connaught 
Biosciences. 

A  higher  bid  from  a  Rhone 
Poulenc  controlled  group  is 
thought  by  City  analysts  to  now 
win  control  of  the  company  which 
specialises  in  influenza,  diptheria 
and  whooping  cough  vaccines. 

Boots'  fine 

Boots  were  last  week  fined 
£2,500  with  £671  costs  by 
Middlesbrough  magistrates  for 
overcharging  customers  in 
Hartlepool  and  Stockton.  The 
company  admitted  10  charges 
under  the  Trade  Descriptions 
Act. 

New  Glaxo 

Glaxo '  s  ne w  pharmacy  building  at 
Ware,  Hertfordshire  was  officially 
opened  by  chairman  Sir  Paul 
Girolami  this  week.  The  £60m 
development  for  the  group's 
research  division  represents  the 
most  complex  single  construction 
project  yet  undertaken  by  Glaxo. 

Introducing 
Hession 

Former  Cussons  sales  and 
marketing  director  Colin  Hession 
has  set  up  a  new  company  called 
Hession  Personal  Care  Ltd. 

He  said  this  week  that  it  is  the 
result  of  a  management  buy  in  of 
the  Corby-based  Abingdon 
Packers  Ltd.  The  new  business 
will  continue  manufacturing  its 
own  products  but  will  put 
emphasis  on  own  label. 

Back  to  Basics:  last  week's  feature 
contained  an  equation  which 
should  have  read:  twice  annual 
sales  times  cost  of  ordering. 
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Lawson  fails  to 
impress  pharmacy 


Widespread  concern  for  the  short 
and  mid-term  prosperity  of  some 
community  pharmacies  has  been 
expressed  in  the  wake  of  the 
latest  hike  in  base  rates  from  14  to 
15  per  cent  last  week. 

While  attention  nationally 
focused  on  the  difficulties  faced  by 
housebuyers  because  of  the 
consequent  rise  in  mortgage  rate, 
business  leaders  speaking  to 
C&D  this  week  said  pharmacies 
will  find  the  going  tougher,  and 
some  blame  Chancellor  Nigel 
Lawson  for  his  handling  of  the 
issue. 

Phil  Burgan,  chairman  of  the 
Leeds-based  Medimart,  pointed 
out  that  while  pharmacy  is  largely 
recession  proof  in  terms  of 
consumer  spending,  working 
capital  costs  are  bound  to  rise. 

'  'Taking  a  national  overview, 
I  would  say  that  it  doesn't  matter 
who  you  are  or  where  you  are ,  the 
next  12  months  are  going  to  be 
difficult,"  he  said. 

He  thinks  the  worst  affected 
pharmacies  will  be  those  that  find 
it  difficult  to  create  a  positive  cash 
flow  and  which  may  rely  on 
overdrafts  at  certain  times  during 
the  year  for  ordering. 

Mr  Burgan  blames  the 
Chancellor  for  mishandling  the 
economy  and  expects  his  removal 
in  the  "not  too  distant  future". 

Numark  managing  director 
Terry  Norris  is  concerned  about 
the  general  effect  on  confidence 
within  the  business  community. 

"The  rising  interest  rates 
have  had  an  unsettling  affect  and 
come  at  a  bad  time.  Most 
businesses  want  to  take  steps  to 
prepare  for  the  opportunities  the 
next  decade  presents  —  like  1992 
—  but  are  being  forced  to  delay 


Computer 
symposium 

Unichem  and  John  Richardson 
computers  have  organised  a  one- 
day  patient  medication  records 
symposium  to  take  place  on 
Sunday,  November  5  at  the  Forte 
Hotel,  Brighouse,  West 
Yorkshire. 

The  main  theme  of  the 
symposium  is  the  practical  aspects 
of  maintaining  patient  medication 
records  (PMR).  The  cost  per 
delegate  is  £40  plus  VAT, 
including  lunch,  which  can  be 
charged  to  the  pharmacists' 
Unichem  account.  Contact  David 
Walker  on  tel:  01-391  2323. 


investment  decisions" . 

Mr  Norris  added  that  the  extra 
pressure  on  costs  highlighted  the 
benefits  of  tight  stock  control  and 
need,  more  than  ever,  to  "use 
your  wholesaler  as  the 
stockroom". 

The  trade  associations  did 
have  some  sympathy  for  the 
Chancellor. 

National  Chamber  of  Trade 
spokesman  Alwyn  Stubbs  told 
C&D  that  the  organisation  has 
always  believed  inflation 
represents  the  greatest  threat  to 
the  business  community.  It  would 
therefore  be  inconsistent  of  the 
NCT  not  to  support  Nigel 
Lawson's  efforts  to  squeeze 
inflationary  pressure  out  of  the 
economy  now,  he  said. 

However,  Mr  Stubbs  said 
NCT  research  has  shown  that  the 
small  business  community  is  more 
worried  about  interest  rates  than 
any  other  problem  and  the 
Chamber  has  expressed  this 
concern  to  government  ministers. 

National  Pharmaceutical 
Director  Tim  Astill  said:  "I  don't 
think  the  Chancellor  has  got  any 
alternative  to  the  present  course 
of  action.  But  he  has  presented  it 
badly.  He  should  have  stuck  his 
chin  out  and  said:  'This  is  the 
problem  and  this  is  the  solution 
and  we're  going  to  stick  it  out  until 
it's  been  rectified'.  Instead, 
we've  heard  this  rather 
apologetic,  defensive 
explanation." 

Pact  International  Ltd  have  issued  a 
400  product  catalogue  of  their 
electrical  products  which  are 
available  to  independents  in  small 
order  quantities.  Tel:  0733 
233700. 


Monday,  October  16 

Southampton  branch,  RPSGB. 

Duphar  Laboratories,  Gaters  Hill,  at 
7.30pm.  "Holiday  health",  by  Dr 
Stewart,  British  Airways. 

Tuesday,  October  17 

East  Metropolitan  branch, 
RPSGB.  Joint  meeting  with  Romford, 
South  West  Essex  and  West  Ham 
NPA  branches.  Fullwell  Cross 
Library,  Barkingside  at  7pm. 
"Nuffield,  the  White  Paper  and 
beyond",  by  Bernard  Silverman. 
Refreshments  available. 

Wednesday,  October  18 

Bath  branch,  RPSGB.  School  of 
Pharmacy,  Bath  University  at  8pm. 
"Rheumatology  200  —  a  development 
programme  for  research  into  arthritic 
diseases"  by  Dr  Nick  Hall,  Bath 
Institute  for  rheumatic  diseases. 


The  hike  in  interest  rates  to  15  per  cent  sent  a  shiver  through 
the  stockmarket  and  sparked  off  fears  of  a  recession  in  the  UK. 
But  the  worries  have  helped  to  focus  attention  on  the  health 
and  household  sector  because  of  its  defensive  qualities. 

Although  pharmaceuticals  stocks  have  been 
underperforming  the  market  in  the  last  few  weeks,  some 
brokers,  notably  BZW,  are  now  advising  clients  to  bolster  their 
holdings  in  the  sector  because  of  its  resilience. 

For  the  present,  the  market  is  concentrating  on  results 
from  Lloyds  Chemists  and  AMI  Healthcare,  the  private 
hospitals  group.  AMI  were  due  to  announce  full  year  results 
this  week.  Analysts  expect  to  produce  a  strong  rise  in  profits 
with  taxable  surplus  up  from  £  15. 8m  to  £21  m  for  the  year 
ended  in  August. 

Results  from  Lloyds  Chemists  provided  some  welcome 
cheer  for  the  depressed  retailing  sector.  The  market  was 
satisfied  with  pre-tax  profits  of  £10. 25m  for  the  year  to  June  30, 
against  £4 .  7m  last  time . 

The  company  has  also  been  the  subject  of  considerable 
market  speculation.  Although  it  has  long  been  seen  as  a 
possible  takeover  candidate,  recent  rumours  suggest  that 
Lloyds  could  be  a  possible  buyer  rather  than  a  target. 

There  is  talk  that  Lloyds  could  be  interested  in  acquiring  the 
retailing  operations  of  Macarthy,  the  pharmceuticals 
distributor,  whose  shares  continue  to  be  buoyed  by  takeover 
talk. 

Yet  another  theory  is  that  Lloyds  are  more  likely  to  pick  up 
some  Medicare  drug  stores  from  Isosceles,  the  company 
which  made  a  successful  bid  for  Gateway,  the  supermarket 
group  which,  in  turn,  owns  Medicare.  Isosceles  are  breaking 
up  Gateway  and  it  is  thought  that  Medicare  shops  are  up  for 
sale.  With  a  good  acquisitions  record,  Lloyds  are  seen  as 
strong  candidates  for  at  least  some  of  the  drug  stores. 

AMI,  which  are  65  per  cent  owned  by  a  US  parent,  have 
also  been  the  subject  of  speculation.  The  US  group  is  being 
taken  over  at  $28  a  share  and  the  buyers  have  stated  an 
intention  to  sell  the  65  per  cent  holding  in  AMI.  It  is  believed  a 
number  of  companies  could  be  interested  in  the  stake. 

One  was  though  to  be  BUPA,  the  private  health 
organisation  but,  follwoing  its  purchase  of  Hospitals 
Corporation  in  the  US,  it  is  no  longer  considered  a  likely  bidder. 
Instead,  a  large  leisure  group  may  be  interested  in  the 
shareholding. 


COMING  EVENTS 


Brent       Branch,  RPSGB. 

Conference  rooms  1&2,  Northwick 
Park  Hospital,  Watford  Road  at 
8.15pm.  "The  pharmacist  — 
magician,  trader  or  professional?"  by 
Mr  M.E.  Brown,  district 
pharmaceutical  officer. 

Essex  LPC,  County  Hotel,  Rainsford 
Rd,  Chelmsford,  Jencral  meeting, 
followed  by  speaker,  PSNC  financial 
executive  Mike  Brining. 
West  Metropolitan  branch, 
RPSGB.  Joint  meeting  with  West 
London  branch,  NPA,  Institute  lecture 
theatre,  Brompton  Hospital,  Fulham 
Road,  SW3  at  6.45pm.  "Pharmacists' 
responsibilities  and  the  illicit  market  in 
controlled  drugs",  by  detective 
sergeant  Strong  of  the  Central  Drug 
Squad. 

Wirral      branch,  RPSGB. 

Clatterbridge  postgraduate  centre  at 
8pm.  "Headstart",  a  talk  on  the 
charity  by  Mr  J.  Marrow. 


Thursday,  October  19 

Bedfordshire  branch,  RPSGB. 

Coach  and  Horses,  Barton  Le  Clay  at 
8pm.  A  talk  on  DNA  profiling. 

Dundee  branch,  RPSGB.  Lecture 
theatre  3,  Nine  wells  Medical  School  at 
7.45pm.  "The  work  of  the  Post- 
Qualification  Education  Board",  by 
Professor  Frank  Fish,  chairman 
PQEB. 

Eastbourne  branch,  RPSGB. 

Viewing  of  RPSGB  videos  on  the 
College  of  Pharmacy  Practice  and 
other  subjects. 


Advance  information 

National  Pharmaceutical 
Association  North  West  conference. 
'  How  to  maximise  the  potential  of  your 
investment:  at  Lord  Daresbury  Hotel, 
Warrington  on  November  17.  Contact 
Ann  Northey  at  the  NPA. 
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Column  width  42mm. 

Whole  Page  £1620.00  (250mm  x  180mm)  Half  Page  £810.00 
(125mm  x  180mm)  Quarter  Page  £405.00  (125mm  x  88mm) 
Box  Numbers  £3.00  extra  Available  on  request. 
All  rates  subject  to  standard  VAT. 


AGENTS 


REGIONAL  SALES  DIRECTORS 
NATURAL  BEAUTY  CARE  PRODUCTS 

An  exciting  career  opportunity  exists  for  experienced 
Sales  Agents  to  take  responsibility  for  retail  and  direct 
sales  within  their  area. 

With  full  company  back  up  they  will  recruit  and  train 
their  own  team  of  Sales  Agents. 
Our  commissions  are  very  high  and  earnings  between 
£25-40,000  can  be  confidently  expected. 
Write  with  brief  career  details 
SERENA  GODARD  LTD 
41  Tottenham  Street,  London  W1P  9PF 
Tel:  01  580  5615 


Agents  required  for  S.  W.  England, 
East  Anglia,  N.E.  England,  West 
Midlands,  Wales  and  Northern 
Ireland.  To  sell,  highly  successful 
range  of  reading  glasses  and  nationally 
advertised  range  of  sunglasses. 

High  commission  rates  paid  —  only 
successful  agents  need  apply. 
Ring  (0634)  201284 


IRELAND  has  a  population  of  6.5 
million.  Are  you  represented?  Get  in 
now,  before  1992,  by  contacting: 

Robert  Buffell  (Sales  &  Marketing) 
Esplanade,  Holywood,  Co.  Down 
N.  Ireland 
(02317)  5648 


AGENTS  WANTED 
C.E.  JAMIESON 

Since  1922 

Canada's  leading  manufacturer  of  natural  source 
vitamins,  skincare  products  and  sports  nutrition  is 
now  here  and  in  need  of  organised  and  customer 
service  dedicated  agents  for  the  UK  and  Europe. 

Reply  in  confidence  to  C&D 

BOX  C&D  3343 


LABELS 


ORALABEL  PC 


"The  Ultimate  in  pharmacy  systems..." 

*  Versatile,  uncomplicated  labelling. 

*  Quickly  updated  patient  records. 

*  Full  BNF  warnings.  *  Latin  dosages. 

*  Unique  "owings  book"  facility. 

*  Complete  systems  or  software  only. 

For  leaflets  or  a  demonstration,  phone  or  write 


Computet  Systems  Limrted 


Village  Workshops,  Prestwich,  Manchester,  M25  8WB 
Tel:  061  773  7909 


SHADOW  LABELLING 


SHADOW  PLUS  /19995 


PATIENT  RECORDS  /29995 


PATIENT  RECORDS  PLUS  /  39995 


SHADOW  CONTROL  DOSAGE 


SHADOW  HOSPITAL  /24995 


COMPLETE  PATIENT  RECORDS  SYSTEM 


lor  your  nursing  home  business) 


1,395? 


SOFT 

a  division  of  Image  Micro  Systems  Ltd 


■27  Waterloo  Place 
Leamington  Spa 
CV39  SLA 
(099.6) 336485 


hardware  u  software 
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LABELLING  SYSTEMS 


PRODUCTS  &  SERVIC 


mum  i 


Simply  the  best  I 


PMR  LABELLING  SYSTEMS 

A  FULL  RANGE  OF  P  C  BASED  LABELLING  SYSTEMS 
■  Faster    ■  Easier  to  use    ■  Full  Drug  interaction 
■  Full  BNF  Warning    ■  Direct  order  entry 


sa 


FREE  VIDEO  CASSETTE  AVAILABL  E 

( 'onLn  I  David  ( olernan  01 
Mike  Sprince  MR  Pharm  S 
lor  a  demonstration  or  trial 
PARK  SYSTEMS  LTD  ft 
6  Vulcan  Street      nr4  f)f\Q  OOOO  A 
Liverpool  I  3  7BG    UD  I  "XiJO  £4  J  J  / 


THE  ONLY  NPA  RECOMMENDED  COMPUTER  LABEL  SYSTEM 


John  Richardion 
Computers  Ltd 


►  In  Pharmacy  Labelling 
•  In  Auto-Order  Stock  Control 
In  Customer  Service 


In  Systems  Development 

Full  patient  records  with  drug  interactions 
FREEPOST,  Preston  PR5  6BR  Telephone:  (0772)  323763 


SCREENS?  ARTS 
LIMITED 

SILK  SCREEN 
PRINTERS 

Quality  silk  screen  printing  on  all  types  of  bottles, 

caps,  tubes,  cans  etc.,  point-of-sale  material, 
laminates  and  plastics.  Single  or  multiple  colours. 

•  FAST  SERVICE 

•  QUANTITIES  LARGE  OR  SMALL 

•  TOP  CLASS  PRINTING 

•  ART  WORK  AND  DESIGN 
DEVELOPMENT  SERVICE 

9  Garnnan  Road,  London  N17  0UR 
Tel:  01-801  3171  Fax:  01  885  2955 


Pharmacists  recognise  that  C&D  beats  all 
others  for  sheer  practical  commercial 
value.  Research  shows  it,  and  results 
prove  it:  there  is  no  better  way  to  reach 
the  retail  pharmacist  every  week  than 
through  Chemist  &  Druggist. 

For  further  information  phone  0732 
364422  and  ask  for  Melanie  Marshall 


GIFT  SKTS 


O'De  Lanrome  2  Piece 

75ml  PDT  Spray  & 
I00g  Soap 
Ref.  LC595602 

Magie  Noire  2  Piece 

50ml  EOT  &  Refillable 
Purse  Spray 
Ref  LCG/S 

Ma  <;riffe  2  Piece 

45ml  PDT  Spray  & 
lOOg  Soap 
Ref.  MGSET 

Je  Revlen  3  Piece 

10ml  EOT  Spray  7ml  EDI 
&  25g  Soap 
Ref.  W337 

Caborhard  3  Piece 

30ml  EDT  Spray.  1.8ml 
Parfum  &  20g  Soap 
Rel  CAB322I9 


A  X  (I  Imports  Limited  nit' one  of  the  l.  ii  wsi  distributors  ol  Kme  Krench  K 
sector  in  the  I'  Is  Kslablished  shut  I9M  in  n  market  proven  in  lie  one 
Pharmac) 

Our  specialist  service  offers  nil  the  benefits  ol  dealiny  direci  with  the  n 
they  impnse.  We  offer  a  enmprehensive  range  of  all  the  major  brands  toe 
Listed  below  is  a  selection  of  'Specials'  available  for  October 
Please  do  not  hesitate  in  use  this  list  as  vnur  order  form  and  if  \ou  vw 


prances  to  the  Retail  and  Wholesale 
fthefastesl  i>nwint>  areas  in  Keinil 


anufaclurer « ithout  I 
implimenl  your  stores 


e  restrictions 
e<|iiiremenl 


uld  like  our  ol  i  uii-  Salesmen  io  \  isil 


you  or  receive  an  up-tiwlnle  price  lisl  please  plume  I'; 


or  Alison  on  062H8I040-J 


VUJ  Imports  Limited 

I  mi  II.  TYeadauay  Technical  Centre.  Treada»a\ 
Louduater.  High  Wycombe,  Buckinghamshire  HF 

Telephone;  (0628)81040-1 

Telex:  846901  WD  G  Fa\:  (0628)  810255 


IDUh'S 


SEVE\  FOR  SIX  (Order  Siv  of  any  one  line  recieve  an  extra  one  free) 


RSP     Cosl  Qt) 


18.00  10.80 


25  00 


I!)!I5 


13.50 


13.50 


9.95 


8  7; 


8.75 


□ 
□ 
□ 
□ 

El 


■\nais  Anais 

50ml  EDT  Spray 
Ref.  C340 

Lou  Lou 

50ml  EDP 
Ref.  C5136 

CUenchy  (Jcnllemaii 

60ml  Aftershave 
Ref  (',7405 

Miss  Dior 

60g  EDT  Spray 
Kef  CD6222 

Caborhard 

30ml  EDT  Spray 
Ref  CAB1061 

Chloe 

50ml  EDT  Spray 
Ref,  LG8530 


RSP  Cosl 


18.95  1327 


18.95 


13  27 


8  23 


22  50     15  75 


7  50      3  75 


22.50     15  7." 


Qtj 

□ 

□ 
□ 
□ 
□ 
□ 


Kaii  Sauvage 

50ml  \ftershave 
Ref  01)57 1 2 

Drakkar  \oir 

50ml  Aftershave  Spra\ 
Ref,  GL648330 

Oscar  de  la  Kenla 

90ml  EDT  Spray 
Ref  i  IS  1 253 

\ramis  900 

50ml  Aftershave 
Ref  \3115 

Underbill 

15ml  EDT  Spray 
Ref.  GV924 

Paco  Rabanne 

00ml  Aftershave  Sprav 
Ref.  P223I 


ns  list  is  iii  addition  in  any  promotions  currently  available  from  \  &  &  Imports 


Terms  &  Conditions 

I  \  delivers  charge  nl  Kfi  (Xl»j||  he  m.'Klr  tin  .ill 
2.  Ml  orders  uill  lir  confirmed  hv  telephone  hrfuri'  shipmonl 
:)  Paymcnl  strictly  0.01) 

4  Ml  claims  to  he  mode  \uilim  ">  days  of  rerclpl  ol  floods 

f>  Wr  ri'servi'  the  rifilii  to  limil  i|uantilies. 

li  Ml  orders  suli|et'l  to  availnhilllv  —  no  Io  follott' 

7  Due  to  price  changes  made  lt>  manufacturers  »e  reserve  ihe  i 

H  The  goods  remain  the  properly  of  \&(!  Imports  Limited  unitl  p, 

goods  m  llic  evi'nl  ol  rum  paymrnl 


applied  under  OKI  +  \  \T 


change  pi  n 

is  nreived  i 


RSP  Cost 


i  80 


35  00     24  50 


>  00 


1  I  i 


20  50  14 


Qtj 

□ 

□ 
□ 
□ 
□ 
□ 
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PRODUCTS  &  SERVICES 


SHOPFITTINGS 


"I  had  no  idea  ON£  computer  could  do  BOTH  PMRand  EPoS" 

Our  professional  PMR  and  EPoS  systems 
may  be  run  on  separate  computers  or  for 
maximum  cost  effectiveness.on  one  computer 
FOR  FULL  DETAILS  CONTACT  US  ON... 

_    -  A^frn  (042-128)3222 

r^,?l|ffllilj||||||||||  I        14a  High  Street, Lynd hurst, 


5  "03188  5"Q  095 


Hants.S043  7BD 


FRESH  START 
COSMETICS 

164  CHEETHAM  HILL  ROAD,  MANCHESTER  M8  8LQ 
TEL:  061-834 1387 
FAX:  061-832  0891 

FOR  A  LARGE  RANGE  OF  FRENCH 
AND  ENGLISH FRA  GRANCES  AND 
ACCESSORIES. 


£1   Apeils  Systems  Ltd  a 

^m  m  Unit  P,  Kingsway  Trading  Estate 


Umdasch 

Fama 


Unit  P,  Kingsway  Trading  Estate 
Kingsway,  Luton,  Beds  LU1  1  LP 
Telephone  Luton  (0582)  4571 1 1 


Approved 


Sm  NATIONAL 
MAS 


ASSOCIATION 
SHOPFITTERS 


Shopfitting  styles 
for  modern  selling 

*  Competitive  prices 

★  Attractive  designs         *  Dispensary  fittings 

★  Unsurpassed  quality       ★  Incredible  space  saving 


SHOPFITTINGS 


Webb  Shoplifters  Ltd 

offer  the  following  services 
Shelving,  Display  Fittings,  Made  to  Measure  Counters  and  Showcases,  Card  Units, 
Suspended  Ceilings,  Floors,  Fronts,  Shutters.  All  types  of  Signs,  Decorative  and 
Modernisation  Works.  The  Complete  Shopfitting  Service. 
For  a  fast  reliable  competitive  job  telephone 
PAUL  WEBB  ON  HIGH  WYCOMBE  0494-716516 
24  HOUR  ANSWER  SERVICE 


design 


1.  Creators  of  imaginative  concepts  that  work. 

2.  Specialists  in  both  traditional  &  continental  dispensary 
fittings. 

3.  Competitive  prices  &  attractive  finance  facilities  which 
makes  quality  affordable  to  all. 


BRISTOL 
0761  -41  8341 


EXETER 
0392-437791 


LUX 


LINE 


LUXLINE 

the  specialists  in  pharmacy 
shopfitting  design  and  construction 

8  Commerce  Way,  Leighton  Buzzard,  Bedfordshire 
Telephone:  (0525)  381356  Fax:  (0525)  382761 


CAPITA! 


Shopfitting  Services  Ltd 

New  Shops,  Refits,  we  supply  and  install 
Shelving  Systems,  Ceilings,  Lighting, 
Flooring,  etc. 

PLEASE  RING  —  01-460  8853 
LONDON  AND  HOME  COUNTIES 
VERY  COMPETITIVE  PRICES 
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STOCK  FOR  SALE 


WE  TAKE  GOOD  CARE  OF  IMPORTS 
SO  YOU  CAN  TAKE  GOOD  CARE 
OF  YOUR  CUSTOMERS 


COMPETITIVE  PRICES 

As  well  as  being  keenly  priced  please  contact 

us  for  details  of  our  many  special  offers. 

EXCELLENT  STOCKS 

We  maintain  a  high  stock  level  of  all 
products  carried  in  our  own  warehouses. 

SPEEDY  DELIVERIES 
THROUGHOUT  THE  U.K. 

New  guaranteed  delivery  service 
anywhere  in  the  country. 

FREEPHONE 

0800  590161 

PROFESSIONAL  SERVICE-ETHICAL  VALUES 

For  your  protection  Townendafe  possess  a  full 
and  comprehensive  product  HabSity  insurance. 


i""r")""ii"T'"i""nrL 


2  TOWNENDALE 


mm 


PHARMACEUTICALS 


One  of  the  U.K.'s  leading  importers  of  E  E  C  Ethical  Pharmaceuticals 
FREEPOST,  P.O.  BOX  53,  HARROGATE,  N.  YORKS  HG2  7HU. 


THE  FILM  MAN 

DAVE  ROTHWELL 


DISC 

126x24 

110x24 

E180  VIDEOTAPE 


25p 
25p 
FROM  50p 
£1.75 


ROLL  PAPER  FOR  MINILABS  SUPPLIED 
POLAROID,  KODAK,  FUJI,  AGFA  ALL  AT 
GOOD  DISCOUNTS.  GOOD  PRICES  FOR 
COLOUR  SHEET  PAPER. 

D.V.  ROTHWELL  LTD 

138  Westmoreland  Avenue,  Blackpool  FY1 5QW.  Telephone: 
0253  697094  Carphone:  0836  6 140 18 
Fax:  0253  666 15  ALL  PRICES  +  VA  T 


ACELANCE  LTD 

Acelance  is  a  distributor  of  fine  French  and 
English  Fragrances,  Duracell  and  Panasonic 
batteries  and  Kodak  films  to  the  retail  chemists. 
Write/telephone  today  for  a  free  pricelist:  — 

Unit  3, 

Hive  Industrial  Centre 
Factory  Road,  Hockley, 
Birmingham  B18  5JU. 
Tel:  021  554  5091 
Fax:  021  554  5167 


NORAST  LIMITED 

Pharmaceutical  Distributors 

50,  Friars  Stile  Road,  Richmond, 
Surrey  TW10  6NQ 
01-948  0431 


CO-PROXAMOL  OVAL 

100 

0.65 

ERYTHROMYCIN  250mg 

500 

13.99 

ERYTHROMYCIN  500mg 

100 

6.90 

IBUPROFEN400mg 

250 

2.69 

CO-DYDRAMOL 

500 

4.16 

DIHYDROCODEINE  30mg 

500 

7.50 

DIPYRIDAMOL  lOOmg 

100 

4.30 

PLUS  FURTHER  REDUCTIONS 


Subject  to  availability 


URIMPHARM  LTD 


OUR  EEC  IMPORTED  PHARMACEUTICALS 

★  CAREFULLY  SELECTED  RANGE  OF  PRODUCTS 

★  PRODUCT  LIABILITY  INSURANCE 

★  OUR  OWN  'EEC  QUALIFIED  PERSON  TO 
SUPERVISE  QUALITY  CONTROL 

★  DISTRIBUTION  THROUGHOUT  UK 

★  ONE  OF  THE  LARGEST  PURCHASERS  OF  Pi's 
IN  EUROPE 

★  HELPFUL  ADVICE  GIVEN  TO  UPDATE  THE 
PHARMACIST 

★  COMPETITIVE  PRICES  AND  REGULAR  MONTHLY 
OFFERS 

★  MEMBER  OF  THE  ASSOCIATION  OF 
PHARMACEUTICAL  IMPORTERS 

FOR  ANY  ADVICE,  QUERIES,  FORWARD  PLANNING,  QUOTES  OR  A  PRICE 
LIST  CONTACT:  MERVYN  GREEN  MPS 


URIMPHARM  LTD 


UNIT  A6,  83  COPERS  COPE  ROAD, 
BECKENHAM,  KENT,  BR3 1NR 
TELEPHONE:  01  658  2255 
TELEX:  263832;    FAX:  01  658  8680 
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OUT  PEOPLE 


Lucky  for 
some 

Pharmacist  Martin  Mandelbaum 
of  Storrington  is  just  not  third  time 
lucky,  but  three  times  lucky  this 
year. 

Winner  of  the  Encyclopaedia 
Britannicas  presented  by  MGB 
Exhibitions  at  Chemex  '89,  he 
tells  C&D  that  he  won  the 
Nicholas  trip  or  Concorde  to 
Cairo,  earlier  this  year  and  now 
has  won  their  second  trip  to  Japan. 

"Nice  to  know  someone 
wins, ' '  he  says.  Purely  luck  —  no 
skill  involved  he  assures  us! 
Offers  to  pass  his  hand  over 
anyone  for  luck! 

King  takes 
MBA 

Richard  King  is  to  study  for  an 
MBA  at  Ashridge  Management 
College  following  his  resignation 
as  superintendent  pharmacist  at 
Safeway. 

The  course  will  take  a  year  and 
he  is  sponsored  by  Citibank,  for 
whom  he  will  be  doing  a 
"substantial  project"  while  on  the 
course.  He  says  the  days  of 
gaining  one  qualifaction  at  21, 
which  will  last  right  through  your 
working  life,  are  over. 

Mr  King  says  he  does  not  plan 
to  turn  his  back  on  pharmacy.  He 
is  stepping  down  from  Safeway 
because  the  head  office  has  been 
moved  70  miles  and  he  does  not 
want  to  uproot  his  family. 


ADVERTISEMENT 


CfaapSiu 

SUN  &  SNOW 

HOLIDAY 
COMPETITION 
WINNER  NO  4 


MR  DICKINSON  FROM  FOREST 
HILL  LONDON 


Martin  Mandelbaum  (right).  Colonnade  Pharmacy,  Storrington, 
receives  the  set  of  Encyclopaedia  Britannica  presented  by  MGB 
Exhibitions ,  from  Maurice  Hoare ,  show  manager,  Chemex  '89 


NPA  successes  in  Society  of 
Apothecaries  exam 


In  addition  to  completing  the  NPA 
Dispensing  Technicians'  Course, 
the  following  candidates  were  also 
successful  in  this  year's  Society  of 
Apothecaries  exam  for  dispensing 
technicians:  Sarah  Bailey, 
Rebecca  Braithwaite,  Ann 
Chamberlain,  Margaret  Coey, 
Jonathan  Cooper,  James 
Dempsey,  Sarah  Jane  Douris, 
Lisa  Anne  Dowrick,  Karen 
Fairbaim,  Susan  Hawksworth, 
Beverley  Susan  Hudson,  Timothy 
John  lies,  Heather  Marie  Jones, 


Jacqueline  Lockett,  Susan  Ann 
McDonald,  Rebecca  Elizabeth 
Needham,  Dominic  Osman-Allu, 
Amanda  Annice  Perkins, 
Margaret  Anne  Rice,  Melanie 
Tracey  Rodgers,  Karen  Michelle 
Smith,  Wendy  Stewart,  Susan 
Lorraine  Stonehouse 
(Distinction),  Brian  Keith  Swain, 
Angela  Louise  Taylor,  Sarah  Jane 
Teesdale,  Kathleen  Virginia 
Timms,  Karen  Elizabeth 
Titterington,  Alison  Ward,  Susan 
Wheeldon,  Susan  Ellen  Wright. 


C&D's  new 
beauty! 

Carol  Henderson  is  this  week 
appointed  beauty  reporter  on 
Chemist  &  Druggist. 

Carol,  from  Prudhoe  in 
Northumberland,  has  been  with 
Benn  Publications  for  a  year,  and 
has  worked  on  a  number  of  other 
titles. 

She  graduated  from  St 
Andrews  University  in  Scotland 
with  an  MA  (Hons)  degree  in  art 
history. 

Community  pharmacist  Noel  Baumber  has 

been  elected  to  the  council  of  the 
Society  of  Family  Practitioner 
Committees,  representing  the 
North  Eastern  region.  He  has 
been  co-opted  by  the  council  on 
three  previous  occasions  when 
the  election  failed  to  produce  a 
pharmacy  representative.  Mr 
Baumber  is  secretary, 
Lincolnshire  LPC. 

Elbeo  Ltd  have  appointed  Joan 
Willetts  as  NHS  sales  manager. 
AAH  Pharmaceuticals  have  appointed 
Sarah  Blackler  as  sales 
representative  for  Nottingham 
and  Kingswinford  branch 
customers. 

Disposable  Nappy  Association  have 
made  two  appointments.  Arthur 
Wilkins  (Celatose)  becomes 
chairman  and  Alan  Clements 
(Robinsons)  becomes  vice 
chairman. 


Tom  Gridley  has  cause  for 
celebration  after  winning  the  final 
of  the  Unichem  driver  of  the  year 
competition  at  the  Ministry  of 
Transport  headquarters  near 
Telford.  Tom,  from  Croydon  beat 
ten  other  Unichem  drivers  from 
each  of  the  regional  depots.  He 
received  the  winner's  shield  and  a 
cheque  for  £500.  Pictured  left  to 
right  are  Kelvin  Hide,  Unichem 's 
operations  director;  Tom  Gridley; 
Alfie  Pagan  (Newcastle  branch), 
runner  up;  Peter  Spencer 
(Hinckley  branch),  3rd  place;  and 
Janet  Hoskings  (Harlesdon 
branch),  4th place. 


Typesetting  and  graphics  by  Magset  Ltd.  Sidcup,  Kent.  Printed  by  Riverside  Press  Ltd.  Whitstable.  Kent.  Published  by  Benn  Publications  Ltd.  Sovereign  Way.  Tonbridge,  Kent  TN9  1RW. 
Registered  at  the  Post  Office  as  a  Newspaper  2 1/23/1 6s  Contents  Benn  Publications  Ltd  1989.  All  nghts  reserved.  No  part  of  this  publication  may  be  reproduced,  stored  in  a  retrieval  system  or  transmitted  in. 
any  form  or  by  any  means,  electronic,  mechanical,  photocopying,  recording  or  otherwise  without  the  prior  permission  of  Benn  Publications.  Benn  Publications  Ltd  may  pass  suitable  reader  addresses  to  other  relevant 
suppliers.  If  you  do  not  wish  to  receive  sales  information  from  other  companies,  please  write  to  Fraser  Murdoch,  Benn  Publications  Limited.  Sovereign  Way.  Tonbridge,  Kent  TN9  1 RW. 
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3  5  0  MILES 
AWAY, 
IT'S  NICE 
TO  KNOW 
THAT  LITTLE 
CLARE  SMITH 
ISN'T  ALONE. 


Wantage 

LINK 

PHARMACY 
SYSTEMS 


(CL^HILLCROSS 

yV  GENERICS 


HEALTH  CADE 
— crura  

STAT1M 

FINANCE  LTD 


It's  so  easily  done.  A  family  holiday 
to  Penzance,  a  million  things  to 
remember,  and  in  all  the  excite- 
ment one  small  thing  is  forgotten. 
In  9  year  old  Clare  Smith's  case, 
that  one  small  thing  turned  out  to 
be  her  insulin. 

Unfortunately  for  Clare,  it  was  an 
insulin  not  normally  used  in  the 
Cornwall  area,  and  to  complicate 
matters  further,  it  was  August 
Bank  Holiday. 

Beside  herself  with  worry,  Clare's 
mother  contacted  all  the  duty 
pharmacies  in  the  area  without 
success. 

That's  when  Rajesh  Patel,  pharma- 
cist at  the  Vantage  Chemist, 
stepped  in.  Aware  of  the  possible 
implications,  he  immediately 
telephoned  the  manager  of  the 
Paignton  branch  of  AAH  Pharma- 
ceuticals at  home  and  explained 
Clare's  plight. 

The  response  was  immediate-a 
special  delivery  was  arranged  by 
van,  necessitating  a  round  trip  of 
some  180  miles.  Rajesh  Patel 
described  it  as  an  overwhelming 
level  of  service  and  one  given 
without  hesitation. 
An  exceptional  case?  Maybe,  but 
not  an  exceptional  service  for  any 
branch  of  AAH  Pharmaceuticals. 
We  know  we  hold  your  reputation 
in  our  hands  and  that's  a  respon- 
sibility we  take  seriously.  All  day, 
every  day,  our  people  go  out  of 
their  way  to  provide  you  with 
support  and  back-up  that's 
second  to  none. 

Call  your  local  AAH  Manager  today 
and  we'll  prove  it. 
This  advertisement  is  based  on 
real  people  and  events.  For  the 
sake  of  confidentiality,  names  and 
locations  have  been  changed. 


PHARMACEUTICALS 
LIMITED 

We're  always  there, 
we  always  care. 


THE 
LIGNOCAINE 


Plus 


WITH  LOCAL  - 
ANAESTHETIC 


Bradosol 


--SOOTHES 
SORE  THROATS 

*  ANTI-BACTERIAL  FIGHTS  INFECTION 

*  SMOOTH,  THROAT  COATING  ACTION 

*  MENTHOL  AND  EUCALYPTUS  FLAVOUR 

24  lozenges 


■  QUICKLY  NUMBS  SORE  THROAT  PAS 

•  COATS  THE  THROAT 

•  HELPS  FIGHT  INFECTION 


c  I  B  A 


Rapid  relief  of  'painful  to  swallow'  sore  throats. 

Bradosol  Plus  is  the  first  sore  throat  lozenge  to  include  the  topical 
anaesthetic  Lignocaine  Hydrochloride.  Lignocaine  has  a  rapid  onset 
of  action  that  has  been  widely  used  by  throat  specialists  to  ease  pain. 


C  I  B  A 


Bradosol  Plus 

Presentation  Lozenges  containing  0  5mg  domiphen  bromide  BP  and  50mg  lignocaine  hydrochloride  BP  The  lozenges  ore  Itat.  round  and  pink  with  odlometerot  approximately  16mm  and  Impressed  DBA  on  one  side  and  BRADOSOL  PLUS  an  the  other.  They  contain  sucrose  Uses  Symptomatic  relief  at  sore  throat  Bradosol 
Plus  alleviates  soreness  ot  throat  and  associated  difficulty  in  swallowing.  Mode  of  Action  Domiphen  Bromide  has  on  antimicrobial  and  fungicidal  action  on  a  wldo  range  ot  pathogenic  organisms  Including  those  most  commonly  associated  wtfh  upper  respiratory  trod  Infection  Lignocaine  hydrochloride  Is  a  local  anaesthetic, 
with  o  rapid  onset  ot  action  that  has  been  widely  used  to  anaesthetise  mucous  membranes.  Pharmacokinetics  The  limited  data  available  suggest  that  systemic  absorption  of  domipften  bromide  occurs  only  on  an  insignificant  scale.  Lignocaine  hydrochloride  is  readily  absorbed  through  the  mucous  membrane  and  Is  extensively 
metabolised  The  products  of  nmibollsm  are  excreted  in  rmj  urine  Dosagoand  Administration  Adufm  and  Elderly  One  lozenge  to  be  sucked  every  2-3  hours  ond  no  more  than  eight  lozenges  per  day  Duration  ot  use  4-5  days  Children  Nol  recommended  lor  children  under  12  years  Cortmindlcatlons,  Warnings,  etc.  Use  in 
Pregnancy  and  Lactation  Domiphen  bromide  No  anlmol  data  on  teratogenic  effects  have  been  reported,  nor  has  therapeutic  expertence  extending  over  many  years  yielded  evidence  ol  any  harmful  influence  an  development  of  the  embryo  and/or  foetus  Nevertheless,  during  the  first  three  months  ot  pregnancy.  Bradosol  Plus,  like 
oil  medication  should  only  be  employed  tor  compelling  reasons  It  Is  not  necessary  to  corTtralndlcate  the  use  ot  Bradosol  Plus  in  lactating  mothers  Contraindications  Known  hypersensitivity  to  domiphen  bromide  or  Lignocaine  hydrochloride  Precautions  In  the  unlikely  event  ot  a  hypersensitivity  reaction  occurring  wfth  Bradosol 
Plus,  the  treatment  should  be  discontinued  Where  Bradosol  Pius  Is  being  taken  as  setf-medteotion,  the  patient  should  consult  a  doctor  It  fhe  symptoms  are  still  presenl  rjfter  about  five  days  of  treatment  and/or  tl  fever  develops.  Drug  interactions-  None  clinically  importani  Side  Effect*  Only  In  very  rare  oases  have  there  been 
reports  ot  local  hypersensittvlty  reactions  In  the  torm  ot  local  reddening  ot  the  mucous  membranes  and  swrjiling  of  fhe  pharyngeal  mucosa  giving  rise  to  dffflcutty  In  swallowing.  Overdosage  No  cases  of  overdosage  have  been  reported  !o  date  Pharmaceutical  Precautions  Protect  from  heat  and  moisture.  Legal  Category 
Pharmacy  only.  Package  Quonthles  Cartons  ol  24  lozenges  consisting  ot  blister  pack  modules  each  containing  12  lozenges  Further  Information  Nil  Product  Licence  Number  0001/0123  Retail  Prtce£l  31  CIBAand  BRADOSOL  are  registered  trade  marks 


